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ZCOVBI 


fashionable protection cases 


A Leading Produce 


Trend-setting Fashiona 


Functionality with Elegance, 


Extraordinary Durability 


MacSense 

australia 


FREQUENCY 

COMMUNICATIONS 


0iSnop Cairns 


Total Recall Solutions 


zCover.com 


zCover is a pioneer and trend-setter in the fashionable silicone products market. 

zCover products are available at Apple retail store in Europe, Best Buy Canada, J&R and other electronic stores. 
ZCover is presently seeking partnerships with resellers to distribute zCover products worldwide. 

For more information please visit the company’s web site www.zCover.com 
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other zCover products 

Please visit www.zcover.com for detail on additional products 



zcover retail pack 


AppleCentre 


@2006 zCover, Inc. zCover is a registered trademark in Canada and other countries. 

All products, services and company names are trademarks, registered trademarks or service marks of their respective owners. 
Information in media advisories including without limitation product prices, specification, content of serv ices, 
and contact information, is current on the date of the press announcement, 
but is subject to change without notice 
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AppleCentre 



Your local AppleCentre 

The centre of the Apple Universe! 


m AppleCentre 


Find your local AppleCentre at 




www.applecentrestore.com.au 


Images for illustrative purposes only. E&OE 













































ACT 

AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 
AppleCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 

NSW 

AppleCentre Balmain, 252 Darling Street, 02 9555 5200 

AppleCentre Baulkham Hills, Shop 5,350 Windsor Road, 02 9688 6066 

AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1111 

AppleCentre Burwood, 41 Burwood Road, 02 8741 0700 

AppleCentre Central Coast, 1/188 The Entrance Road, Erina, 02 4367 0838 

AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 

AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 

AppleCentre Lismore, 57-59 Molesworth Street, 02 6622 8282 

AppleCentre Newcastle, 38 Beaumont Street, 02 4965 3500 

AppleCentre North Sydney, 222 Pacific Highway, 02 9951 7979 

AppleCentre North Sydney Arthur St, Ground Floor, 146 Arthur Street, 02 9955 4422 

AppleCentre Pymble, 10/859 Pacific Highway, 02 9144 4866 

AppleCentre Sydney CBD, 66 Clarence Street, Sydney, 02 9367 8585 

AppleCentre Taylor Square, 11-21 Flinders St, Taylor Square, 02 9332 8500 

AppleCentre Wagga Wagga, 128 Baylis Street, 02 6971 7141 

AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 
AppleCentre Wollongong, Cnr Crown and Kembla Streets, 02 4228 4999 



QLD 

AppleCentre Brisbane CBD, 260 Adelaide Street, 07 3220 0400 
AppleCentre New Farm, 34 James Street, 07 3852 1666 
AppleCentre Rockhampton, 90 Musgrave Street, 07 4927 0847 
AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 

SA 

AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 

AppleCentre CBD Adelaide, Shop G7a Rundle Mall Plaza, Cnr Rundle Mall & Gawler Place, 08 8410 8585 
AppleCentre Glenunga, Shop 1,315 Glen Osmond Road, 08 8338 7444 
AppleCentre Norwood, Shop 5,177-193 The Parade, 08 8333 0922 

TAS 

AppleCentre Hobart, 99 Liverpool Street (Corner of Criterion St), 03 6238 1000 

VIC 

AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 

AppleCentre Bourke Street, 169 Bourke Street, Melbourne, 03 9639 9444 

AppleCentre Chadstone, Chadstone Shopping Centre. Lower Level, 03 9568 8655 

AppleCentre Chapel Street, 409 Chapel Street, 03 9827 5011 

AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 

AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 

AppleCentre Flinders Street, 172-192 Flinders Street, Melbourne, 03 9662 9666 

AppleCentre Geelong, 255 Moorabool Street, 03 5223 1550 

AppleCentre Ivanhoe, 71 Upper Heidelberg Road, 03 9497 4011 

AppleCentre Malvern, 1465 Malvern Road, 03 9824 8544 

AppleCentre Moonee Ponds, 1 Puckle Street, 03 9372 8899 

AppleCentre Richmond, 42 Bridge Road, 03 9429 $P02 

AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 

AppleCentre Whitehorse, 546 Whitehorse Road, Mont Albert, 03 9898 9344 



WA 

AppleCentre Albany, Shop 6,69 Lockyer Avenue, 08 9842 9660 

AppleCentre Nedlands, 104 Stirling Highway, 08 9389 0400 

AppleCentre Joondalup, 10/7 Delage Street, 08 9301 5333 

AppleCentre Mount Hawthorn, Shop 5,148 Scarborough Beach Rd, 08 9444 9988 

AppleCentre Perth, Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 


fk AppleCentre 

















FREE YOUR TUNES 



www.gear4.com/au 

All rights reserved. GEAR4 is a trademark of Disruptive Ltd. iPod is registered trademark of Apple Computer Inc. 





Available at all good retailers and www.gear4.com/au 




Apple iMac Computers 

Apple iMacs now come standard with the new 
super fast Intel Core Duo processors. You can 
run Windows software at native speeds with 
the Bootcamp or Parallels software options. 
Software includes Mac OSX 10.x, iMovie HD, 
iPhoto, iDVD, GarageBand, iWeb, mines, 3D 
Games, Front Row, PhotoBooth & more! 

17" 1.83GHz Intel 512/l60GB$1530 
24 x Combo, GMA950 graphics 
17" 2GHz Intel 1GB/160GB ...$1830 
8 x DL S/Drive, Airport & Bluetooth 

20" 2.16GHz Intel 1GB/250GB ..$2275 
8 x DL S/Drive, Airport & Bluetooth 
24" 2.16GHz Intel 1GB/250GB .$2949 
8 x DL S/Drive, Airport & Bluetooth 

Add Bootcamp & Windows XP ..$295 



Apple Software Packages 


MacOSXvlO.4.6 “Tiger”.$175 

Me 06.$109 

iWork 06.$109 

.Mac Membership -1 Year.$130 

Final Cut Studio 5.1.$1829 

Final Cut Express 3.5.$415 

Remote Desktop 3 (10 User)....$389 
Remote Desktop 3 (Unlimited).$679 

Aperture 1.1.$429 

Logic Pro 7.2.$1339 

Logic Express 7.2.$469 


Apple Laptop Computers 

All Apple Laptops now come with Intel Core 
Duo Processors and lots of bundled software! 

13.3" MacBook 1.83GHz.$1699 

Intel 512/60GB, Combo Drive-White 

13.3" MacBook 2GHz.$2049 

Intel 512/60GB, SuperDrive - White 

13.3" MacBook 2GHz.$2349 

Intel 512/80GB, SuperDrive - Black 

15.4" MacBook Pro 2GHz.$3099 

Intel 512 Ram/80GB, SuperDrive 

15.4" MacBook Pro 2.16GHz .$3899 
Intel 1GB Ram/IOOGB, SuperDrive 

17" MacBook Pro 2.16GHz ...$4299 
Intel 1GB Ram/120GB, SuperDrive 


NEW MacPro Workstations 

The new Mac Pro is Apple’s workhorse 
computer for commercial and professional 
users. Powered by Quad Core Intel Xeon 
processors at speeds of 2.0,2.66, or 3Gz. 
Internal hard drive storage of up to 2TB. 

Quad 2Ghz Intel 1GB/160GB ..$3350 
16 x DL S/Drive, GeForce 7300 GT 

Quad 2.66Ghz Intel 1GB/250GB. $3950 
16 x DL S/Drive, GeForce 7300 GT 

Quad 3Ghz Intel 1GB/250GB ..$5150 
16 x DL S/Drive, GeForce 7300 GT 

Apple 20" Cinema Display.$1145 

Apple 23" Cinema Display.$1595 

Apple 30" Cinema Display.$3190 


Apple Xserve/Xraid Solutions 

The new Apple Xserve offers high speed 
computer power in a feature-dense 1U server 
with quad core 64 bit Intel Xenon 
(Woodcrest) processors at up to 3GHz. 
Includes Unix based Mac OSX Server with an 
unlimited user license and enterprise class 
features and stability. Add Xserve RAID for 
huge storage. 

Single 2GHz G5 1GB/80GB.$4739 

Dual Gigabit Enet, Combo Drive 

Quad Core Intel 2GHz 1GB/80GB $4995 
Dual Gigabit Enet,Combo,VGA 

Xserve RAID 3.5TB.$13489 

Xserve RAID 7TB.$21499 

Mac OS X Server(10 user). $669 

Mac OS X Server(Unlimited) ...$1459 



Xerox - Colour Laser Printers 

Xerox DocuPrint C4350 A3....$6200 

A4/A3,256MB, 35ppm colour 45ppm B&W, 
Adobe PS3,12 month Onsite Warranty. 
100BaseT E/net. 

Xerox Phaser 7760DN A3+.$9900 

Best Value for larger Runs. A4/A3 + . Prints 
on plain/glossy paper/card. Paper Calibr’n 
feature. Prints 35 ppm colour, 45 ppm 
B&W, FREE 3 YR Onsite Warrty and Extra 
Set of toners offer. 100BaseT 

Xerox Phaser A3+ 7760GX.$11,550 

SPECIAL OFFER EXTRA Set of Toners and 
Extended 3 Yr Warranty - FREE! 
ie First 40,000 pages of 7760 Toner Free 
(at standard 20% CMYK Coverage) 


IceCube/M9 - Ext Hard Disks 

High quality external hard drives with long 
manufacturer warranty on drive mechanisms 

IceCube II 250GB Firewire400.$255 

IceCube II 320GB Firewire400.$330 

IceCube II 320GB 

Firewire800/400/USB2/eSATA.$399 

IceCube II 500GB 

Firewire/400/USB2/eSATA.$635 

IceCube II 750GB 

Firewire/400/USB2/eSATA.$885 

M9 250GB Drive (Mac Mini size) 
3xFW400 ports, 3 port USB Hub ....$275 

M9 320GB (Mac Mini size) 

3xFW400 ports, 3 port USB Hub ....$345 


RAID Storage Devices 

The new generation of EzyRaid. The SR6500 
is the ultimate in cost effective high 
performance raid, when the integrity of your 
data is your highest priority. 

Radion SR3600 500GB (2x250 Drives) 
Firewire800/USB2.$989 

Radion SR3600 800GB (2x400 Drives) 
Firewire800/USB2.$1385 

Radion SR6500 1TB (5x200 Drives) 
Firewire800/USB2/eSata.$2385 

Radion SR6500 2TB (5x400 Drives) 
Firewire800/USB2/eSata.$3750 

Radion SR6500 2.5TB (5x500 Drives) 
Firewire800/USB2/eSata.$4785 


Prices include GST. E&OE Prices subject to change without notice. 


OLD WA 


Please call for Government or Education prices. 


NSW 



(02) 9280 2333 www.powermedia.com.au 





| Graphics Plus | 


(07) 3367 1944 www.gplus.com.au 


rnumzM 

(08) 9387 5088 www.artref.com.au 


dwmwioo6rhp 


VIC 


Designwyse 

Professional Computer Solutions 
(03) 9706 8858 www.designwyse.com.au 















































































QuarkXPress Version 7.01 

QuarkXPress Version 7 is a powerful layout 
program with an intuitive, versatile interface 
that lets you combine writing, editing, and 
typography with colour and pictures to 
produce dynamic final output. 

QuarkXPress is widely used by magazines, 
newspapers, advertising agencies, typesetters, 
printers, corporate publishers, design firms, 
catalogue houses, book publishers, and form 
designers. Now in universal binary format. 
Version 7 adds many new features such as 
smart transparency, job jackets, shared 
content, composition zone technology, 
enhanced tables plus much more. 

QuarkXPress 7 (Mac or PC) ...$1675 

Upgrade from v3,4,5,6 to v 7 ....$550 



Streamline Your Business 

Streamline is the solution every production 
manager has been waiting for. 

It combines the best contact, quoting and 
purchase order systems with time entry and 
work in progress functionality that any 
account manager can also rely on. 

Streamline is also the answer when taming 
the creative person - ensuring they have a 
bullet proof way of capturing time on any 
project. Streamline multiuser systems run 
on a Mac or PC Filemaker network and can 
be mn at multiple locations over a VPN. 
Please call for more info or a demo disk. 

Streamline Single User Pack ..$1815 

Streamline Branch License.$1100 

Streamline Per User License.$715 



Canon 


advanced simplicity” 

Canon Large Format Printers 

Canon’s new range of large format printers 
produce stunning photographic quality 
prints or banners in widths of 17” to 60”. 
Canons unique Lucia pigment inks provide 
excellent colour stability and durability and 
the 12 colour models include Red Green and 
Blue inks for a greater colour Gamut and 
have both the matte black and photo black 
inks loaded at the same time, eliminating 
waste from swapping cartridges. Special Intro 
pricing is shown below, and YES, we will 
match or better other prices. 

Canon iPF500 17” 5 Colour ...$2525 

Canon iPF5000 17” 12 Col.$2965 

Canon iPF600 24” 5 Colour ..$3735 
Canon iPF700 36” 5 Colour ...$4725 
Canon iPF9000 60” 12 Col...$25850 



EPSON 

EXCEED YOUR VISION 


Epson Large Format Printers 

Designwyse is one of Australia’s leading 
Epson Large format resellers. Epson’s 
UltraChrome K3 Inks are now available on a 
wide range of printers from A4 up to a 
massive 44” wide. Epson Printers are 
particularly well suited to the digital proofing 
and photographic markets, and their inks are 
stable and have a long life. Designwyse 
Special pricing is shown below and they all 
come with a free roll of media. Designwyse 
will match or better other quotes for Epson 
Large Format Printers. 

Epson Photo R2400 A3 8 Col.$1750 

Epson Pro 4400 17” 4 Col.$2695 

Epson Pro 4800 17” 8 Col.$2995 

Epson Pro 7800 24” 8 Col.$5495 

Epson Pro 9800 44” 8 Col...$11295 


for Pre-Press and Publishing 


From software to storage, we’ve got everything for the Creative Professional 



LaCie - Storage & Displays 

LaCie 160GB FireWire External HD in 

Porsche P3 Casing.$199 

LaCie 250GB FireWire External HD in 

Porsche P3 Casing.$259 

LaCie 1000GB 7200rpm d2 BigDisk 
USB2.0 & FireWire & F800.$985 

LaCie 80GB 2.5" 5400rpm Red Brick 
casing USB2.0 & FireWire.$259 

LaCie 120GB 2.5" 5400rpm Blue Brick 
casing USB2.0 & FireWire.$345 

LaCie BIGGEST RAID 1.6TB 4X400GB 
HD USB2.0 & FireWire 800.$2379 

LaCie BIGGEST RAID 2TB 4X500GB HD 
USB2.0& FireWire 800.$2949 

LaCie 319 with Hood + Blue eye Pro 

19" LCD monitor with hood.$1749 

LaCie 321 with Hood + Blue eye Pro 
21" LCD monitor with hood.$3299 



LinoType - Font Collections 


LinoType 1.7 Gold Edition 

For bureaus, publishers, agencies, design 
studios. Boxed twin CD set. Customised 10 
user licence. Over 3,900 typefaces. MULTI¬ 
PLATFORM - Windows and Mac. 

10 User licence.$7645 

SPECIAL OFFER - Fee iPod Nano 2GB 
worth $299 with each Gold Edition vl.7 

LinoType ITC Full Library.$4950 

From classic to modem - 1034 fonts 
LinoType Essentials Vol 1&2 ...$1649 
The basis for your type library - 289 fonts 

LinoType Fresh Cream.$979 

Modem, fun and display fonts -113 fonts 

LinoType Essentials + Fresh...$1900 

Essentials 1&2 + Fresh Cream - Great Value! 



WACOM 


Wacom Graphic Tablets 

Wacom Cintiq Dtz-2100 

21" LCD Graphics Tablet/display. Draw on 
the actual LCD display for instant feedback 
and accurate viewing. 

Demonstrations available.$4199 

Wacom Intuos3 

Standard surface digitising tablet with USB 
interface and erasing pressure sensitive pen 

4x5 USB Tablet.$319 

6x8 USB Tablet.$479 

9x12 USB Tablet.$619 

Wacom Graphire 3 

Entry level graphics, photo/video editing 

4x5 USB Tablet.$129 

6x8 USB Tablet.$245 



Adobe 


Adobe Software Packages 

Adobe CS2 Premium.$1,950 

Acrobat Pro7, Illustrator 12, Photoshop 9, 
GoLive 8, InDesign 4, Version Cue, Adobe 
Stock Photos and Adobe Bridge. 

Upgrade from any Photoshop version ...$1232 


Upgrade from Creative Suite 1.$869 

Adobe Acrobat 7 Pro.$695 

Adobe Photoshop CS2 

Upgrade from any full version of Photoshop 

version (not LE or Elements).$319 

Adobe Illustrator CS2 

Upgrade from Illustrator CS.$299 

Adobe InDesign CS2 

Upgrade from InDesign.$305 


Some Products Including Epson Large Format, Canon Large Format Streamline and Xerox Laser Printers only available from an Authorised Reseller. dwmwioo6rhp 


NSW 

QLD 

WA 

VIC i 


(07) 3367 1944 www.gplus.com.au 



(02) 9280 2333 www.powermedia.com.au 

Wififnm 

(08) 9387 5088 www.artref.com.au 

Designwyse 

Professional Computer Solutions 
(03) 9706 8858 www.designwyse.com.au 





















































Next Byte wins 3 Apple awards! 




The new iMacs. Faster. Bigger. Brighter. 




MM 


17-inch from $1549 

v_ 



20-inch from $2299 



24-inch from $2999 





Australia's Macintosh Specialists 

SA Adelaide - Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 TAS Hobart - 03 62381000 VIC Elizabeth St CBD 03 9329 3911 
Bourke St CBD 03 9639 9444 Richmond 03 9429 5002 QLD Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 
NSW Sydney CBD 02 9367 8585 Baulkham Hills 02 9688 6066 Pymble 02 9144 4866 Balmain 02 9555 5200 
Broadway 02 85861111 Pitt St CBD 02 9222 9211 North Ryde 02 9888 9955 WA Nedlands 08 9389 0400 Cannington 08 9458 9811 

‘Rates as at July 1,2006 with a 36 month contract. Subject to change without notification. E&OE. Rounding differences may occur. All Graphics are for 
illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 


Apple Reseller Of 
The Year 2006 

local call 1300 361 119 
www.nextbyte.com.au 

Subscribe to our weekly email news 
nextbyteenews-feed@nextbyte.com.au 


nextbvte 


’ AppleCentre 


New Next Byte stores! 

Next Byte is proud to announce the opening of 3 new stores in Pitt Street - Sydney, Westfield Carousel - Perth and Macquarie Centre - NSW. 
The stores are in prime locations and have a team of talented staff as well as Platinum Level Service Centres. 


Free introductory training - With every Macintosh purchase from Next Byte you will receive 12 months of training from our Mac experts 


Next Byte Pitt Street 

175 Pitt Street 
Sydney NSW 2000 
p: (02) 9222 9211 
f: (02) 9222 9177 


e: pitt_street@nextbyte.com.au 


MNext Byte MacQuarie Centre 

Shop 445, Macquarie Shopping Centre 


North Ryde NSW 2113 
p: (02) 9888 9955 
f: (02)9888 9511 
e: macquarie@nextbyte.com.au 


Next Byte Westfield Carousel 

1382 Albany Highway 
Cannington WA 6107 
p: (08) 9458 9811 
f: (08) 9458 9446 
e: carousel@nextbyte.com.au 


Apple Reseller of the Year 2006 
Apple Service Provider of the Year 2006 
Apple Consumer Reseller of the Year 2006 


The Management and Staff of Next Byte 
wish to thank all of our customers for their 
loyal patronage over the past year and for 
demanding the high level of service that has 
resulted in Next Byte being honoured with 
these Awards. 
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R/RW 


MEGA PIXELS 

STILL IMAGE RECORDING 


Focus. 

050 

Your Mac's 

secret’s 

revealed! 

By various authors 

We all seek our own holy 
grail of computing — a 
feature or shortcut that 
would make our lives so 
much easier, if only we 
knew where to find it. Well, 
now you can stop the 
endless searching in 
menus, help folders, and 
web pages. Our band of 
intrepid explorers has 
discovered the best tips for 
everything from making 
your web surfing more 
efficient to bending 
Microsoft Word to your will. 


The Hub. 

Music. 

035 

Recording gear to suit 
any budget 

Mobile. 

040 

Multimedia on a PDA, 
plus phancy phones from 
Nokia and Moto 

Video. 

043 

Hands on with Matrox 
MXO, plus a first look at 
new Sony gear 

Photo. 

046 

Pro File: photographer 
Dean Golja 


Howto. 

Surf smarter 

050 

15 ways to find what you 
want online 

Tame e-mail 

052 

15 ways to take control 
of your in-box and 
eliminate spam 

Rule the office 

054 

15 ways to impress 
your colleagues 

Get creative 

056 

14 ways to unleash your 
inner artist 

Help folder 

058 

Queries and tips from 
our readers 
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Buzz. 


Test drive. 



iTunes at the movies 

020 

At a special event, Apple 
announced a completely 
revamped range of iPods, 
movies for sale through 
the renamed iTunes Store, 
and an upcoming device 
to stream media from 
your Mac to your TV. It's a 
lot to take in all at once. 
Also this issue: more on 
the battery recall(s) and 
the iMac gets the Core 2 
Duo treatment. 


Logitech Z-5450 

m 

Altec Lansing 
GT5051R 

Laser SPK-51 

Jaton AV-318 

m 

Edifier Ml500 

W '/2 

Creative l-Trigue 5600 

m '/a 

AMW lab: 5.1-channel 
speaker systems 

065 


2.66GHz Mac Pro 

m 

068 

Great performance — 
with the right software 

M-Audio Black Box 


Gives guitar players a 
wide array of sounds 

Merlin 1.3.11 

m 

073 

No need for wizards 


Sounds right 


Interface. 

Commentary 

014 

Mailbox 

017 

Off the Net 

028 

Re:Seller 

030 

NetWorth 

032 


Samson CO 1U 

m 

Blue Snowball 

W' 

USB microphones 

074 

Ease of use for computer- 
based recording 

Legion Arena 

m 

076 

Kck some Roman butt 


Education 

048 


Read Me 

062 


Soapbox 

082 
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UENCY 





• Authorised 

Solutions Reseller 

FRE sl^E NCY.COM. AU 


BRAND NEW CORE DUO 2 iMACS! 
4 MODELS TO CHOOSE FROM! 



17” 1.83GHz Intel Core Duo 2 17” 2.0GHz Intel Core Duo 2 20” 2.0GHz Intel Core Duo 2 

24” 2.16GHz Intel Core Duo 2 

17-inch widescreen LCD 

1440x900 resolution 

1.83GHz Intel Core 2 Duo 

512MB/160GB/COMBO 

Intel GMA 950 graphics with 

64MB of shared memory 

Airport 


17-inch widescreen LCD 

1440x900 resolution 

2.0GHz Intel Core 2 Duo 

1GB / 160GB / SUPERDRIVE 

ATI Radeon XI600 graphics with 

128MB GDDR3 memory 

Bluetooth 2.0 / Airport / Apple Remote 

20-inch widescreen LCD 

1680x1050 resolution 

2.16GHz Intel Core 2 Duo 

1GB / 250GB / SUPERDRIVE 

ATI Radeon XI600 graphics with 

128MB GDDR3 memory 

Bluetooth 2.0 / Airport / Apple Remote 


24-inch widescreen LCD 

1920x1200 resolution 

2.16GHz Intel Core 2 Duo 

1GB / 250GB / SUPERDRIVE 

NVIDIA GeForce 7300GT with 

128MB GDDR3 memory 

Bluetooth 2.0 / Airport / Apple Remote 


UNBEATABLE PRICES + FREE HELPDESK 
FOR ALL FREQUENCY CUSTOMERS! 



Parallels Desktop for Mac 


LaCie - 120GB Mobile 
Brick Drive 




LaCie - 80GB Rugged 
Mobile Drive 


LaCie - 1TB D2 Hard Drive 





STM - Cargo 13” 


Xtreme Mac FS1 Earphones 


RAM - 1GB SO-DIMM PC 5300 

(Suits MacBook/Pro/Intel iMacs & Minis) 


Microsoft Office Standard 

(with computer purchase) 


SHOP ONLINEI Australia-wide Delivery 

freguency.com.au Visa, Mastercard, EFT accepted. 


VISIT OUR STORE! 137 Bayswater Road, Rushcutters Bay, Sydney 

OPEN 7 DAYS! (diagonal to the Vibe Hotel, Rushcutters Bay). Tel (02) 9360 0177 


RentSmart is available to approved customers on selected products with a total retail value over $550. Figures are based on a 36-month term. Terms and Conditions apply. 

Prices and specifications correct 05/09/06. Frequency Communications reserves the right to change prices and/or adjust models according to availability of stock without prior notice. Prices include 
GST. Pictures are for illustrative purposes only. Errors and omissions excepted. 
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From the Macintosh scene to the magazine. 


By Matthew JC. Powell. 


CD 

Hot Links 

www.apple.com/itunes 

So much for them 


US not us 

I HATE to complain. You know me, I like to keep a positive outlook 
on things, and be grateful for the small blessings I do get rather 
than griping about what I don’t. 

I have no intention of using space in these pages to whinge that 
my long-awaited Merom-based MacBook Pro still hasn’t eventuated 
even though the self-same chips are now being used in iMacs 
(aren’t they called “Core 2 Duo Mobile,” Steve? What part of 
“Mobile” do you think applies to an iMac?) — other people may do 
that, but not me. I’m just grateful that my five-year-old PowerBook 
still hasn’t burst into flames. Touch wood. 

And I have to say I’m grateful that Apple has heeded my advice (and 
thanks for the credit, Steve) and dropped the redundant and misleading 
word “Music” from the name of the iTunes Store. I’m still not overly 
enamoured of the word “iTunes,” but it’s a step in the right direction. 

However, there is just this one little itty-bitty niggly-naggly teensy- 
weeny thing. Hardly worth bothering to mention really, but since you 
brought it up ... 

When is Apple going to stop treating Australian customers like 
second-class citizens? Why are Australian iTunes customers still so 
far behind the US? They’ve got movies to download now — granted, 
all from one studio, but Disney has produced a reasonable flick or 
two in its time. We still don’t have TV shows. The only short films we 
have are from Pixar. 

At the big “Showtime” event in San Francisco, Jobs unveiled a 
bunch of new iPods and then showed off the new version of iTunes 
to take advantage of them. Some fabulous new capabilities in 
iTunes — great new interface, new searching techniques, down¬ 
load cover art of the Store for free, manage your iPod from one app 
not three, and others — but the key killer feature is that you can 
buy new-release movies for download the same day as the DVD 
becomes available. 

And not a skerrick of it for Australia, nor anyone outside the US 
for that matter. 

Jobs said in San Francisco that “we hope to take this international 
in 2007”. OK, that’s not too bad, I can wait until 2007, especially if 
it means we get TV shows too. 

At a briefing in Sydney the same morning as the San Francisco 
event, an Apple rep was asked when we might see the movie down¬ 
load service in this hemisphere. “That announcement was just for 
the US, and we have nothing to say here” was the response. 

Nothing to see here, go about your business, these aren’t the 
droids you’re looking for. He wouldn’t even reiterate his boss’s hope 
that it might be next year. 


The chasm between the US and us was shown starkly in the press 
releases about the new iPod sent out on the day. Quoting from the 
US version of the release, Steve Jobs is purported to have said “The 
new iPod’s brighter and more vibrant display and longer battery life 
make it perfect for watching Hollywood movies and TV shows right 
in the palm of your hand.” The Australian version of the release, 
however, has him saying “The new iPod’s brighter and more vibrant 
display and longer battery life make it perfect for watching music 
videos right in the palm of your hand.” 

That’s right: according to Apple Australia, Jobs said nothing about 
Hollywood movies, nor TV shows. He reckons the whole point of 
adding the video capability to the iPod was so people could watch 
music videos. Well who wouldn’t? 

Well, me for one, but I’m a fuddy-duddy that way. 

I can understand Apple wanting to take care of the US first. It’s 
the biggest market and you go where the biggest money is. That’s 
just capitalism and the time to complain about capitalism was well 
before now. 

However, my confidence in the ability of the company to “take this 
international” has been a little shaken in recent times. It took 
Australians years to get the iTunes Music Store in the first place, and 
now a year after video first appeared on the US Store we might as 
well still keep the word “Music” in the title. Or maybe “iTunes Music 
and Pixar Store” — little clunky do you think? 

And how are we going at taking iPhoto book printing interna¬ 
tional? Several local providers offer the service, but without the 
volume that Apple could direct to them their costs are astronom¬ 
ical and the books extraordinarily expensive — certainly not some¬ 
thing you’d whip off as a keepsake of your holiday. This is a service 
offered in numerous countries around the world, but still not here. 
It’s been years. 

Enough complaining. My PowerBook still works and works well. 
I’ve had a play with the new iPod shuffle and iPod nano and they’re 
terrific — the shuffle has to be seen to be believed, and the black 
aluminium nano is a thing of beauty. 

I very much look forward to having a play with the new full-size 
iPod too — when it gets here. ^ 


C 



We all shine on.. 
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There's a world of 
information waiting 
to meet your data! 

Introducing FileMaker Pro 8.5 

Featuring the revolutionary FileMaker Web 
Viewer that delivers web data on demand! 



FileMaker Pro 8.5 also includes: 

New! FileMaker Learning Center 

provides a wealth of online resources 
to help you get started quickly and to 
improve your FileMaker skills. 

New! Universal Application 
Support means FileMaker Pro 8.5 
runs natively and faster on the new 
Intel-based Macs. 

For more information including product, 
pricing and special promotions visit: 
www.filemaker.com.au. 


Introducing a new way to access and 
manage your world of Information 

This new version of FileMaker® Pro includes the breakthrough FileMaker Web 
Viewer that delivers information from the Web directly to FileMaker Pro 8.5 - to 
provide the easiest way for you to access and manage your world of information. 


New! FileMaker Web Viewer 


• Mapping made easy - View maps, directions 
and driving details from your favourite mapping 
Web site based on addresses stored in your 
database! 

• Shipping Details at Your Fingertips - Get 

package tracking details from your favourite 
shipping Web site with shipping details 
automatically displayed based on tracking 
numbers stored in your database! 

• News Delivered to Your Virtual Doorstep - Get 

important news and financial information on 
contacts and companies from your favourite Web 
sites and search engines. 

• Organise Research Instantly - View online 
encyclopedias and research information from 
popular Web sites 

• Get instant information on Product Updates - Get 

up-to-date information, competitive pricing, 
inventory details and more by linking directly 
to the Web sites of manufacturers, supplier and 
vendors. 



FileMaker 

© 2006 FileMaker, Inc. All Rights Reserved. FileMaker and the 
file folder logo are registered trademarks or trademarks of 
FileMaker, Inc. in the United States and other countries. All other 
trademarks are the property of their respective owners. 
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Completely remastered.The new iPod Nano. 






www.macbox.com.au 


Order Your iPod 
Today! In Stock 
now! 


www.itbox.com.au - PC Site 

V Authorised Solutions Reseller 


Tel: 02 - 82125387 Fax: 02 - 94278688 
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Hot Links 


V-MODA letter 
of the month. 


Mailbox. 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the V-MODA prize, you 


www.istockphoto.com 

www.bigstockphoto.com 

Stock image resources 

global.dymo.com/enAU/Software/LabelWriter_400.html 

Dymo drivers 

www.ambrosiasw.com 

Home of Snapz Pro 


must include your full name and address, including state or territory. 



This issue Conexus (02 9975 
2799) is giving a set of 
modaphones headphones 
valued at $80 to the Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

Revolutionary bass, high-fashion 
colors, and noise isolating 
technology combine to form 
sonic solitude and a fashion 
attitude. V-MODA's modern Bass 
Level Isolating Soft Silicon 
(BLISS) technology naturally 
reduces outside noise and 
enables unparalleled bass levels 
that can actually be felt. 
High-fidelity sound exposes 
music details through warm 
mids, and crisp highs. Complete 
comfort is assured through ultra- 
soft lightweight silicon fittings 
that are included in three sizes. 
Sensational two-tone colour 
combinations reveal the striking 
appearance of the stylish design. 
The modawrap cable manager is 
included to control the length of 
the coloured cable while listening 
and provide earphone storage 
when idle. 


Assault on batteries 

I called Apple in connection with 
the battery recall. I was told to 
take my battery to an Apple 
Reseller who would send it 
away and that I would get a 
replacement in four to eight 
weeks. You must be kidding! I 
have a PowerBook because I 
have the need to move my 
computer around. If I did not 
need to move it around, I would 
have purchased a desktop 
system. After an hour and a half 
on the phone I managed to get 
permission to get the 
replacement battery before I 
send the old one off. 

This is a ridiculous situation. I 
would imagine there are 
thousands of people in the 
same situation as me who need 
to move their laptops around 
every day. Get your act together 
Apple, a simple exchange 
system at Apple resellers would 
be a simple fix to this problem. 

Brendan Roome 
Willoughby, NSW 

See our story in Buzz this issue 
for more on the battery recall. — 
M.JC.R 

Registration time. Little Snitch 
foils Snapz Pro’s attempt to find 
out what time it is. 


Taking stock of stock 

In addition to the asset 
resources info ("Royalty-free 
treatment," The Hub. Video. 
AMW 08.2006), I wanted to let 
you in on two of the best photo¬ 
resource web sites for the 
hobbyist (and professional). 
Actually, I was surprised that 
they weren't mentioned, as 
they're quiet popular. 

The best one (to my humble 
opinion) is iStockPhoto and a 
close second would be 
BigStockPhoto (see “Hot links” 
for both). 

Photos supplied by just about 
everybody with a decent 
camera and an internet 
connection, and for sale for just 
a few dollar each. 

Lucien 

Caloundra, Qld 

Thanks for letting us know your 
favourites stock sites, Lucien. 

We use iStockPhoto all the time 
in AMW. Unfortunately space 
didn’t permit us to list every 
great stock image site out there 
in that article. — M.JC.R 

Spy vs Spy 

I thought you might be 
interested that my attempts to 
register Snapz Pro (see “Hot 
links”) resulted in 
attempts by the 
software to contact 
two navy.mil sites 
as well as 
apple.com and 
columbia.edu. 

Richard Seager 
via internet 

From what I can 
gather from your 
supplied images 
(see the screenshot 


"Registration time"), the 
registration program is 
attempting to connect to 
network time protocol (ntp) 
servers at each of these 
domains. Why it would need to 
do this is anyone’s guess (to 
keep track of when everyone 
registers I suppose), but I 
suspect it would only connect to 
one of them if you allowed it to, 
rather than blocking and making 
it try another. I can’t think of 
anything untoward that could 
result from letting a program 
connect to an ntp server, but I’m 
prepared to be contradicted on 
that. — M.JC.P 

Intel printing redux 

I read with interest about 
printing on Intel Macs ("Intel 
printing", Mailbox 09.2006). I 
had a contrasting experience 
with a few-year-old Dymo printer 
I needed drivers for. 

The Power Mac driver didn't 
work, so I searched the Dymo 
web site for an Intel driver for 
my printer. I contacted Dymo 
support for advice. Five minutes 
after logging a simple support 
request, I received a phone call 
from a Dymo tech. How's that 
for speedy service! 

He pointed me towards their 
new Intel driver for all Dymo 
printers. Turns out they only 
publish the new Intel drivers 
with their new printers, even 
though the models are 
backwards compatible. 

So, if you own a Dymo printer, 
and an Intel Mac, go straight to 
the Dymo LW 400 drivers. 

Derek Yeoh-Ellerton 
Perth, WA 

See "Hot links" — M.JC.R 


Little Snitch 


The application "Register Snapz Pro X" wants to 
connect to hickory.cc.columbia.edu on UDP port 
123 (ntp) 

Allow or deny connection 

Oonce 

© until the application ‘Register Snapz Pro X" quits 
O forever 

Condition: Same Server _ij 


( Den^Until Quit ) ( Aliow Until Quit ) 



Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of “Mailbox’'. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of Level 3/165 
Fitzroy Street ST KILDA VIC 3182 Ph 03 9525 5566, (ABN 13 064 613 529). 
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Unlike Arthur (“Intel printing”, 
Mailbox 09.2006) I just had the 
most wonderful printer install 
experience. We just upgraded 
our Xerox Phaser 7700 to a 
7750, did the install of the 
drivers on the PCs via the HTML 
interface on the printer, thought 
that was pretty neat. 

Then went to the Macs and 
whoa, the printer is already 
there in the Bonjour section of 
the print dialogue box, no install 
required! Now that is neat. 

Tony Gay 
Digital Image 
St Kilda, Vic. 

/ love it when stuff just works, 
don’t you? — M.JC. P. 

What lack of 
support? 

Reading AMW 07.2006, I came 
across a letter from Judith 
Sullivan in regards to Optus's 
advertising material and use of 
Apple hardware. I have read 
many times in previous editions 
of your magazine of Optus's 
apparent lack of support for the 
Mac platfor. I therefore find it 
strange that on Optus’s web site 
it states in the System 
Requirements section that Macs 
using OS 9 or higher are 
supported. Even more intriguing 
is their support pages -- typing 
the word "mac" into the search 
field at the top of the OptusNet 
Broadband and Dial-up Help 
section reveals many articles on 
how to connect and troubleshoot 
their products with Macs. 

Odd indeed. 

George Haritonidis 
via internet 


On Optus's system 
requirements pages (it has a 
separate one for each of the 
services it offers) you will indeed 
find that Macs are supported for 
dial-up and cable customers. 
However, the services that are 
being promoted by the current 
advertising campaign - DSL and 
DSL Direct - do not list Macs as 
supported despite the 
prominent appearance of Mac 
hardware in the . ads. 

And yes, you will find Mac 
support for DSL if you search for 
“Mac” on the Help pages - but 
what good is that to a customer 
whose internet connection is 
down? The overwhelming 
feedback from Optus's 
customers, would-be customers 
and ex-customers among our 
readership is that phoning 
Optus and asking for DSL 
support for Mac is a dead end. 
The number of readers who 
write in or call saying that they 
have good experience with 
Optus DSL on their Macs is very 
close to nil. I realise that's not 
the best indication of overall 
service, but it's what we've got. 

Full disclosure: I’m an Optus 
cable customer myself and have 
found the customer service 
mostly satisfactory — M.JC.P 

.Gouge 

In my opinion .Mac is just not 
worth paying $140 every year. 

I got into Macs after 
purchasing an iBook G4 to see 
what’s so good about OS X. 
After playing around with the 
computer and researching what 
.Mac had to offer I decided to 
join up. 


At first I was really impressed 
with the integration of iLife, Mail, 
Safari and iDisk but after a 
couple of years using it I just 
didn’t see the point of renewing 
my membership. 

With the free and well-priced 
services available out there like 
Google and Fastmail I find that 
.Mac is overpriced only to cater 
for people who are lazy, the less 
techy and Mac zealots who 
think having a @mac.com 
address is elite. Being able to 
sync to different platforms 
(phone, Mac and Windows) is 
far more convenient and 
advantageous in my position 
than the cost of Apple’s under¬ 
service $140 offering. 

Ronald Corral 
via internet 

Thanks for that Ronald. You’re 
right that an awful lot of what 
.Mac does can be provided 
more cheaply by alternative 
services, but there is also 
something to be said for having 
it all in one place. I don’t know 
— I have to admit I rarely use my 
.Mac account for anything other 
than iChat, and I could do that 
without paying for it. I’d love to 
hear from any readers who have 
something positive to say about 
what .Mac provides. — M.JC.P 
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David 

Harradine 

Photography & Training 

Presents 

Three dynamic, professional training seminars 



Fine Tuning lash with Steve Gartner $265 gst inc 
Brisbane - Sydney - Adelaide - Melbourne 
November 13 to 17 


Steve Gartner is a multimedia developer 
and trainer, with extensive, industry proven 
skills in both teaching & using Macromedia 
Flash to create engaging content. 

Fine Tuning Flash is a full day seminar 
uncovering the power of Flash and how it 
can be used to create dynamic elements 
for websites, CD ROMs and multimedia 
presentations. 


What you will learn 

* Orientation with the Flash interface 

* Drawing tools and modes 

* Keyframing and Tweening control 

* Incorporating Illustrator objects 

* Nested Animations and Symbols 

* Introduction to Action Scripting 

* Including controllable Photo & Video content 

* The best publishing and output settings 

* Create standalone Multimedia apps 



Unlocking Inal Cut Pro with Jon Rishworth $265 gst inc 
Brisbane - Sydney - Adelaide - Melbourne 
November 20 to 24 


Jon Rishworth is a trainer & Final Cut 
Pro expert, using Final Cut Pro daily in his 
role as a senior production supervisor at 
Melbourne Metropolitan Fire Brigade’s state 
wide TV station, Fire Vision. 

Unlocking FCP is a full day seminar that will 
uncover the complete production workflow 
from capture through post to edited delivery, 
optimised for broadcast, web or DVD. 


What you will learn 

* Setting up your FCP projects 

* Fine editing tools and techniques 

* Animation with Keyframing 

* The magic of Multi Cam 

* Incorporating Photoshop objects 

* Professional titles with Live Type 

* Smooth audio with Soundtrack 

* Optimised outputs with Compressor 

* Automated workflows for final delivery 


Total Colour Management with David Harradine $265 gst inc 
Melbourne - Brisbane - Sydney - Auckland - Wellington - Christchurch 
November 27 to December 6 



David Harradine is a photographer, trainer 
and Photoshop beta tester, who has been 
presenting high powered, industry based, 
digital imaging training across Australia & 
New Zealand since 2001. 

Total Colour Management is essential for 
anyone wanting to ensure accurate and opti¬ 
mal colour re-production from one device to 
another in the RGB or CMYK colour spaces. 


What you will learn 

* How ICC Colour Management works 

* The roles of RGB, CMYK & LAB 

* Optimal Monitor choice and control 

* Expert viewing conditions for assesing colour 

* sRGB vs Adobe 98 vs ProPhoto RGB 

* Scanner & digital camera profiling 

* Asssigning Vs Converting profiles 

* Targeting specific output conditions 

* Removing the guess work with soft proofing 



w 


100% Independent training, no sponsors or products to promote 

All events are fully catered with extensive illustrated notes provided 
Secure online enrolments & full event details vi www.whack.com.au 
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News, views 
Et chatter 
from the world 
of Macs. 
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Hot Links 

www.apple.com/au/itunes 

The ever-changing music and media player 



New pods all round 

I N mid-September Apple announced an update to its top-of- 
the-line iPod models, releasing two new models with brighter 
displays, enhanced battery life, new earbuds, and new soft¬ 
ware features, including games. 

The full-sized iPods come in two versions. The $380 model is 
equipped with a 30GB hard drive, and offers up to 14 hours of 
battery life for music playback or up to three and a half hours of 
video playback. The $499 model has a 80GB hard drive — a new 
iPod size record - and offers up to 20 hours of music battery life 
or five and a half hours of video playback time. 

“The most important feature we’re adding today is that we’re 
going to make the iPod more affordable and accessible,” said Jobs. 

Both models feature screens that Apple claims are 60 percent 
brighter than previous fifth-generation iPod models, and come 
in either black or white. Unlike the previous 5G iPod’s 320x200 
screen resolution, the new iPods can handle up to 640x400 (a 
difference which will, according to Apple, mainly be visible when 
playing files back on a TV set). And both models ship with 
Apple’s newly redesigned iPod earbuds. “We’ve been working on 
this for 18 months, studying a thousand ears, to find just the 
right headphones,” claimed Jobs. 

The iPod’s software has also got an update. The iPod’s new 
search feature lets users use the scroll wheel to input letters 
for an instant live search of all the content on that iPod. The 
Quick Scroll feature displays a rectangular overlay of the letter 



you’re currently scrolling through, if 
you’re scrolling quickly 
through an extremely 
long list of items. 

As with iTunes 7 and 
the revised iPod nanos, 
these new iPods feature 
support gapless play¬ 
back, allowing one track 
to flow seamlessly to 
the next without a pause 
in-between. 

Another major new feature supported by these and all other 
fifth-generation iPods is Apple’s new collection of $7.50 games, 
downloadable from the iTunes Store. The games available now 
are Bejeweled, Cubis 2, Mahjong, Mini Golf, Pac-Man, Tetris, 
Texas Hold’em, Vortex, and Zuma. 

Of the new features in the revamped iPod, only the ability to buy 
and play games will be available as a software download to owners 
of older 5G iPods. The Quick Scroll and enhanced video resolution 
will require the purchase of a new iPod, according to Apple. 


New nano tech. At the same event, Jobs unveiled a 
“completely remastered” version of the iPod nano, sporting a new 
case that comes in a variety of colours. The new iPod nano comes 
in three configurations, 2GB, 4GB, and 8GB, prices at $219, $299, 
and $380 respectively. (The fact that an 8GB nano costs the same 
as a 30GB iPod reflects the fact that Apple sees the devices as 
appealing to entirely different customers.) 

Apple abandoned the high-gloss case of its first generation of 
iPod nanos in favour of an aluminium enclosure reminiscent of 
the iPod mini that comes in several colours — blue, pink, green, 
silver and black. The 2GB nano comes in silver only, the 8GB 
model is only available in black, while the 4GB nano will be 
available in silver, pink, green and blue. 

The second-generation model is smaller than the original and 
sports a brighter display. A Search and Quick Scroll feature (as 
in the full-size iPod) is designed to help find tracks quickly by 
entering letters with the scroll wheel. A gapless playback feature 
allows for listening to albums without breaks between songs. 

No SOft-Shoe for shuffle. Given as much prominence as 
the revamped full-size iPod, Apple also unveiled new version of 
the company’s iPod shuffle, featuring a smaller enclosure and a 
new connection for charging and transferring music. 

Apple is referring to the new shuffle as “the world’s smallest 
digital music player.” Half the size of its predecessor, the new 
iPod shuffle holds 1GB of music, and looks like a smaller version 
of the Apple Remote. The aluminium enclosure now sports a 
built-in clip to attach easily to clothing. 

The headphone jack also serves as the connection to connect 
and charge the shuffle. Apple reports that the new shuffle will 
have up to 12 hours of battery life when fully charged. 

The new iPod shuffle costs $119, and will be available starting 
in October. • Matthew Honan 
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■ ONE LAST THING 
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Hot Links 

www.apple.com/au/itunes 

Get the new version of iTunes 

Sneak peek 
at things to come 

T N a dramatic departure from Apple’s traditional “no comment 
on unannounced product” approach, Steve Jobs has 
previewed a new device - code-named iTV — which will 
allow iTunes customers to view movies and TV shows on flat- 
screen televisions. 

Jobs described the forthcoming $US299 set-top box as 
“completing the package” of Apple’s multimedia offerings. Users 
can download music, TV programs, and now movies from the 
iTunes Store (at least in the US). They can watch those multi- 
media files on both their Macs and iPods. However, there’s no 
easy way of watching such programming on their television sets. 

Resembling a squat Mac Mini, the iTV will use wireless 
networking to stream movies and TV shows from iTunes to a 
television. The power supply is built right in to the unit; it also 
features USB 2.0, Ethernet, High Definition Multimedia Interface 
(HDMI) plug, component video, analogue audio and optical 
audio interfaces. 

The box is driven by software that carries a slight resemblance 
to Front Row, the multimedia control application Apple bundles 
with newer Macs. 

In demonstrating iTV to the press at Apple’s “Showtime” event, 
Jobs scrolled through menus for movies, TV shows, photos, and 
podcasts using an Apple remote. Floating artwork — movie 
posters for the Movie menu or album art for Music, for example 
— appears on the left-hand side of the screen while a list of titles 
appears on the right. 

iTV - which Jobs stressed was an internal Apple code name and 
not the product’s final moniker - won’t ship until sometime during 
the first three months of 2007. • By Mathew Honan and Peter Cohen 
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■ APPLE NEWS 

© 

Hot Unks 

support.apple.com/ibook_powerbook/batteryexchange/ 

See if your battery is affected 

support.apple.com/macbookpro15/batteryexchange/index.html 

Where to go if you have a MacBook Pro 

Total recall 

F OLLOWING hot on the heels (as it were) of Dell’s announce¬ 
ment in August that it would be recalling some four million 
laptop batteries manufactured by Sony, Apple has 
announced a recall of batteries for PowerBook G4 12-inch and 15- 
inch models as well as 12-inch iBooks sold between October 2003 
and August 2006. Apple wouldn’t say how many customers in 
Australia might be affected by the program, but that 700,000 
batteries outside the United States were being recalled. 

Both the Dell and Apple batteries reportedly used the same 
manufacturing process, wherein the metal casing of the battery 
cell was crimped closed. In some cases (but not all) this crimping 
could allow shards of metal to break off and infdtrate the elec¬ 
trolytes at the heart of the battery. Then, under certain circum¬ 
stances, these shards can cause a short circuit. 

Under normal circumstances such a short circuit results in the 
battery simply switching off. However, Sony says that idiosyn¬ 
cratic power-management systems used by Dell (and presumably 
Apple) mean that the short circuits result in overheating an poten¬ 
tial explosion. 

Apple said that it had received only a few reports of overheating 
and “minor property damage” before initiating the recall, but reports 
have subsequently emerged of Apple laptops with sparks and smoke, 
similar to the stories of Dell explosions — if less dramatic. 


■ STORAGE 

© 

Hot Links 

www.iomega-asia.com 

iomega’s web site 

iomega's big Mac disk 

• OMEGA has introduced the UltraMax 640GB desktop hard 
drive. Preformatted for Mac OS X, the drive uses two mech¬ 
anisms striped together as a RAID 0 volume. 

The UltraMax drive uses two 7200rpm Serial ATA (SATA) hard 
disk drive mechanisms. Users can control the RAID configura¬ 
tion using a manual RAID switch — so you can turn off the 
RAID all together and use the UltraMax as a JBOD (Just a Bunch 
of Disks) configuration. 

The drive is sold pre-formatted as HFS+ for use on Mac OS X, 
but can be reformatted for NTFS use with Windows PCs, or can 
be set up for cross-platform use using an included utility. 


Sadly the recall also became the subject of buck-passing between 
Apple and its resellers. In the US and Canada, users could order a 
replacement battery over the web and send their old one in after 
the new one arrived. In Australia and New Zealand, however, 
customers were required to turn their old batteries in at an autho¬ 
rised service centre and then wait for a replacement — that means 
anywhere from four to eight weeks. That’s a long time for a 
portable computer to be tied to mains power. 

An Apple spokesperson said this was the way resellers wanted 
to conduct the recall because they “didn’t want to be chasing 
customers for their batteries”, but several service centres 
contacted by AMW shifted the blame back to Apple, one saying 
“Apple wants to do this their way”. 

Given the negatives inherent in a product recall, you’d hope 
that Apple and its channel partners could at least try to make the 
experience as painless for customers as possible. 

MacBookS not left out. Just in case users of Intel-based 
laptops were feeling a bit sidelined by all the fun their PowerPC- 
using road warrior mates were having, Apple has also initiated 
several exchange and repair programs for MacBooks and 
MacBook Pros. 

In the case of the MacBook Pro, it’s a matter of batteries manu¬ 
factured between February and May of this year not performing 
to Apple’s high standards. For MacBook users, there is a widely- 
reported issue with the machines randomly shutting down. 
Neither is a safety issue, and both seem more like teething prob¬ 
lems with the new hardware than anything else. 

If you have a MacBook Pro, check the web site (see “Hot 
links” to find out if you’re eligible for a new battery. If you 
have a randomly-shutting-down MacBook, you know already 
that you want a fix, so take your machine to an authorised 
service centre. • Matthew JC. Powell 



The UltraMax is stackable and designed to complement Mac Pros 
and Power Mac G5s - it features a metallic grey exterior with 
mesh grill. It features FireWire 800, FireWire 400 and three USB 
2.0 ports. 

It’s on sale now for $699. • Peter Cohen 
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■ BRIEFS 

© 

Hot Unks 

www.lanier.com.au 

Colour, apparently, is contagious 

www.khdist.com.au 

KH Distribution — now with Simms 

www.freeverse.com 

Get Lineform 

Lanier targets low-cost colour 

L ANIER has introduced the latest member of its colour laser 
printer family, with a focus on low-cost, high performance 
and security. Offering what Lanier claims are “the most 
attractive running costs on the market today”, the SP C410DN 
features long-yield consumables and built-in full duplexing. In 
addition the company claims the machine has a longer duty 
cycle, requiring less maintenance than similar printers. For 
companies and workgroups, the printer features sophisticated 
print-management and accounting software to ensure colour is 
used efficiently. 

The SP C410DN is available now for $1970 including duplexing, 
a 550-sheet paper tray, a bypass tray, network card, USB and 
256MB of memory. Numerous options are available to tailor the 
device to your needs. 

For further info contact Lanier on 1300 362 345. —M.JC.P. 


023 


KH acquired by Simms 

B RISBAND-BASED KH Distribution, a major distributor in 
the Apple and Mac channel, has been acquired by 
Sydney-based Simms International, a specialist supplier of 
IT components and accessories. Simms is best known as master 
distributor for Kensigton products in Australia, while KH has a 
broad stable including El Gato and Bose. Established ten years 
ago, KH has grown rapidly (especially on the back of the iPod) 
and product marketing manager Adam Rice told AMW that it is 
now “the largest distributor for Apple Computer”. — M.JC.P. 

Freeverse goes into the 
drawing business 

F REEVERSE Software has announced the preview release 
of Lineform, a vector drawing application for Mac OS X. 
You can download it now (see “Hot links”) and produce 
watermark-free images until 7 October, 2006. Tools supported by 
Lineform include Bezier editing, freeflow text, gradients, CMYK 
preview, boolean operations, expert typesetting, SVG format 
support, arrows, outline, free transform and more. 

Although the software is expected to be distributed by Try and 
Byte, which handles most of Freeverse’s titles in Australia, local 
pricing was not available at press time. Contact Try and Byte on 
02 9906 5227. — Peter Cohen 



Free seminar. 

Tapeless HD is coming to your city. 

Mobile editing with Final Cut Studio and Sony's XDCAM™ HD system. 

Tell amazing stories in record time. 

I Learn how Final Cut Studio, MacBook Pro and 
I Sony's XDCAM HD system combine for the 
ultimate tapeless HD workflow. If you work in 
HD, or want to, this is a must-see event. 

Melbourne - 18 October 2006 
Sydney - 26 October 2006 
Auckland - 2 November 2006 

Space is limited for this free event. 

Register at www.apple.com.au/seminars/sonytour/ 
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■ PHOTOGRAPHY 

0 

Hot Links 

www.canon.com.au 

Home of EOS and Powershot 


Canon targets 
the in-betweeners 



C ANON has announced a range of new cameras about to 
hit the market, including two that straddle the border 
between compact and digital SLR. 

Improving on last year’s successful EOS 350D entiy-level digital 
SLR, the EOS 400D offers ten-megapixel resolution and a vastly 
improved user interface, as well as an automatic sensor-cleaning 
system to ensure dust-free shots. The camera can take three full- 
resolution pictures per second for 27 consecutive frames, thanks 
to the D IgicII image processor. That means it’s easier than ever 
before to freeze action exactly where you want it. 

Targetted at customers who wish to move up from compact 
cameras, the 400D offers a new easier to read and use menu 
system accessed through the large 2.5-inch LCD display. Where 
the 350D had a separate panel for adjusting settings such as aper¬ 
ture, shutter speed, white balance and ISO speed, all of these 
functions are now accessed at the push of a button on the main 
screen itself. If you don’t want to do things manually, the camera 
also offers a full range of shooting modes and automatic settings. 

Another improvement over the 400D’s 
predecessors is the addition of 
Picture Style settings, which 
adjust the shots 


in the camera’s internal software to suit different shooting situ¬ 
ations. Styles include “portrait,” which produces more natural 
skin tones, “landscape” for punchier blues and greens, as well 
as “neutral,” “faithful” and “monochrome”. 

Anyone who has ever used a digital SLR will tell you that dust 
entering the camera when changing lenses is an unavoidable 
annoyance. What’s more it’s difficult to clean and, in sufficient 
quantity, severely diminishes the quality of your shots. The EOS 
400D includes a tiny motor which shakes dust from the sensor 
at startup and shutdown (as well as being user-configurable). 
Software provided with the camera also enables to you remove 
dust spots that do make it on to your shots. 

Naturally it is compatible with a full range of Canon lenses 
and accessories including the EF and EF-S lenses and Speedlight 
flash units. 


Coming back the other way. Canon has also announced 
a high-end compact camera to suit pros who want something 
lighter than a dSLR to carry around, or just shutterbugs who 
want high quality pictures, but don’t want to worry about 
changing lenses. 

The Powershot G7 provides ten-megapixel resolution in a 
compact form factor. Looking slightly retro at first glance, 
it proves to be anything but in use. 

Featuring Canon’s latest DlgicIII image 
processor (a step up from the E0S400D in 
that respect), the G7’s auto-focus system 
has the ability to detect and track human 
faces in a shot, to ensure that the subject 
of your photo is correctly highlighted 
(naturally this is optional for artistic 
types). The camera also features a revo¬ 
lutionary (excuse the pun) clickwheel 
interface, allowing users to switch 
between shooting modes and settings 
amazingly quickly. You simply turn the 
wheel to bring up an on-screen menu, 
find the function you want, and let go - 
no need for additional button-pushing. 
The E0S400D is available now for $1499, 
and the Powershot G7 will be available in 
October for $899. For more info on both of these 
cameras check Canon’s web site or call 1800 021 167. 
— Matthew JC. Powell 
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Mac user group meetings for October 
(contact groups for more details). 


■ USERS AND GROUPS 

Hot Unks 

matthew.powell@niche.com.au 

Got a group you want listed? Drop a line 


Mon 2 

Gold Coast Macintosh User 
Group 

www.goldcoastmacusers.org.au/ 
Tue 3 

WAMUG [WA] 
www.wamug.org.au 
MacTalk — Newcastle & The 
Hunter Macintosh User Group 
[NSW] 

groups.yahoo.com/group/ 

MacTalk 

Wed 4 

Coffs Harbour Apple Macintosh 
Users Group [NSW] 
groups.yahoo.com/group/ 
coffsmacusers 
ClubMac [NSW] 
www.clubmac.org.au 
Toowoomba Apple & Mac UG 
[OLD] 

www.taamug.org.au 


Thu 5 

TASMAC [TAS] 
groups.yahoo.com/group/ 
tasmug 
Fri 6 

SAAUC [SA] 

www.saauc.org.au 

Southern Highlands Mac Users 

Group [NSW] 

www.shcug.org.au 

Sat 7 

Apple Users Society of 
Melbourne (AUSOM) [VIC] 
www.ausom.net.au/ 
nextmeeting.html 
Sun 8 

Gold Coast Apple Users Group 
[OLD] 

home.worldlink.com.au/ 

appleserv/GCUsers.html 


Mon 9 

Sydney Apple Macintosh Users 
Group [NSW] 

homepage.mac.com/sydamug 
North Queensland Macintosh 
Users Group [QLD] 
www.nqmug.org 
Tue 10 

Macintosh Multimedia Group 
[VIC] 

www.ausom.net.au/ 
multimedia.html 
www.imug.com.au 
Macintosh Users Group 
Sunshine Coast [QLD] 
www.mugsunco.org.au 
ACTApple [ACT] 
www.actapple.org.au/Pages/ 
Meetings/Meetings.html 
Wed 11 

ClubMac [NSW] 
www.clubmac.org.au 
Retiree & Others [VIC] 
www.ausom.net.au/retiree.html 
Bellarine Mac Users [VIC] 

Digital Pictures and the Mac 
www.bellarinemac.org.au 
SAAUC [SA] 
www.saauc.org.au 


Sat 14 

Apple Users Society of 
Melbourne [VIC] 
www.ausom.net.au/ 
macmarket.html 
Sun 15 

Apple-Q [QLD] 
www.apple-q.org.au 
Tue 17 

Sydney Macintosh Users Group 
[NSW] 

www.sydney.macusersgroup.org 
Sat 21 

SAAUC [SA] 
www.saauc.org.au 
Sun 22 

Apple-Q [QLD] 
www.apple-q.org.au 
Tue 24 

ACTApple [ACT] 
www.actapple.org.au/Pages/ 
Meetings/Meetings.html 
iMug 

www.imug.com.au 
Wed 25 
BEAUT [VIC] 
www.beaut.org.au 
Thu 26 

Central Victorian Mac Users 
[VIC] 

www.cvmu.net 
Sat 28 
GMUG [WA] 
gmug.wamug.org.au 




© 2006 Seiko Instruments USA Inc. All rights reserved. 'Smart Label Printer" is a registered trademark of Seiko Instruments USA, 

"Sir is a registered trademark of Seiko Instruments Inc. All other brands and trademarks are the property of their respective companies. 


When you need 
just one. 


This could be label Nirvana. The new, high speed, high resolution, 
Smart Label Printer from Seiko Instruments. When your business calls 
for labelling, addressing, or 1-D and 2-D bar coding, such as EAN-13, Code 
128, or MaxiCode, Seiko Instruments has the answer. Simply plug the SLP 
450 into your Mac® via the built-in USB port, and you're ready to print 
labels quickly, easily, one at a time. Just like you want them, when you 
want them. As fast as 1 label per second, at full 300 dpi. Best of all there 
is no ink, toner, or complicated software to mess with. So stop wasting 
time feeding label sheets to your standard printer. Choose one of our 
great SLP models and you'll have everything you need. 

See all the Smart Label Printers at 

www.siibusinessproducts.com 

or at our Australia distributor: 


SII 


Smart Products Pty 

Toll Free: 1300 788 081 
Outside Australia: 61-2-8709 8200 
Fax: 02 9791 3326 

Email: sales@smartproducts.com.au 


Seiko Instruments USA Inc. 



















026 



■ HARDWARE 

© 

Hot Links 

www.apple.com/au/imac 

Merom on the range 

iMacs get bigger... 

A PPLE updated its entire iMac product line in early 
September, adding the Core 2 Duo Intel processor. In 
addition to the updated processors, Apple launched a 
new model that features a 24-inch widescreen display. 

“We think this [24-inch iMac] is a product that both consumers 
and professionals are going to love,” said David Moody, Apple’s 
vice president of Worldwide Mac Product Marketing. 

The new iMac lineup includes four models: a 1.83GHz and a 
2.0GHz 17-inch, a 2.16GHz 20-inch and the all-new 2.16GHz 
24-inch iMac. According to Apple, the new iMac delivers 50 
percent better performance than the previous iMac (see our 
benchmarks below). 

The 24-inch iMac features a 24-inch widescreen LCD display 
with a 1920x1200 pixel resolution that offers 30 percent more 
screen real estate than the 20-inch model. In addition to the new 
processor, the 24-inch iMac also includes 4MB of shared L2 cache, 


1GB of 667MHz DDR2 SDRAM memory, a 250GB Serial ATA 
hard drive, NVIDIA GeForce 7300 GT graphics with 128MB of 
GDDR3 memory and a SuperDrive. 

There is growing demand in the industry for a powerful 
machine like the 24-inch iMac. With additional features like 
FireWire 800, the high-end iMac seems an ideal computer for 
what has been referred to as the prosumer customer. “There is a 
market out there for consumers that aspire to do professional- 
level work, or for a pro that doesn’t need the expandability of 
the Mac Pro - this is a perfect computer for them,” said Moody. 

Built to order options are also available for the 24-inch model. 
The new iMac can be configured with a 2.33GHz Intel Core 2 Duo 
processor, up to 3 GB of 667MHz DDR2 SDRAM memory, a 500GB 
Serial ATA hard drive and the NVIDIA GeForce 7600 GT with 
256MB of GDDR3 memory. 

With its new Intel processors, Apple has taken on the low-cost 
PCs head-on. One of the criticisms that has long plagued the 
company is that its products are more expensive than compa¬ 
rable Windows-based systems, but those arguments have largely 
been disproved. “What we want to do is deliver outstanding 
value, great design and great features. We look at it as a total 
package,” said Moody. 

The 24-inch 2.16GHz iMac ($2999), 20-inch 2.16GHz iMac 
($2299), 17-inch 2.0GHz iMac ($1849) and the 17-inch 1.83GHz 
iMac ($ 1549) are all available immediately. • Jim Dalrymple 


... and faster 

W HEN unveiling the Core 2 Duo processor in July, Intel 
CEO Paul Otellini said that the next-generation Core 
Duo chip would deliver a 20 percent increase in 
laptop performance. Apple’s newly unveiled iMacs — which use 
the mobile version of the Core 2 Duo touted by Otellini - don’t 
quite approach that performance gain. 

To date, we have received two of these all-in-one systems: the 
17-inch 2GHz model and the 2.16GHz 20-inch offering. We’re 
expecting the new 24-inch and 1.83GHz 17-inch models soon. 

With very similar processor clock speeds as well as identical 
graphics, RAM, and bus speeds specifications as the Core Duo 
iMacs released back in January, you may not anticipate much of 
a performance difference - you’d be wrong. The improvements 


the Core 2 Duo chip brings to the new iMacs include 4MB of 
shared L2 cache - twice that of its predecessors. The new chip 
also delivers improvements in efficiency and performance when 
executing instructions. 

The 2.16GHz system narrowed the performance gap between 
iMac and Mac Pro product lines. With twice the number of 
processor cores, all running faster than the iMac, the Mac Pro 
had a definite advantage in this match up. Because not all 
applications and tasks take full advantage of the Mac multi¬ 
processing capabilities, most results showed the Mac Pro 
between 20 and 30 percent faster than the 2.16GHz iMac. I 
expect that test results of the new 24-inch model - with its 
faster graphics and the optional 2.33GHz processor upgrade - 
could close this performance gap even further. Look for a full 
review next issue. • James Galbraith 


Core 2 Duo iMac benchmarks 

Speedmark 4.5 Adobe Photoshop CS2 Cinema 4D XL 9.5.21 Compressor 2.1 iMovie 6.0.1 iTunes 6.0.4 Unreal Tournament 2004 Finder 
OVERALL SCORE SUITE RENDER MPEG2 Encode AGED EFFECT MP3 ENCODE FRAME RATE ZIP ARCHIVE 


17-inch iMac Core 2 Duo/2GHz 

232 

2:04 

1:06 

2:50 

0:57 

1:03 

65.5 

2:34 

20-inch iMac Core 2 Duo/2.16GHz 

245 

1:55 

1:01 

2:37 

0:52 

1:03 

74.4 

2:22 

20-inch iMac Core Duo/2GHz 

210 

2:31 

1:11 

3:21 

1:03 

1:26 

54.1 

2:34 

Mac Pro 2.66GHz (Standard) 

299 

1:25 

0:28 

1:47 

0:38 

0:48 

91.3 

2:01 


> Better 

< Better 

< Better 

< Better 

< Better 

< Better 

> Better 

< Better 


Best results in bold. Reference system in italics. 

Speedmark 4.5 scores are relative to those of a 1.25GHz Mac mini, which is assigned a score of 100. Adobe Photoshop, Cinema 4D XL, iMovie, iTunes, and Finder scores are in minutes:seconds. All systems were running Mac 
OS X 10.4.7 with 1GB of RAM, with processor performance set to Highest in the Energy Saver preference pane when applicable. The Photoshop Suite test is a set of 14 scripted tasks using a 50MB file. Photoshop’s memory was 
set to 70 percent and History was set to Minimum. We recorded how long it took to render a scene in Cinema 4D XL. We used Compressor to encode a 6minute:26second DV file using the DVD: Fastest Encode 120 minutes - 4:3 
setting. In iMovie, we applied the Aged video effect to a 1-minute movie. We converted 45 minutes of AAC audio files to MP3 using iTunes’ High Quality setting. We used Unreal Tournament 2004’s Antalus Botmatch average- 
frames-per-second score; we tested at a resolution of 1,024 by 768 pixels at the Maximum setting with both audio and graphics enabled. We created a Zip archive in the Finder from-a 1GB folder. — Macworld Lab testing by 
James Galbraith and Jerry Jung 
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TAKE HOME THE BEST TITLES FOR YOUR MAC! 



Civilization IV 


Sims 2 Open for Business 


Sims 2 


The Next Generation People Simulator. 


Create Your Own Businesses! 


History, as you know it, is history. 





JXPANsinv 


AVAILABLE NOVEMBER 2006 


Available from all leading Apple Resellers including: 



MAC1 


Streetwise .com.au 



www.maccentric.com.au 


1300 655 088 

www.mac1.com.au 

comp 

now 

APPLECENTRE 


FREQUENCY 

COMMUNICATIONS 

frequerrcy.com.au 



Apple Store 

www.apple.com.au/store 


Proudly Distributed by 


Civilization IV Warlords Call of Duty 2 

New Civilizations, Leaders, Units, and Wonders. More Immense, Intense, Realistic Battles! 


TRY BYTE 


Unit 17,2a Herbert St, St Leonards NSW 2065 
P: (02) 9906 5227 F: (02)9906 5605 

www.tryandbyte.com.au 



The Sims™ 2 and The Sims™ 2 Open for Business: © 2006 Electronic Arts Inc. Electronic Arts, The Sims, Maxis, the Maxis logo. EA, the EA logo and EA GAMES are trademarks or registered trademarks of Electronic Arts, Inc. in the U S. and/or other countries. All rights reserved. EA™ and 
Maxis™ are Electronic Arts™ brands. Call of Duty® 2: © 2005 Activision Publishing, Inc. Activision and Call of Duty are registered trademarks of Activision Publishing. Inc. All rights reserved. Developed by Infinity Ward. Inc. Published and Distributed by Aspyr Media under license from 
Activision Publishing, Inc. This product contains software code from id Software, Inc. © 1999-2005 id Software. Inc. © 2005. Discovery Communications. Inc. Military Channel, logo and Go Behind the Lines are trademarks of Oiscovery Communications, Inc., used under license. All rights 
reserved, www.discovery.com. Uses Sink Video. Copyright © 1997-2005 by RAO Game Tools. Civilization® IV and Civilization® IV Warlords: © 2005 Take-Two Interactive Software and its subsidiaries. All rights reserved. Sid Meier's Civilization IV, Civ, Civilization, 2K Games, the 2K Games logo, 
and Take-Two Interactive Software are all trademarks of Take-Two Interactive Software, Inc. Developed by Firaxis Games. Firaxis is a trademark of Firaxis Games. Inc. Mac version published and distributed by Aspyr Media under license. Uses Bink Video. Copyright ©1997-2005 by RAD Game 
Tools. Inc. Uses Miles Sound System. Copyright ©1991-2005 by RAD Game Tools. Inc. Portions of this software are included under license: ©2005 Scaleform Corporation. Portions of this software are included under license. ©1996-2005 Numerical Design. Ltd. All rights reserved GameSpy 
and the “Powered by GameSpy” design are trademarks of GameSpy Industries, Inc. The ratings icon is a trademark of the Entertainment Software Association. 

The ratings icon is a registered trademark of the Entertainment Software Association. Aspyr is a registered trademark of Aspyr Media. Inc., and the Aspyr star logo is a trademark of Aspyr Media. Inc. Mac and the Mac logo are trademarks of Apple Computer, Inc., registered in the U.S. and 
other countries. All other trademarks are the property of their respective owners 
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By Dan Warne. 




Off the net 

Latest shareware and 
free downloads 

® 

Hot Links 

www.ausmac.net 

Get it all, get it now 
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Todos 1.5 Freeware X (10.4) Universal 

The dock can't fit all your icons; Todos was created to fill the gap. 

Hit a hot key and it instantly displays all your application icons in 
one window (it prescans the icons at startup so there's no delay). 
Tables 0.17 Beta X (10.3.9) Universal 
Tired of Microsoft Excel's 1990s feature set? Tables is a new all- 
Cocoa application that can read Excel or OpenDocument file 
formats and adds some unique features like the ability to place 
images (including PDFs) in spreadsheets. 

Skype 1.5.0.61 Beta X (10.3.9) Universal 
Skype for Mac can now do video calling. This really gives Apple 
iChat a run for its money, given Skype video calls can be made to 
Windows users too. It's still in beta testing and Skype is working on 
improving video quality, but at least it navigates through firewalls 
without manual configuration, unlike iChat. 

Yep 1.1 b3 $US49 Beta X (10.4) Universal 
Like iPhoto for PDFs. Organise PDFs easily by tag, folder or by 
thumbnail visually. One handy feature: a visual loupe that lets 
you instantly see a close-up of a PDF page just by hovering over 
the thumbnail. 

VoiceCandy 1.1 $US12.95 Shareware X (10.4) Universal 

Set a reminder for yourself (or your beloved) in your own voice! Run 
the app, hit a key command to trigger recording, and set a 
time/date for playback. You can also apply a voice filter like Darth 
Vader or chipmunk. 


SiteSucker 1.6.9 $US5 Shareware X (10.0) PowerPC 

Here's the solution to those boring hours of internet- 
disconnectedness on aircraft: SiteSucker can save entire websites 
to disk for reading offline. You can set it to only go a limited number 
of links deep so it doesn't take forever on big sites. 

Gdisk 0.5 Freeware X (10.3) PowerPC 

Hopefully this will be made obsolete very soon when Google 

releases the long-awaited Gdrive for online file storage. In the 

meantime, Gdisk can use a Gmail account as a file system for 

storage of files. It doesn't appear as a mounted drive like Disk 

unfortunately, but then, it is free. 

iShowU 1.17 $27.65 Shareware X (10.4) Universal 

A screen recorder that works on Intel Macs. Capture what you 

do on-screen to video and save into any format supported 

by QuickTime. 

Hugin 0.6.1 Freeware X (10.3.9) PowerPC 

Super-easy program to stitch together multiple photos into panoramas. 
IceTV Widget 1.2.4 Freeware X (10.4) Universal 

Free Australian TV guide for the OS X Dashboard. If you previously 
downloaded it and it stopped working, grab this version, as it 
corrects some bugs that caused the widget to break. 

HP PSC drivers 7.9 Freeware X (10.3) Universal 
If you own an HP Printer/Scanner/Copier “PSC” series printer, you 
need to get these new drivers. They correct the long standing 
problem of gradually increasing CPU usage until eventual system 
hang if the printer is disconnected. Search HPcom to download the 
appropriate driver for your printer (but look for version 7.9). 

Apple BootCamp 1.1 Beta X (10.4) Intel 
If you used BootCamp 1.0 to install XP on your Intel Mac, make 
sure you get this update. It adds Windows support for the iSight 
and inbuilt microphone if your Mac has one, as well as better 
support for Apple keyboards in Windows. 
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New Products from Try & Byte 


iSkin ProTouch for MacBook / MacBook Pro $54.95 


Stops just about anything you throw at it! 
Non-obstructive typing 

ProTouch is made from flexible yet durable high-grade silicone 
that conforms to the contours of each key. 

Easy to use and remove 

Simply place over the keyboard and massage into position. Its 
unique design allows it to stay securely in place and may be 
left on at all times. 

Washable 

Keeping ProTouch clean is as simple as removing and washing 
with warm water. 

Also available for iBook / Powerbook / Apple Pro Keyboard. 



Agentl 8 VideoShield Kit for iPod video $59.95 


Includes Agentl 8 VideoShield + more 
Agent18 VideoShield 

Simple snap on/off design and access to all iPod connectors, 
click-wheel and hold switch with full screen protection. 

4 Position View Stand 

Perfect for watching videos on any flat surface. Adjustable to 
help you get the perfect viewing angle. 

Ultra Thin Stainless Steel Belt Clip 

One of the thinnest belt clips available on the market, made 
from stainless steel for durability. 

Universal Dock Connector 

Use your Agentl 8 with the iPod hifi or any other device that is 
compatible with the universal dock. 




Kensington Microsaver DS Britannica 2007 Range 



Kensingtons safest notebook lock The world's most popular 

ever! - $105 encyclopedia range - $Call 


Kid Pix Deluxe 3x The Print Shop 2.0 



Full iLife 06 integration and Best of Show Winner Macworld 

podcasting - $59.95 2005 - $89.95 


Available from your local Apple Reseller or from Try & Byte TRY BYT E ww j gm 5227 s • S FaxTo 2 i wTseos 65 

For your nearest Apple Reseller, go to: http://www.apple.com/au/buy/ vVWW.t rya nd by te.COITI .a U 
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The view from the other side of the counter. 




HotUnks 


By any other name 

I N the second instalment in the category of “I told you so”, at the 
time of writing I had just discovered that Apple does in fact plan to 
end the AppleCentre brand for its authorised resellers. In normal 
circumstances, I’d have to be disappointed by this, but, like anybody, 

I just love it when I’m right. 

“A rose by any other name would smell as sweet.” Shakespeare 
wasn’t kidding, but that delightful little phrase doesn’t tell the whole 
story either: the rose may still smell as sweet but, human perception 
being what it is, we may not perceive the perfume quite the same way 
if it was called, say, a cauliflower. Marketing and advertising people, 
much as I might hate to admit it, understand the truth of this. 

What happens now is that Apple resellers the world over will have 
to give up a large amount of collateral associated with the AppleCentre 
brand — some of it very good, powerful 
materials that have partially (in some 
cases, maybe, totally) carried some of 
the less innovative resellers through the 
last decade or so. 

Imagine if you had to start work 
tomorrow under another name. Sure, 
there are plenty of connections to your 
old life and the people who knew you 
under your old name, but it’s amazing 
how much weight a simple collection of 
letters can carry in the world at large. 

Your name is your brand, even if you’re 
not a Hollywood star. Your name is a kind 
of shorthand that allows others to seek you 
out for specific purposes. So if you change 
your name, you risk losing a lot of connec¬ 
tions — some foreseen and preventable, 
others impossible to predict. 

Your best friend, your boss or your boyfriend might be able to track 
you down. Those people are likely to be notified by you of such a 
change in a timely manner. What about your doctor, the organisers of 
a competition you entered last year, your accountant or some future 
potential employer whose research of your records is all based on 
your old (or your new) name. What about the love of your life, with 
whom lost touch after that earthquake one day trekking in Nepal? 

You could miss out on some really good stuff that way. And it’s not 
entirely possible to prevent similar consequences when you make 
such changes. 

Company branding, unsurprisingly, operates the same way. When 
you’re seeking a new business to deal with, to offer some of your hard- 
earned for goods and services, you rely less on direct contacts much 
of the time than on indirect research via third-party resources such as 


www.itnews.com.au/newsstory.aspx?ClaNID=35480 

Apple cans AppleCentre branding 

www.william-shakespeare.info/quotes-quotations-play-romeo- 

andjuliet.htm 

Quotes from Romeo and Juliet 


the web or ye olde school Yellow Pages. When your fingers do the 
walking, it is words that control your final decisions and actions. 

A forced name change may cut each reseller off not just from the 
support network of branding and associated resources, but from 
quite a few past and future customers. Now, that could mean more 
than just ephemeral disappointment. That could seriously threaten 
anyone’s business. 

Apple has moved to say that it will not abandon its resellers. However, 
it’s not clear if all Australian resellers are convinced by their vendor’s 
protestations. Resellers remember that any public statement is only for 
the nonce and could be changed. 

Many recall Apple claiming it would stand behind the AppleCentre 
brand all the way. As recently as August 2005, Apple Australia 
marketing manager Rob Small flatly 
denied, in an interview with this writer, 
that the vendor was planning to kill off 
the AppleCentre brand. 

That’s despite the fact reseller rumours 
that Apple was ending the brand have 
been flying thick and fast since May 
2005 at least. 

Only a fool would insist any large 
company or anyone else must always 
stick by promises made under different 
circumstances years or even decades 
ago. And only total idiots would not 
protect themselves against future 
possible changes in direction. 

Some resellers have done just that. 
AppleCentre Taylor Square in Sydney 
has been manoeuvring itself slowly but 
surely into a different position of strength for the last couple of years, 
edging gradually away from its reliance on the brand as it did so. As 
has the Adelaide-based Next Byte chain of Apple stores. 

For the latter, the move has doubtless been easier. Next Byte is a 
nationally-known chain with many stores that has worked hard for 
years to build up its own, independent brand. What of the smaller 
stores and operators? There are many more of those out there in 
Australia, and they have far less room to move. 

I’m not a businessperson, but I’ve spent quite a few years now 
writing about them, their trials, tribulations and successes. Your colum¬ 
nist has only one thing to suggest: smart former AppleCentres are 
going to go for the customer service and support jugular. Not just 
because it might work, but because they have little option. ^ 

Fleur Doidge is a longtime observer of the Mac reseller channel in Australia. 
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The ways of the web. 

By Dan Warne. 


Blow up your video 

© 

Hot Unks 

www.flip4mac.com/wmv_download.htm 

Windows Media components 

www.youtube.com 

Youtube 

djodjodesign.free.fr/files/PodTube.zip 

PodTube 

djodjodesign.free.fr/files/iGetMovies.zip 

iGetMovies 

www.divx.com/divx/mac/ 

Divx Codec for Mac 


T HE power of the motion picture has defined 
many moments in recent history: a patriot 
missile precisely turning a corner around a 
building during Gulf War I; Rodney King copping a 
beating on the side of a Los Angeles highway; a 
767-222 crashing into the twin towers of the World 
Trade Center. 

Where these moments made their mark on the 
world via CNN, the internet is starting to become 
the broadcast medium of choice for videos that 
wouldn’t necessarily rate a blip on the CNN scale, 
but are nonetheless capable of creating significant 
ripples in the world. 

Dell executives really felt the power of pictures 
when a video emerged online of one of the 
company’s laptops exploding in flame in a confer¬ 
ence room in Osaka. Ultimately, Dell was forced to 
recall 4.1 million batteries worldwide. It said this 
action, which was estimated to have cost up to $A600 million and 
came weeks after the videos spread like wildfire across the internet, 
wasn’t prompted by anything in particular apart from its long-term 
monitoring of product safety. 

Like Dell’s laptops, online video is exploding in a way nobody antic¬ 
ipated: seemingly overnight it has gone from near irrelevance to a 
completely mainstream craze. 

Improving online video on Mac. Unfortunately, making 
the most of online video isn’t completely straightforward. Online video 
sites only want you to watch their videos online. They don’t want you to 
save them to your hard disk, or play them on your fifth-generation iPod. 
Here are some tips for improving your online video experience: 

• Microsoft has given up on the development of its woeful Windows 
Media Player for Mac and instead sponsored the distribution of some 
existing third party software that makes Windows Media playback on 
Mac possible. Flip4Mac Windows Media QuickTime Components are 
a free download and make it possible to play Windows Media Video 
in QuickTime and web browsers. It still doesn’t support DRM- 
protected files but it’s at least a step in the right direction. 

• PodTube 1.0 allows you to save videos from the leading online 
video service YouTube.com and then convert them for playback on 
your iPod. One click is all that’s needed to save the video, convert for 
iPod and add it to your iTunes library. 

• iGetMovies 2.2 lets you save any QuickTime movie you play in a 


• If sound is missing on your online videos, the most 
likely reason is that the popular freeware audio 
editing app Audacity has mucked around with OS 
X’s audio settings, which is in turn stopping the 
Flash 9 browser plugin from working. To remedy the 
problem, go to Applications > Utilities > Audio Midi 
Setup. In the “Audio Devices” tab, pull down the 
“Properties for” dropdown and select “Built in 
Output”. If the “format” is 96000.0Hz, change it back 
to 44100.0Hz. You’ll need to do this after each time 
you use Audacity. 

• Although generally used for pirated videos which 
are downloaded before being played, the Divx 
codec is occasionally also needed to play some 
videos online. It’s a free download and once 
installed, you can play Divx movies in web browsers 
or in QuickTime directly. ^ 

Mac-native Exchange 
client in sight 

I’ve bemoaned the lack of a Mac-native equivalent to Microsoft 
Outlook before in this column as being one of the biggest 
blockers preventing use of Macs in corporate environments. 

After that article, reader Jin Kee contacted me to point out 
that OS X builds of the open source Exchange-client Ximian 
Evolution were indeed available, and had been for some time. I 
checked them out and found that while Jin was right, there 
were no remotely recent versions available, or ones with 
Exchange connectivity. 

However my research did cause me to stumble upon an inter¬ 
esting thing: the blog of an engineer working for Novell who 
has been working on compiling the latest release of Ximian 
Evolution for Mac, along with full Exchange connectivity. 

I would have loved to review it for this edition of AMW but the 
build released just before press time didn’t run correctly on the 
Macs I had available to me for testing. Despite enlisting the 
help of a UNIX-sawy colleague, we were unable to get it 
running (the current built has to be started via the command 
line). However, I expect that by next edition I’ll have more news. 
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Authorised 
Solutions Reseller 



00:00£0 


Mac Pro Intel 
QuadXeon 

With TWO Dual-Core Intel 
Xeon "Woodcrest" processors. 

MMiM or only 


Perfection V350 is the perfect solution 
for virtually any scanning requirement. 
4800 dpi x Sub 9600 dpi 
transparency unit for 
film scanning. 


Stereo Audio Record^ 
for iPod video 

Finally, its arrived! 

Interview, Record or Dictate, 

straight into your t 

tstoocl iPod Video. 1 


MacBook13" 

EME3S|or$18 

$16991 P erwee ^ 


EyeTVforDTT 
HD Digital TV tuner 

Watch, pause, rewind and record live free-to-air digital TV 
^broadcasts on your Mac. Supports High Definition 
broadcasts up to 1080i and Dolby(R) Digital 
' Sound. Easy USB 2.0 connection. 

Works with Apple remote! 


ElgatoEyeTV Hybrid 

The best of both worlds. 

Analog and Digital! 

Watch digital terrestrial television 
as well as analog TV on your Mac, the 
Hybrid can also be used to connect 
game consoles and VCRs to your mac 
and works with Apple g.j.jjxv r .] 
remote! Itioo 


MacBook Pro 


or $33 per week* 


iMac Core Duo 


Great new range of Sennheiser high quality headphones 
and earphones for your iPod or MP3 player. 


$21 a week* 


orjust$10aweek* 


* Flexirent prices are based on a 36 month commercial rental or 
comsumer lease. Includes GST. Subject to credit approval. Payable 
monthly. Conditions apply. See in-store or call for details. 


0MX90VC STYLE 

High-quality stereo clip-on 
earphones with volume control 
and individually adjustable ear 
clips for optimum fit 
and comfort. 


0MX52 STREET * 

Supra-aural stereo clip-on 
headphones, complete with 
exchangable design parts 
and a convenient ism as 

carrying case. r$52 


MX51 STREET 

Extreme bass response and comfort. 
The MX51 Street come complete 
with a convenient ri»]iKHHJ 
carrying case. $44*951 


Streetwise is your iPod Service Centre for repairs & replacement batteries! 


Novation ReMOTELE 25 Key 
USB/MIDI Keyboard 

Unsurpassed MIDI controlling 

technology. Funky Touchpac^^^wfijjSl 

and cool 4-way joystick, dHGHfell 

the lightweight ReMOTE LE^H 

is the only choice for a musician^^^^^ mj 

wanting to trigger samples, lay / 

down basslines or control a sequencer 


MOTU UltraLite Portable 
Audio Interface 

Bus-powered FireWire audio interface delivers 
everything you need to turn your laptop or desktop 
Mac or PC into a 24-bit, 96kHz recording studio with 
^^^fl^^^^^Oinputs and 14 outputs. 


Run Microsoft Windows and/or Linux on your 
Intel-based Mac at the same time as Mac OS X. 
No need to reboot! LWdai^iLHd 

Boxed Edition l$144.95 


with true style. 


Academic Download Edition 


Visa, MasterCard, Bankcard, Amex & Diners. No credit card surcharge! 

826 Glenferrie Rd, Hawthorn Victoria 


Streetwise and the Streetwise Logo are trademarks of Streetwise Software Pty. Ltd. Mac and iPod are trademarks of Apple Computer, Inc., registered in the U.S. and other countries. 
Prices and specifications correct 4/9/06, but may be subject to change without notice. Errors and omissions excepted. 


Aiistrilia-Wide Delivery! 


iPods & Accessories 


Latest Macs 


Mac Memory 


Free Training 


Great Prices 


Belkin TuneTalk 


Epson Perfection V350 Scanner 


FROM 


Elgato Eye TV 


FROM ONLY 


FROM ONLY 


Sennheiser Headphones -11 fantastic new styles to choose from! 


FROM 


FROM 


Parallels Desktop for Mac 
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STREETWISE 


Divine Design Creative Services (03) 9387-2797 




































































































Desk Clock 


Secure your PC or Mac so 
that if it is ever stolen this 
software will enable your 
expensive computing system 
to send a secret email 
message with its location and 
help the law to grab the thief. 
That’s peace of mind for you. 


Get the latest in desk accessories. This slim 
desk clock not only tells you the time, has 
a reminder function, gives you the option of 
dual time, shows you the temperature but 
also tells you if it is too early to call Perth. 
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SUBSCRIBE ONLINE AT 
www.niche.com.au/subscriptions 
and get $5.00 off! 

IMPORTANT: Be sure to include your email address for delivery of PC/Mac Phone Home Software. 
SUBSCRIBE NOW: 2 YEARS $129 - SAVE $38 / 1 YEAR $79 

CHOOSE ONE OF THESE OPTIONS: 

ONLINE: www.niche.com.au/subscriptions EMAIL: subscriptions@niche.com.au 
PHONE: FREECALL 1800 804 160 FAX: FREEFAX 1800 802 326 
MAIL: Complete your details on the reply-paid subscriptions card in this issue and send it in. 


Overseas Subscription is $120 AUD. This offer is available to residents of Australia only. Once payment has been successfully processed, this serves as a tax invoice. Niche Media ABN 13 064 613 529.1 understand 
my subscription will start with the next available issue and will be mailed once payment has been received.*Privacy- Your name and address details are retained by the subscriptions and events department at Niche Media 
and are used to fulfill your subscription and premium, send your renewal notices and possible information to other Niche Media publications and events. No refunds provided.* Your free gift(s) will be shipped within 2 - 4 
weeks after payment is received. PC / Mac Phone home will be sent via email to your nominated email address. System requirements. PC Phone Home TM runs on Windows 95/98/ME/XP/NT/2K Mac Phone Home TM 
runs on Macintosh Classic and OS X. 22921 _2 
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Hot Links 

www.oakbog.com/PT3NuBus.html 

NuBus Mac and Pro Tools 

www.m-audio.com 

Audiophile USB interface 

www.rme-audio.com 

Fireface 800 audio interface 

www.ableton.com 

Download a demo of Live 

www.alesis.com 

Monitor 1 studio monitors 

www.event1.com 

ASP6 studio monitors 

www.kvraudio.com/ 

Plugin user community 

www.serato.com/products/pntle/ 

Serato Pitch ‘n Time 


www.izotope.com/products/audio/idrum/ 

iDrum 

www.native-instruments.com 

Absynth 3 

www.ethanwiner.com/acoustics.html 

detailed information on acoustics 

www.musicplayer.com/cgi- 

bin/ultimatebb.cgi?ubb=forum&f=26& 

Ethan Winer’s online discussion forum 

www.mrack.com.au/ 

Studio furniture for your home 

www.bigbluelounge.com 

The Big Blue Lounge 

acapella.harmony-central.com 

Phil O’Keefe’s forum is recommended 


Setting up a recording studio at home 


C REATING and recording music at 
home has never been more acces¬ 
sible. If you’ve been using 
GarageBand to make music for a while and 
feel the need to take the next step or just 
want to jump in boots and all for the first 
time, setting up a studio can be a lot of fun. 
Setting it up can sound more daunting than 
it actually is. You don’t need a lot of room 
or even your own room to do it. The growth 
in home-based music production means 
there’s a huge choice of brands across all 
product lines, so each of the recommenda¬ 
tions below are purely representative of the 
price range they fall into and are well- 
established competitors in their niche. 

First, some traps to avoid. 

A case of GAS. A well-known term for 
those who buy music gear regularly is GAS 
— Gear Acquisition Syndrome. It tends to 
be at its worst when you first set up a 
studio or if you haven’t added something to 
your studio for a while. Suddenly you see a 
new piece of gear has been released and 
you just know you have to buy it, somehow. 
It’s not dissimilar to those Mac-lovers who 
count down for new models to be released. 
As amusing as it sounds, there is one 
major downside to GAS: it can be a major 
impediment to your creativity. It’s not diffi¬ 
cult to spend time reserved for actually 
creating music on buying or trying more 
gear that you may not actually need. 

False economies. When putting together 
your shopping list on a tight budget, it can 
be tempting to buy a large number of items 
from different manufacturers, each offering 
the cheapest option in their area. This can 
work, but only if you’ve done excellent 


research and know that everything is 
compatible. Sometimes, buying a bundle 
can actually make good sense. A lot of 
audio interfaces, for example, now throw in 
“lite” versions of recording software and 
plugins, usually more than enough to get 
making music. M-Audio and Digidesign live 
and breath the bundle philosophy and it 
does have its advantages. 

The gear you need, it’s a common 
myth that you need the latest and greatest 
hardware to record audio. GarageBand 
shows the lie in the myth through its feature 
set that doesn’t require super-fast proces¬ 
sors. I know of a number of musicians living 
off their work full-time who still use G4 Macs 
running OS 9. Although configuring audio on 
OS 9 takes a little longer, it’s not difficult and 
once done delivers exactly the same results. 

Given that you don’t need to go buy a 
new Mac, here’s the rest of the kit you’ll 
need to go beyond GarageBand. 

Your audio interface, if you’re going to 
base your studio around a Mac with OS X 
Jaguar or above, then you’re half way there 


with OS X’s CoreAudio architecture. You 
may not even need an audio interface if 
you’re going to go fully virtual (you don’t 
sing or need to record yourself playing a 
non-digital instrument). 

If you are going to need to get analogue 
audio into your Mac, then the specifications 
of your audio interface are going to depend 
on what you’re going to use it for. For most 
home studios, being able to record one 
track at a time is enough. If you’re part of a 
band that likes recording together, then you 
may need a more fully-featured interface. 
USB 2.0 or Firewire 400/800 doesn’t really 
matter unless you want to work at the 
higher end of the spectrum. If you are 
going to be recording both vocals and 
instruments then ensure the interface has 
both line and instrument inputs. Even the 
cheapest interfaces operate at 16- 
bit/44.1 khz level, which is CD quality — if 
you can get higher-rated devices within 
your budget it’s nice to have, but for most 
people CD-quality is more than adequate. 

In your face. The RME Fireface 800 is a 
serious audio interface for serious musos. 
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Get the sound. A good set of monitor 
speakers is an essential to any studio. 


Budget: M-Audio Audiophile USB ($349; 
PowerMove, 03 9464 4999 or Electric 
Factory, 03 9480 5988). 

High-end: RME Fireface 800 ($2999; 
Innovative Music Australia, 03 9540 0658). 
Your recording software. The range of 
software available is nothing short of mind- 
boggling. For the sake of simplicity we’ll 
assume you want software that can deal 
with both Audio and MIDI data. The tradi¬ 
tional big guns are Logic (Logic Pro or 
Logic Express), Cubase (SX3/SL3/SE3), 

Pro Tools (LE or HD) and Digital Performer. 
In recent years Ableton Live has gained a 
lot of popularity as well. 

It’s hard to go past the Logic suite, 
particularly if you’re now familiar with 
GarageBand — there are similarities 
between the two. Both Logic Express and 
Logic Pro can utilise any GarageBand Jam 
Packs you may have purchased and the 
integration with other Pro applications like 
Final Cut is something the competitors 
can’t match. If you can, spend half a day at 
a music store and ask for a demo of each 
of the big guns (Ableton Live is the only 
one with a demonstration version available 
for download — see “Hot links”). 

A final crucial point — each piece of soft¬ 
ware has very specific hardware require¬ 
ments. Pro applications can become 
incapacitated if you upgrade your system 
software or your Mac is starting to show its 
age, so be cautious. 

Budget: Logic Express ($449; Apple 
Australia 133 622). 

High-end: Pro Tools LE ($4390 including 
Digi 002 Factory interface; Avid Australia 
02 8977 4800). 

Your plugins. All of the major software 
suites come with standard plugins and 


these will cover the basics. However, once 
you’ve created a few songs you’ll start to 
want other audio tweaking options. You can 
divide plugins into two broad groups: 
virtual instruments and effects. If you’ve 
used GarageBand you’ll have used plugins 
from both groups. 

The bad news is that there are a number 
of competing plugin formats, thanks to 
each of the major recording having its own 
proprietary architecture. With the advent of 
OS X, the Audio Unit format (used in 
GarageBand, Logic Express and Logic Pro 
amongst others) was added to veteran 
formats such as RTAS (Pro Tools) and VST 
(Cubase). The good news is that most 
third-party plugin manufacturers release 
their products in a way that there are 
versions for all formats on the same disk or 
download. Some of the more popular 
plugins are pitch and time shifting, virtual 
pianos/organs/guitar amplifiers/drum sets 
and software synthesisers. 

A few plugins that are hard to live without 
would include: 

Serato Pitch ‘n Time LE. Extremely easy 
pitch-shifting and time correction. Works 
with both Logic Pro 7.2 and Pro Tools 6 and 
7. Free demo available from Serato’s web 
site (see “Hot links”). Price is $599 from 
distributor Sound Devices 02 9283 2077. 
iDrum. A standalone and plugin drum 
machine in one. Intuitive interface, compati¬ 
bility with Logic, Pro Tools and any Audio 
Unit-compatible application. Able to be 
purchased online for $US69.99 and a demo 
version is available. 

Absynth 3. A veteran software synth, 
compatible with pretty much every applica¬ 
tion and has a large user base. Demo 
version available with the full version 
costing $599. Buy online or Australian 
distributor is Major Music, 1300 306 670. 
Your monitor speakers, if you are going to 
spend any amount of time making music, 
you’ll need monitor speakers. These will be 
the heart of your studio as it’s the only 
piece of gear you rely on for the whole 
recording process. You cannot reply on 
headphones as your sole monitoring option 
— headphones are great for laying down 
tracks but far from ideal when actually 
mixing and mastering the finished product. 
Your ears get fatigued when listening 
closely for extended periods of time, and 


this is accentuated when using head¬ 
phones all the time. 

Whichever speakers you do decide to 
buy, you’ll need to get your ears used to 
their output. The best way is to play some 
of your favourite music on them — this 
gives you a reference point from which to 
compare the music you are mixing, particu¬ 
larly from a volume and EQ viewpoint. If 
you do own a good quality set of home 
stereo speakers or a high-end set of USB 
speakers, these may actually do. No matter 
what you use, always test your music in the 
real world by playing it in your car, on a 
friend’s portable stereo or through your 
iPod — any audio discrepancies will stand 
out well in that environment. 

One other important note — if the 
speakers you buy aren’t powered, you will 
also have to buy an amplifier for them. 
Budget: Alesis Monitor 1 Mkll ($469 per 
pair; Electric Factory, 03 9480 5988). 
High-end: Event ASP6 ($2755 per pair; 
Rode Microphones, 02 9648 5855) 

Your headphones. I’ve already warned 
against heavy use of headphones, but they 
are an important part of any studio. The 
better the quality of headphone you buy, the 
less fatigue will creep in. There are two 
options: closed or open. Opinions are split 
on which is better. I personally prefer closed 
or semi-closed headphones that eliminate 
most outside noise, although fatigue can 
set in quicker than with open headphones 
where more normal ambience is achieved. 
Like everything, try both out for yourself if 
you can. Don’t bother with wireless head¬ 
phones at this stage. 


Ear ear. When choosing headphones, think 
about quality of sound and isolation of ambient 
noise, not the effect they'll have on your hair. 
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I made the 
mistake once of 
having my synth 180- 
degrees from my Mac. 
Imagine the time spent swivelling between 
Mac and keyboard. More mistakes are made 
and the process is a lot less enjoyable. If you 
can, have your monitor speakers positioned 
either side of your Mac or instrument of choice 
— ideally both. If you play keyboard, there are 
a lot of furniture options where your keyboard 
can sit under or above your Mac’s keyboard. 

Keep as much of your gear within reach 
as possible. You probably won’t be able to 
avoid some stuff being stored underneath 
your desktop. Just make sure it’s the gear 
you use the least. Don’t make the mistake 
of needing to contort yourself to access a 
key effects rack or amplifier. 

Think acoustics. Traditionally, one of the 
main selling points of recording in a profes¬ 
sional studio aside from the high-end gear 
was the acoustic qualities of such a 
recording space. Your home studio can’t 
replicate this one hundred percent, but 
there are some basic things you can do to 
minimise noise and unwanted echoes or 
other acoustic anomalies. 

Ethan Winer is a well know identity in the 
acoustics field and his web site (see “Hot 
links”) is a goldmine of information. Some 
of it is highly technical but there are also 
some excellent pictures that demonstrate 
what you need to do. Ethan also moderates 
a discussion forum where you can ask for 
direct feedback from other home studio 
users on how they’ve set up their environ¬ 
ment acoustically. There are also some 
common tips and tricks around reducing 
noise without needing to renovate your 
room. I know of some home studios that 
drape blankets around a microphone stand 
to dampen noise when recording vocals. 


Start here. You don't have to 
spend a lot of money for a good 
quality audio interface. 


Budget: 

Behringer HPS5000 closed 
headphones ($70; Behringer 
Australia, 03 9877 7170) 

High-end: AKG K240 semi-open head¬ 
phones ($299; Audio Products Group 
02 9669 3477) 


The space you need, if you’re 

serious about making music at home, then 
you’re going to be spending a lot of time 
working with your Mac and your music 
gear. Most people getting into making 
music aren’t likely to buy a whole new desk 
or workstation at the outset, but if you end 
up doing it as a serious hobby then you 
may need to look at your furniture. Studio 
furniture is an area where it really does hurt 
to live in Australia. Here, manufacturers 
such as M-Rack (see “Hot links”) offer a 
large range of options. You can expect to 
pay $2000 or more. On the lower-budget 
side, I know of a number of musicians who 
use furniture purchased from IKEA — they 
just love some of the desks that are 
designed for small spaces. A third option 
(and one I took) was to design my own 
workstation and then pay a professional 
carpenter to make it. 

Whichever route you take, the principles 
are the same. 

Work on the assumption that you will 
never have enough room for everything. 
Think big. Today you may only have hard¬ 
ware that takes up one rackmount space. 
Assume that won’t always be the case and 
have spare rackmount space. If you do buy 
a pre-made rackmount unit, get quotes 
from IT supplies stores as well as music 
stores. A standard rack has identical 
measurements in both industries. 

Think workflow. Because you’ll be 
spending a great deal of time with the furni¬ 
ture and what’s sitting on it, spend some 
time mapping out how your work may flow. 


There are also off-the-shelf acoustics kits. 
The Auralex Roominator kit ($499; Major 
Music, 02 9525 2088) is one — it contains 
a number of foam pieces that you place on 
key parts of walls in your room to minimise 
echo and slap. 

Support systems and 
education. Never underestimate the 
power of music technology discussion 
forums and knowledge bases when setting 
up your studio. If you’ve finalised your 
shopping list, delay your purchase by that 
extra few days so you have time to out 
feelers out on what has worked for others. If 
you make the effort to introduce yourself 
first and then ask for feedback on your 
purchasing decisions, you can get some 
really good information within an hour or 
two. My number one recommendation 
would be The Big Blue Lounge (see “Hot 
links”) it’s devoted to OS X-related music 
making and has a very large user commu¬ 
nity from both the pro and home user 
demographic. Another recommendation 
would be the Harmony Central forums (Phil 
O’Keefe’s In The Studio Trenches forum in 
particular (see “Hot links”). Both are 
welcoming of newcomers and full of 
searchable information. 

The last word. If you can dedicate a 
few weeks to researching the gear you 
want for your studio, you’ll be so much 
better off in the long run. Don’t be afraid to 
ask questions online or at your place of 
purchase. Stay vigilant for outbreaks of 
GAS and most importantly, create music for 
your family, friends or the world. ^ 

Plug me in. Absynth 3 is one of those plug-ins 
that you just really ought to have. 
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Hot Links 

www.conduits.com 

Pocket Player for the Pocket PC 

www.pocket-tunes.com 

Music for the Palm 

tcpmp.corecodec.org 

The Core Media Player for Pocket PC and Palm 


Make my next iPod a PDA 


P DAs are more than electronic diaries 
— they’re portable multimedia power¬ 
houses. Now that flash memory is 
approaching iPod capacities with 2GB cards 
under $100, a properly set up handheld can 
give many iPods a run for their money. 

Palm those tunes. For the Palm I like 
Pocket Tunes. It supports MP3, WMA, OGG 
and WAV files and can accept other codecs 
as plugins. At just 850K, this application 
packs a lot of punch in a trim package. 
Installation is very easy, with the only deci¬ 
sions to make being which audio formats 
you want to install support for as OGG and 
WAV support are optional. 

The Pocket Tunes interface only takes a 
short time to figure out, with clearly defined 
buttons and options and a skinnable interface. 
As playing back media files can have signifi¬ 
cant impact on battery life Pocket Tunes can 
be set to power down the screen after a pre¬ 
determined interval. It also supports back¬ 
ground play so that you can keep listening to 
your music while using other applications. 
Metadata about the song is clearly displayed 
on the screen while it’s playing. 

Your music, your 

I T’S an age-old problem. You’re chilling 
out, listening to some tunes on your 
iPod and you miss a call on the mobile. 
Jabra has solved that dilemma with the 
BT325s headset. 

The BT325s has two audio inputs. You 
can pair it to your mobile and use it as a 
wireless hands-free but still connect it to 
your iPod with a 3.5mm headphone 
connector. This means you’re listening to 
your iPod with a wired connection, elimi- 


A five-band graphic equaliser and Bass 
Boost lets you get the most from your 
music. The equaliser supports up to eight 
presets so you can have Pocket Tunes 
ready for classical, jazz, rock or several 
other musical styles. 

Creating and managing playlists is a 
breeze and Pocket Player supports formats 
from a number of other players making it 
easy to switch or to share lists with friends 
using different players. 

Pocket Tunes costs $US14.95 and a 15- 
day trial is available. 

Play from your pocket, ah Pocket 

PCs ship with a copy of Windows Media 
Player for playing back WMA and MP3 
media. However, if you want a graphic 
equaliser and need support for a wider 
variety of music formats then Pocket Player 
makes a great choice. 

Pocket Player is a highly customisable 
application with a skinnable interface 
and the ability to assign functions to 
your device's hardware buttons, making 
your Pocket PC more like a dedicated 
portable music player. During playback the 


muted, but keeps playing, and the phone 
comes through over the Bluetooth connec¬ 
tion. The initial set up only takes a few 
seconds. Once that’s done you’re listening 
to music from your iPod and able to take 
calls seamlessly. 

My main criticism is that if you plan to 
use it as the only hands-free for your 
phone, the lead for connecting to your iPod 
dangles from the end of the device. It 
would nice if it could be unplugged like the 


call 



Genre: Soundtrack 
Album: The Commitments 
Artist: Maria Doyle 
Track: 13 


08/08 18:11 


96 KBPS 
44 KHZ 
3 : 26 MM Sf 


Bye Bye Baby 


screen will power down after 60 seconds 
saving your battery and giving several 
hours of playback. 

Pocket Player makes its mark with a plug¬ 
in for the Today screen that gives you basic 
playback control and icons in the alert area, 
near the Start menu and the system tray. 
Any or all of these can be easily disabled 
from Pocket Player’s options. 

Pocket Player is available online for 
$US19.95. There’s a 30-day trial version so 
you can try before you buy and there are 
CAB file installers so that you won’t have to 
find a Windows PC for installation. 

Moving pictures. As well as audio, 
most PDAs are great for watching video. In 
previous issues, AMW has discussed using 
HandBrake for ripping DVD content. For 
playback on the Pocket PC you can’t go 
past The Core Media Player (TCMP). It can 
play just about every format — even a few 
that VLC, the most versatile player for the 
Mac, can’t manage. 

TCMP comes in both Pocket PC and 
Palm flavours and just works. Best of all, 
it’s free. ^ 



Jabra’s web 
site for 
suppliers. ^ 















I T was the mid 1990s when Nokia cottoned 
on to the idea that the mobile phone had 
begun to shift from tool to fashion acces¬ 
sory. It introduced the 5100 series phone, 
which was the first that allowed owners to 
change the look of the phone easily with 
replaceable covers. Today, mobiles are avail¬ 
able in a massive array of colours and styles 
but none stand out more than the latest 
head-turners from Nokia and Motorola. 

D&G style. The RAZR range of phones 
has taken the world by storm. Initially 
released in silver but later in black and pink 
they’ve become exceptionally popular so 
it’s no surprise that the folks at Moto chose 
the V3i as the basis for their ultimate 
fashion accessory. An enhanced V3i has 
been co-branded with one of the most 
famous fashion houses on the planet — 
Dolce and Gabbana. 


Motorola and Dolce & Gabbana have 
created a new version of the V3i in luxurious 
gold and silver, with an engraved Dolce & 
Gabbana logo. Further glamour is added 
with an exclusive pendent featuring the gold 
DG initials. They’ve also added some new 
backgrounds, screensavers, MP3 ring tones 
and animations. 

Some exclusive matching accessories 
have also been created including a person¬ 
alised compatible Motorola Bluetooth 
Headset H700, a wired stereo headset for 
listening to MP3 music files and a luxury gold 
leather phone case. Not every phone shop is 
going to carry it, but hunt around if you’re in 
the market for some exclusive flash. 

Top end of town, with its Vertu 
brand, Nokia takes bling to a whole new 
level. With handmade casings starting at a 
lazy $7500 the designer phones are the sort 


of the thing you’d see on Lifestyles of the 
Rich and Shameless. In fact, they can be 
customised, with a recent shopper at 
Nokia’s flagship store in Michigan forking 
out an incredible $US90000 for a platinum 
casing encrusted with jewels. However, even 
at that price Bluetooth’s not a standard 
feature and accessories such as cases and 
data cables cost extra. 

As well as the phones, Vertu offers a 
special concierge service. Just press a 
button and you can make restaurant and 
movie booking almost anywhere in the 
world. Not bad if you’re happy to spend the 
monthly fee. 

Vertu’s phones are constructed from a 
variety of materials — just don’t ask for 
plastic unless you want the sales assistants 
to sneer at you. The handsets are available 
form a variety of resellers including specialist 
jewellers in most major Australian cities. 


Pocket PC PIM Wars 


W HEN the Pocket PC was intro¬ 
duced, one of the biggest criti¬ 
cisms was that the PIM 
applications were underpowered and didn’t 
really help busy people. 

That was the trigger for the development 
of Pocket Informant and Agenda Fusion. 
Asking a user community which is the 
better product is likely to cause a religious 
war of similar magnitude to the Ford versus 
Holden debate. Both are great products 
and have been recently updated. 

Agenda Fusion is now in its eighth 
release and is a very solid, mature product. 
The diary views are a huge leap forward 
from the default calendar, with icons and 
colour coding available to make it easy to 
find events. Even though you wouldn’t 
expect a monthly view to be usable on a 
Pocket PC screen, the clever use of colour 


makes it easy to see which days are 
already busy. However, I prefer the way this 
is done in Pocket Informant as I find it 
easier to get a feel for what days are 
busiest at a quick glance. 

Once of the biggest holes in the standard 
Tasks application is that there’s no support 
for hierarchic tasks. Both Pocket Informant 
and Agenda Fusion allow tasks to be 
created with subordinate tasks beneath 
them. This allows them to both be used as 
basic project management tools. 

Given that PIM data is linked in actual use, 

I like that it is possible to create tasks that 
are linked to calendar entries and contacts. 
For example, if I have to do some pre- 
reading and call a colleague before a 
meeting I can create the meeting in my diary 
and create tasks to do the reading and 
make the call. With both applications I can 


link those three activities and access them 
from any one of the items that are involved. 

It’s very hard to make a call on which is 
the better product. My personal preference 
is with Pocket Informant but I started using 
it first a few years ago and have become 
accustomed to how it works. Agenda 
Fusion is a great product as well. 

Agenda Fusion 8 costs $US29.95 and 
Pocket Informant 2007 sells for $US24.95. 
Both are available with Mac friendly installers 
and have 15-day trial versions. ^ 

© 

Hot Links 

www.pocketinformant.com 

Pocket Informant 

www.developerone.com/agendafusion 

Agenda Fusion 
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Meet the all new iMac family. 


Expand on the all new Mac mini. 


Small is beautiful. 

Intel Core 2 Duo processor up to 1.83Ghz 
More Expansion options and ports 
Front Row with Apple Remote 
Mac OS X Tiger and iLife '06 


Authorised 
Solutions Reseller 


Browse the EM Digital online store 

www.emdigital.com.au 


Email sales@emdigital.com.au 
iChat emdigital@mac.com 

Phone 02 9817 7622 
Fax 02 8569 2329 


Elgato EyeTV for DTT 

Watch, record and edit digital TV on your Mac! 


MacPower M9 Mini Pod 

Record more TV programs, download more music and 
store more digital photos on your Mac in style. 


Mac Pro 


The Fastest Mac ever 

Introdudng the fastest, most powerful, most configurable 
Mac ever - you choose the processor speed, memory, 
graphics cards, drives and more. 

Call Us Now to build the 
Mac Pro of your dreams! 


Mac Book and MacBook Pro 

We are your Apple laptop specialists, call us for all your portable needs. 


More powerful. More affordable. More to love. 

Up to 24-inch widescreen 
Intel Core 2 Duo processor up to 2.33Ghz 
Built-in iSight camera 
Front Row with Apple Remote 
Mac OS X Tiger and iLife '06 
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Hot Links 

www.matrox.com/video/products/mxo/ 

All about MXO 

www.newmagic.com.au 

Australian Matrox distributor 

Matrox reloaded 

T RYING to get a good feed of 

computer screen video to an external 
video source isn’t easy, as anyone 
who has toyed with the concept will confirm. 
Solutions can be very expensive, relying on 
the purchase of internal video cards to 
handle the process. A few breakout box 
solutions have been around, but few have 
been able to deliver the clarity needed for 
professional broadcast needs. Now we have 
the Matrox MXO, and all is well in the world. 

Matrox has been a name of note in high- 
end graphics output for some time, the kind 
that gets more than passing attention when 
an external video conversion box is 
announced. The MXO doesn’t disappoint 
either, delivering an easy-to-use box that 
delivers pristine results. 

A wealth of capabilities. Perhaps 
one of the most exciting parts of the equa¬ 
tion is the external box delivering results 
akin to any internal solution, missing only 
dual-link HD-SDI from its mix of output offer¬ 
ings. This box means you don’t have to kit 
out every machine in your office if you don’t 
need them all to be running broadcast 
output at the same time. That’s a big saving 
over internal card solutions. 

The MXO is compatible with all Macs with 
a DVI connector, including laptops. All G5 
and Intel processors get a thumbs-up, but 
MacBook and Mac mini systems aren’t 
going to cut the mustard due to their 
GMA950 on-board graphics. PowerBook G4 
systems are supported, but listed as “not 
recommended for HD editing”. 

Results speak for themselves. 

So what can it deliver? Genlockable HD/SD- 
SDI, HD/SD analogue component, Y/C, and 
composite outputs. The SDI can deliver up 
to eight channels of embedded audio 
output (though I couldn’t specifically test 
this output on my test rig). It can also 
perform multiple simultaneous outputs 
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across SDI 
and component at 
once, in either HD or SD. 

There are really two main areas 
of use for the MXO. You can use it to 
perform hardware accelerated video output 
from Final Cut Pro or After Effects (on a G5), 
for example, or you can use it to deliver 
direct feed of a screen output for use in 
broadcast video. 

In the first instance, known as Mastering 
Mode, the MXO takes DVI preview output 
and gives frame-accurate broadcast-quality 
synced video/audio. Interlacing artefacts 
are also removed during preview on a 
secondary DVI output. It appears better 
than just a straight de-interlace too, so 
there must be some processing going on 
to get these nicer results. The accelerated 
output works for DVCPRO HD, HDV, and 
Final Cut Pro Dynamic RT footage, deliv¬ 
ering full speed playback where your 
system might otherwise chug on the real 
time processing. 

MXO will also take on the task of upscaling 
when necessary, conforming DVCPRO HD 
and HDV up to true 1080i or 720p output 
framing. Similarly, real-time downscaling to 
SD can also be performed, with true colour 
space conversions as part of the process. 

The second output mode is known as 
Presentation Mode, with the MXO mirroring 
the display content in both SDI and compo¬ 
nent video simultaneously. Excellent for use 
in software training videos, or 
Keynote/PowerPoint presentations. Or 
maybe some video game recording for 
machinima? If it is an application and you 
can think of a reason to record it for broad¬ 
cast, you’re covered. 


In this mode, 
MXO will either down- 
scale your desktop resolu¬ 
tion to the video mode of your 
choice, or if your desktop is smaller 
it will centre it on the video output. 

Notable limitations, of the issues i 
have seen, the biggest is no support for 24p 
footage. It may arrive down the line, though 
whether that would be a firmware or larger 
hardware update is unknown at this time. 

Another problem identified through the 
MXO web site forums is it can run hot after 
extended use. If you need to run upward of 
four hours, you may encounter a warning 
followed by a safety shut down. You can 
resume quickly after this, but for high- 
volume or live output environments it may 
be a big nuisance. 

Of course, this isn’t a complete solution 
for broadcast video — those who need SDI 
inputs, dual-link or 10-bit output will need to 
go to internal solutions with desktop 
machines (like Australia’s own fabulous 
Blackmagic Design and its Decklink and 
Multibridge lines). 

For those who have less demanding 
needs of flicker-free DVI output and HD/SD 
scaled, synced output that can attach to 
different computers in your studio, the MXO 
is an excellent option to have out there. 

System requirements include OS X 10.4.7 
and graphics that can handle 1920x1200 
(and an output monitor that can handle that 
too). 2GB RAM is highly recommended, and 
a must for HD. Matrox MXO carries a recom¬ 
mended retail price of $1849, and for more 
info contact distributor New Magic Australia 
(see “Hot links”). ^ 
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Hot Links 

www.avchd-info.org 

A new kind of camcorder 

www.sony.com.au 

Sony Style 

HD goes non-linear 



A VCHD, you say? Has Sony given us 
yet another proprietary format to 
contend with? 

Thankfully not. AVCHD cameras are actually 
delivering video that conforms to the MPEG-4 
H.264/AVC video standard. Panasonic is a co¬ 
licensor of the AVCHD format, with Canon, 
Pioneer, Samsung and Sharp all listed as 
“supporters”, so we should expect to see 
more AVCHD options coming soon. 

The Sony releases offer five bitrate 
options, with the upper bitrates delivering 
video that is as good or better than HDV, 
while still taking less storage capacity. Sony 
lists the 9Mbps AVCHD bitrate as the HDV 
equivalent, whereas HDV runs at between 
19 and 25Mbps. AVCHD should also 
improve on compression problems in fast 
motion segments. 

While I am yet to attach one of these 
units to a Mac for editing, you can expect 
things will work smoothly thanks to 
QuickTime’s H.264 support. All with the 
ease of a data import, rather than the time- 
consuming capture process. 

HDR-UX1 . The UX1 is a DVD-based 
recorder, where DVDs are used as the data 
storage medium — and that’s where the 

Sony DVDirect. 

T hink of it as your computer-free way 
to get any source material you have 
straight onto a DVD and ready to 
watch. From digital video off your camera 
to analogue sources to flash memory 
cards, they’re all supported. You don’t 
even need to plug it into a TV to use it, as 
it has a 2.5-inch LCD screen on board to 
give you all the menu feedback, video and 
image previews you need. 

For videos, it can be set to place chapter 
markers at regular intervals too, a nice 
bonus when you are converting old VHS 


DVD part of the equation ends, as you can’t 
use this camera to record to a DVD- 
compatible format. However, Sony says 
these discs will be compatible for playback 
on Blu-Ray players, including the PS3, so 
for early adopters this is a very nice 
element of future compatibility. When 
recording in SD mode, the DVDs are 
playable on standard DVD players, which 
will be nice for basic home video action. 
This SD footage will be DVD formatted, 
though, so it will be more difficult to import 
for editing. 

This camera is compatible with 8cm 
DVD±R/RW and 8cm DVD + R DL. This last 
is the disc you'll want to use, as the HD 
record quality severely limits the capacity of 
DVD — no doubt we’ll see a Blu-Ray 
version of such a camera down the track, 
when the media comes down to a more 
affordable level. 

HDR-SR1 . The most exciting model for 
more serious users is the HDD version, the 
SRI. This camera houses a 30GB hard 
drive that features some nice shock protec¬ 
tion and buffering that helps secure your 
capacity for continuous recording — and to 
protect the drive itself. 


The SRI has a better highest quality bitrate 
than the UX1, and at that it still manages 
four hours of record time. The SRI will also 
offer SD recording, though still recorded in 
the AVC format, which will maintain the 
ease of use in editing. 

Both cameras also feature a big 3.5-inch 
LCD panel with touch controls, and a new 
assignable control ring that lets you put the 
focus, exposure, AE or white balance 
function onto the lens ring. 

The UX1 will retail for $2499; the SRI for 
$2699. ^ 


Model 

HDR-UX1 

Record Quality 

12Mbps 

Record Time 

15min (SL) 
27min (DL) 


9Mbps 

20min 

35min 


7Mbps 

25min 

45min 


5Mbps 

32min 

60min 

HDR-SR1 

15Mbps 

4hr OOmin 


9Mbps 

7hr OOmin 


7Mbps 

8hr 30min 


5Mbps 

11 hr OOmin 



tapes to DVD. 

The unit supports 
video input across 
composite, S-Video, 

USB and FireWire, and it 
will maintain original aspect 
ratio as well as Dolby Digital 5.1 
surround sound. 

It will create video discs and slideshow 
discs from your images, but it sadly cannot 
create mixed-format discs. It will act as a 
bridge for printing to a PictBridge compatible 
printer, though many cameras can do that 


direct themselves. 
Still a useful feature if 
you are keen to set 
up a simple printing 
station for your photos. 

The DVDirect will be available this 
month for an RRP of $399. ^ 


iks 

iy.com.au 

DVDirect 



Australian Macworld October 06 

























Latest news: CNET awarded the Rugged mobile Drive with the excellent rating of 8.3/10, and Editor's Choice for August 2006 
MacWorld USA gave a score of 4 mice to Little BigDisk 200GB in the October 2006 issue. 

LaCie won a 2006 Red Dot Award for superior product design of the Rugged mobile Drives and Skwarim Hard Drives. 
(Since 1955, Red Dot Awards have been regarded worldwide as an international seal of quality for outstanding design achievement.) 


www.lacie.com/au • sales.au@lacie.com • tel: (02) 9669 6900 

Available from Apple resellers. 
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Hot Links 

www.illumin.com 

Dean Golja’s web site 


Pro File: Dean Golja 


D EAN Gclja has been a professional 
photographer for the past 20 years 
and currently runs a commercial 
studio in St Peters, Sydney. He has a 
Masters in Electronic Arts from the 
Australian National University and teaches 
and exhibits regularly. 

How has the Mac changed the face of 
photography since you started? 

For better or worse, the Mac is responsible 
for broadening the skills of the photographer 
to incorporate practises that were once the 
domain of specialist groups. 

Using a Macintosh coincided with the 
beginning of my professional photography 
practice some 20 years ago. For the first ten 
years the computer served as a useful tool 
for administration and graphics — invoices, 
quotes, letterheads. It was about ten years 
ago that scanners and printers became 
affordable and acceptable in quality but it 
was only in the last five that one could rely 
on a system of hardware and software that 
could give you enough control and flexibility 
to be able to expand your vision and often 
exceed the output that could be expected 
from professional labs. 

The Mac’s role in all this was more about 
assisting the potential of changes that were 
taking place in the industry. In the early days 
it wasn’t only the superior design and 
graphic interface that mattered. It was more 
about the fact that external devices and soft¬ 
ware simply worked better on the system, 
therefore attracting those that were more 
creatively than technically motivated. 

What parts of the photo process still take 
too much time despite using a Mac? 

I cannot think of a single specific activity 
related to the photography process that is 
impeded by the use of a Mac as opposed to 
another system. However, it has to be 
mentioned, compared to taking a shot, 
processing a transparency or negative and 


handing over the results to a client, the 
photographer’s workflow has doubled over 
the last few years with the influx of digital 
photography. This increased workload also 
offers us greater creative control over our 
images but on the downside it takes time to 
get our heads around various programs, 
colour management, maintenance of the 
computer, cataloguing, backing up and 
storage of digital files. 

How do you handle storage of huge 
RAW files? 

Having lost two lots of 300GB un-backed up 
volumes of digital data in the last two years 
due to hard-drive failure I now have a fairly 
serious approach to storage and archiving. 
Every RAID system that I’ve looked at is 
ridiculously expensive for what it does. My 
method is relatively simple and cost effec¬ 
tive. All Raw (DNG) files are backed-up onto 
DVD fairly early and stored as a secondary 
back up. After the project is complete I 
transfer all files to an external hard-drive. The 
system I use incorporates a 250GB hard- 
drive on a removable tray (SohoTank) that 
can then be locked away in a cabinet next to 
my folders full of film. After just one year of 
digital capture I have managed to amass 
four of these archival volumes. 

Where do you see the future of 
photography going? 

One would hope that the medium of photog¬ 
raphy remains a valid art form for some time 
yet, although we have to acknowledge that 
the relevance of an image as a two-dimen¬ 
sional object on paper or plastic is dimin¬ 
ishing. Whether it is on the artistic or 
commercial front we are less concerned with 
image quality and more accepting of what 
we see with screen technology, be it plasma 
TV or your 3G mobile phone et cetera. 

In conversation with a Pulitzer Prize 
winning photojournalist the other day I was 
let in on the fact that all the photographers 



on one major American newspaper were 
being equipped with High-Definition Digital 
Video cameras rather than still cameras for 
their assignments. There seems to be a 
growing trend to move away from print to 
screen-based methods of representation. 

Any advice for people wanting to take 
the step from prosumer to professional? 

Make sure you have a solid grasp of your 
techniques but don’t be a slave to tech¬ 
nology. Spend time developing your 
personal and aesthetic skills rather than 
accumulating gadgets. 

What Mac and photo gear is in your 
current field kit and what is in your 
“digital darkroom”? 

My photography gear includes an array of 
Hasselblad cameras and lenses through to 
the digital Nikon D2X with a 17-55mm 2.8 
lens. My most recent camera is a GR Ricoh, 
which is like a digital equivalent to the Leica 
Rangefinder camera. I mainly work on a Mac 
G5 desktop and a 23-inch Cinema Display 
with a Spyder 2 Pro for monitor calibration. 
For scanning medium-format negatives I use 
an Epson 4990 and for output an Epson 
R1800 inkjet printer. My field kit consists of a 
G4 PowerBook and for most projects I stick 
with Photoshop CS2. ^ 


Australian Macworld October 06 
















i ,-„ mm * J3h % 

iV'oVit 

.*f/|V^* 

;{5$-:X 


Don’t just think different... BE DIFFERENT 

Choose from Australia’s largest range of over 200 accessories 
to suit all your iPod needs and individual style. 

From hifi speakers to remote controls, waterproof cases to protective skins we have it all! 
Visit us today to view our range and the name of your nearest reseller. 

www.ipersonality.com.au 


CoNeXuS 


www.conexus.com.au 
sales@conexus.com.au 
phone 02 9975 2799 


iPod not included. iPod is a registered trade mark of Apple Computer Inc. 
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By Martin Levins. 


Show me the money 

O VER the last two columns, I’ve been investigating the plan¬ 
ning needed for the introduction of a 1:1 laptop program in 
a school. So far, I’ve looked at infrastructure and manage¬ 
ment — this time I’ll deal with finance, as I want to leave teaching and 
learning until last. 

This may seem an inverted approach, as most would see learning 
as the primary driver of the decision, and I’m not disagreeing with this. 
The point that I made in an earlier column was that reliability of oper¬ 
ation was key: teachers and learners will not adopt any solution that 
isn’t reliable, irrespective of the potential benefit. Financial planning 
needs to take this into account. 

You’ll need to cover the costs of professional development, infra¬ 
structure and management as well 
as the provision of the shiny laptops 
that students will carry around. 

Spare batteries and chargers, data 
projectors and screens will also 
impact, as will cameras and head¬ 
phones. At least MacBooks now 
have audio-in (thankfully) and you 
don’t need to buy expensive USB 
microphones for podcasting or 
voiceovers in movies. 

You’ll need a loan pool to replace 
faulty machines quickly, hence consider a fleet of the same or similar 
models. This should generate better time to repair as your warranty 
service provider will save on parts inventory (they’ll have fewer models 
to keep stocks for). 

Unlike US stories you may have heard, where whole states or large 
school districts get the price of an individual laptop down to ridiculous 
levels, single schools in Australia will need to develop a good relation¬ 
ship with a reputable dealer who can help negotiate volume discounts. 
The dealer should also take some of the responsibility for ensuring 
that all items will work well together (there’s nothing worse than the 
“he said, she said” of one equipment supplier blaming another for 
incompatibilities). 

Your business manager will tell you that there are two basic compo¬ 
nents to the finance structure: short term, recurrent expenditure and 
longer term items such as switchgear, wireless access points and 
servers. I’d put the laptops themselves into the recurrent basket and 
lease them — sometimes a hard thing to sell to accounting people, 
but use their language: dollar-speak. 

When you factor in the cost of a new battery after two years, and 
the increasing number of outages for repairs as the machines suffer 
wear and tear, the difference is not that great between a three- or 


Hot Unks 

www.convergemag.com/blueprint 

US-based coverage of planning for computer deployment in schools 

www.eschoolnews.com/news/showStory.cfm7ArticlelD = 6278 

Of “2,500 school systems in the U.S. with at least 4,000 students, more than 
23 percent said they are implementing 1 -to-1 computing programs in at least 
one grade" 


four-year lease and a two-year lease. The lessor also has a more 
saleable item when returned after two years and this is likely to result 
in lower repayments. 

Avoid at all costs the retention of machines, perhaps for the next 
brothers or sister in line. Remember, reliability is key, and hand-me- 
downs are not reliable. 

As a side benefit of treating the machines as recurrent expenditure, 
you’ll save on the cost of upgrading the OS, now updated on a more 
sensible two-yearly schedule. When you consider the huge changes 
that have happened over the last few years, and I’ll wager the next 
few, it would be foolish to forgo this. 

This lease cost has to be paid by someone. I’ve seen models where 

the school incorporates the 
cost of laptops into school fees 
and announces “free” laptops 
or those who ask parents to 
buy their own, and I find difficul¬ 
ties with both these strategies. 
First, based on the idea that no 
one washes a rental car, 
parents and students alike 
won’t value a machine unless 
they see a distinct value 
attached to it. Second, parent- 
owned machines cannot benefit from school software site licences. 

Like many existing school plans, consider allocating at least part of 
the cost to a separate fee that is visible as providing technology. This is 
not just a ploy to keep fee rises down artificially, like airline “fuel taxes”. 

You may like to consider adding a bit to this fee to accommodate 
insurance. Commercially, this is a large expense, so you’ve got to ask: 
“Do we carry our own?” Insurance is not usually the core business of 
a school, but work with me here. Most school insurance policies have 
an excess which precludes claiming for a $1400 laptop anyway. 

In my experience, roughly one in every 10 kids will have an unwar¬ 
rantable claim each year. Most claims of this nature result from drops 
and they come in three flavours: no damage, broken frame ($200) and 
broken screen ($1200). 

If you do the maths, an excess of $500 for any unwarrantable claim 
is a good bet, and is the sort of money that a parent could reasonably 
ask a child to contribute to with a part time job. 

Whilst we’re on figures, 23 percent of US school systems are now 
1:1 in at least one grade level. What are you waiting for? ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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US 82 FLASH 


512mb... 

...$39 

1GB. 

...$55 

2GB. 

...$89 

4GB. 

...$164 


J 


CENTURY CD/DVD 
ELECTRONIC STORAGE 

Intelligent CD Storage Solution, providing 100 disc 
capacity per unit. Stacking multiple units allows you 
to manage up tol27,000 CD;s from the USB interface 
The safest and most convenient way 
to store and retrieve your important 
data and entertainment Cds. 




22" LCD WIDE SCREEN 

CHIMEI 22” Widescreen LCD Monitor, 
1680x1050 WSXGA resolution, 5ms 
response time, 800:1 contrast ratio, 

DVI & D-Sub inputs, Silver/Black 

19” LCD wide monitor. $395 

20” LCD wide monitor.. $495 




$195 JUST ARRIVED! 

2G8 VIDEOS MP3 PLAYER 
WITH COLOUR LCD 

Slim (8mm thick), Colour LCD 2GB USB Mobile 
Drive, Video Playback & DiVX. MP3 Player, 
Voice Recorder, FM Tuning, Video & Picture 
Viewer, 6 Hours+ Rechargeable Battery 


A 


EXTERNAL HARD DRIVE 

External Aluminium unit, USBII 
Mac/Windows Compatible i 

200GB.$195 

300GB.$235 

400GB.$375 

500GB.$535 



_ y 



www.amtelectronics.net.au 

Three Huge Showrooms 

Ringwood 

263 Maroondah Hwy, 9870 2033 
Melbourne 
389 Elizabeth Street, 9663 9111 
Mt Waverley 

129/45 Gilby Road, 9558 6722 
Mail Order Hotline 24x7 Australia wide 

1300 725 944 

Selected Mac Special Software 


Adobe Acrobat 7.0 Std Retail/Edu.$450/$139 

Adobe Acrobat 7.0 Pro Retail/Edu.$650/$209 

Adobe Dreamweaver 8.0 Retail/Edu.$565.00/$285 

Adobe Studio Pro 8.0 Retail/Edu.$1425/$425 

Adobe Creative Suite Standard CS 2 Retail.$1425 

Adobe Creative Suite Prem CS 2 Retail/Edu.... $1895/$525 

Adobe Photoshop Elements 4.0 Retail/Edu.$155/$95 

Adobe Web Bundle Retail/Edu.$2785/$820 

Adobe Web Bundle Upgrade.$1380 

Competitive Pricing on Full Range of Adobe Products! 

QuarkXPress 7.0 Retail/Edu.$1675/$249 

QuarkXPress 7.0 Upgrade.$580 

Filemaker Pro 8.5 Retail/Upgrade.$455/$225 

Filemaker Pro 8.5 Upgrade.$265 

Filemaker Pro 8.5 Advance Retail/Edu.$845/$425 

Filemaker Pro 8.5 Upgrade.$485 

Microsoft Office Std 2004 Retail/Upgrade.$575/$345 

Microsoft Office Pro 2004 Retail/Upgrade.$754/$485 

Microsoft Office Student Teacher 2004.$215 

Microsoft Virtual PC Mac 7.0 Retail/Upgrade.$269/$185 

Microsoft Virtual PC Mac 7.0 XP Pro..$459 

Microsoft Virtual PC Mac 7.0 XP Home.$395 


Microsoft Virtual PC Mac 7.0 Retail/Upgrade.$269/$185 

Microsoft Virtual PC Mac 7.0 XP Pro..$459 

Microsoft Virtual PC Mac 7.0 XP Home.$395 





Save 


Share 


PC WORLD 


NETDISK 


Introducing a revolutionary new 
to store music, movies, pictures and 
data at home or in your business 


200GB.. 

320GB.. 

400GB.. 

500GB.. 


..$250 

..$295 

..$395 

..$495 
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15 ways to find what you want online 


Forget http://www. and .com. Don’t waste time typing 
when you don’t have to - almost all Mac web browsers auto¬ 
matically fill in some missing parts of URLs. For instance, if you 
want to visit http://www.apple.com/, just type apple in your 
browser’s address field — the browser will add the http://www. 
and .com bits automatically. In browsers other than Netscape and 
Mozilla Firefox, you can even navigate directly to subpages using 
this trick - for instance, to visit Apple’s main support page, type 
apple/support, —adam c. engst 

Drag It to the web. Need to use something other than your 
default browser to check out a web page? Want to open a page, 
but its address is in an application that doesn’t launch a browser 
when you double-click on a URL? There’s no need to cut and 
paste. You can select a URL in most applications and drag it 
straight to the window of any Mac web browser to open it (see 
the screenshot “Open up”). You can also drag the URL to a 
browser’s Dock icon. — ace 

Stop squinting at tiny text. Many web sites designed to 
display in Internet Explorer for Windows use tiny font sizes, 
but there’s no need to squint. In all Mac web browsers (except 
Opera Software’s Opera), you can press 3€-= (equal sign) to 
increase the text size. If the text gets too big, press ^-hyphen 
(-) to shrink it again. — ace 

Cut clutter with tabs. One of 

the most fundamentally useful 
features in Apple’s Safari isn’t 
turned on by default. Tabbed 
browsing lets you load new web 
pages into individual tabs within one 
window. This means that you can easily 
switch between sites without getting lost in a 
clutter of open windows. To turn on this feature, 
select Safari: Preferences, click on the Tabs button, 
and choose the Enable Tabbed Browsing option. Now 
K-click on links to open them in new tabs, which you can 
view at your leisure. — ace 

Hop between tabs. With keyboard shortcuts, you can move 
quickly between your web browser’s tabs. In Safari, use 3€- 
shift-right arrow or -left arrow; in Firefox use M-option-right 
arrow or -left arrow. If neither shortcut works in your browser, 
check the browser’s help pages to see what it uses. — ace 


Close tabs quickly. If you’ve ended up with too many open 
tabs in Safari, quickly close all but the current one by pressing 
3€-option-W. — ace 

View photocasts in Safari. If you don’t want to clutter 
Apple’s iPhoto 6 with a photocast, or if you just prefer to look 
at pictures on a scrolling page in Safari 2.0.3, force Safari to 
display the photocast rather than handing it off. Paste the photo¬ 
cast’s URL into Safari’s address field, but before pressing return, 
change http to feed. (This works only if you haven’t made another 
RSS program your default reader.)— ace 

Find your passwords. From filling in your name and 
address to remembering your Amazon.com password, Safari’s 
AutoFill feature works pretty well. (Go to Safari: Preferences and 
click on AutoFill.) Occasionally, though, you might need to fill 
in a password yourself or give one to another person. If you can’t 
recall the magic word, don’t worry - that’s what Keychain Access 
(/Applications/Utilities) is for. Launch this utility and then use its 
search field to home in on a desired site (or server). Double-click 
on an entry to open it. In the Attributes tab, select the Show 
Password option and enter your administrator password. Your 
password for the site will appear (see the screenshot “What’s the 
password?”), — ace 

Find Firefox shortcuts. Firefox has oodles of keyboard short¬ 
cuts you can use to make your surfing faster and more efficient. 

Open up. There’s no need to copy and paste URLs into your browser. 
Instead, select one and just drag it to your browser window, as you see 
here. The page will open automatically. 
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Click to unlock the *dam keychain. 


d? adam 

m Microsofumermediaw 
& System 
if login 
A XS09Anchors 


king.tMbits.com 

Kind; internet password 
Account: adamengst 
Where: http://king.tidbits.co<n 
Modified: 5/7/04 2:57 PM 



* Date Modified Keychain 



jrjl All Items 

► Passwords 
ii Certificates 
□ My Certificates 
f Keys 

Secure Notes 


kmg.tidblts.com Internet password 9/2/02 2:41 PM adam 



©CD 


What’s the password? If you’ve forgotten one of the passwords that 
Safari usually fills in automatically for you, use Keychain Access 
(/Applications/Utilities) to look it up. 


My favourite is option-home, which instantly opens your home 
page. For a complete list, check out Mozilla’s dedicated page (see 
“Hot links”), — ace 

Sync your bookmarks. Tired of 

having two different sets of Safari 
bookmarks - one on your iMac and 
one on your MacBook Pro? If you 
have a .Mac account, you can auto¬ 
matically synchronise your Macs’ 
bookmarks on a regular basis. To turn 
this feature on, go to Safari: Preferences 
click on Bookmarks, and select Synchronize 
Bookmarks With Other Computers Using .Mac - on both 
machines. (Bonus tip: Check out the .Mac preference pane, and 
you’ll see that you can also synchronise calendars, contacts, 
keychains, accounts in Apple’s Mail, and more.) — ace 

See more search results. If Google doesn’t find what you 
want in its first ten results, you have to click through multiple 
results pages, which can be tedious. You can get more results per 
page by visiting www.google.com, clicking on the Preferences 
link, and choosing a larger number from the Number Of Results 
pop-up menu. — ace 

Go beyond Dictionary, when 

Dictionary can’t help you understand the 
definition of a word that boggles you, try 
OneLook (see “Hot links”) instead. Type a 
word into this site’s search field, and 
OneLook looks for it in the online versions 
of more than 900 dictionaries and reference 
sources, including the reliable Merriam- 
Webster OnLine dictionary and Compact Oxford English 
Dictionary. — Charles purdy 




Launch your searches. Most web browsers make it easy to 
search Google right from a toolbar, but few simplify searching 
another web site that you might refer to often, such as 
Amazon.com or Wikipedia. For that, you need a launcher, such as 
Objective Development’s LaunchBar, Peter Maurer’s free Butler, and 
Blacktree’s free Quicksilver (see “Hot links” for all three). 

You can use a launcher to start a search without switching to 
your web browser or even touching the mouse. To search 
Wikipedia for information about ex-planet Pluto, for instance, 
invoke LaunchBar (with a keyboard shortcut you’ve set). Then 
press W to access the Wikipedia search template. (The first time 
you access a search template, you may need to select it from a 
pop-up list. From then on, LaunchBar will associate the letter 
with that site.) Press the spacebar to tell LaunchBar that the next 
keystrokes will be a search term, and then type pluto. — ace 

Ksep your receipts. The next time you buy something 
online, don’t bother to jot down the confirmation number on 
an easy-to-lose sticky note. If you’re using OS X 10.4, press 3€- 
P when the site displays the receipt. In the Print dialog box that 
appears, click on PDF and select Save PDF To Web Receipts 
Folder from the drop-down menu. OS X creates a PDF of your 
receipt and saves it in your user folder/Documents/Web 
Receipts, — joe kissell ^ 


Hidden helper 

Shrink PDFs with Preview. Some PDF files 
— particularly those with graphics — 
can be too big to send via e-mail or 
download over a dial-up connection. 

Sure, you can buy a tool that shrinks 
PDFs, but Preview 3 may be all you 
need. Open a PDF in Preview and 
choose File: Save As. In the Save 
dialog box, give the file a new name. 

Then choose Reduce File Size from the Quartz Filter pop-up 
menu and click on Save. When I exported a photo-heavy 
calendar as a PDF file from iPhoto, Preview reduced its size 
from 10.4MB to an e-mail-friendly 828K. Some caveats: 
Reduced files won’t display or print as clearly as the originals, 
bookmarks are lost, and PDFs that have already been opti¬ 
mised or that are quite small may grow in size. Preview 
makes tasks such as slimming an iPhoto book layout before 
sending it to a relative easy and free. — ace 



© 

Hot Unks 

www.mozilla.org/support/firefox/keyboard 
Firefox keyboard shortcuts 
www.onelook.com 
The ultimate online dictionary 

www.obdev.at/products/launchbar/index.html 
www.petermaurer.de/nasi.php7section = butler 
quicksilver.blacktree.com/ 

Launchers 
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Never forget an attachment. Tired of 

clicking on Send only to realise moments later V 
that you forgot to attach a file to that e-mail 
message? You need Attachment Scanner (see “Hot J 

links”), James Eagan’s free plug-in for Mail 2.0. The plug¬ 
in scans outgoing messages for words, such as attached and 
attaching, that suggest you might have intended to enclose some¬ 
thing. If the message has no attachments, an alert appears when 
you click on Send. — joe kissell 

Check for overstuffed accounts. There’s no need to 
miss messages because you’ve unknowingly reached your ISP’s 
e-mail quota. In Mail 2.0, you can check to see how close you 
are to reaching the storage limit and which mailboxes may 
need pruning. Press 3€-I to display the Account Info window, 
and choose your account from the Account pop-up menu at 
the top. —jk 

Quickly copy multiple attachments, with Mail 2 . 0 , you 

can quickly copy multiple attachments from a message onto 
your desktop or into another folder. First make sure that indi¬ 
vidual attachments aren’t showing in the header; if they are, 
click on the disclosure triangle next to the header’s paper-clip 
icon to collapse the display. Then just click and drag the paper¬ 
clip icon to the desired location (see the screenshot “Clip and 
drag”), — jk 

Clip and drag. If you use Apple’s Mail, there’s a fast way to save all of a 
message’s attachments at once. Just drag the paper-clip icon in the 
message header to your desktop or to another folder. 



Hidden helper 

Easy .Mac access with Address Book. Chances are, more 
than a few of your contacts have .Mac 
addresses. Care to peruse the goodies 
they’ve put in their public iDisk folders? 

Address Book makes it easy. Create a smart 
group with the condition Email Contains 
@mac.com. All your Address Book contacts 
with .Mac addresses will now appear in the 
group. Control-click on the address next to an entry — the 
Home address, for example — and choose Open iDisk. In 
moments, that person’s iDisk Public folder will mount on your 
Mac. Explore and download what you like. — Christopher breen 


Retrieve missing quote. If you begin composing a new 
message in Mail 2.0 and then realise that you meant to quote 
part of another message, you don’t have to open a new window, 
copy, switch back, and paste. Instead, select the message you 
want to quote, return to your new message window, and choose 
Edit: Append Selected Messages (or press 3€-option-I). The quoted 
message (including any attachments) will appear at the bottom of 
the new message. — jk 

PDFS — Pronto! Need to e-mail someone a PDF of the docu¬ 
ment you’re working on? Here’s the fast way. Open the document 
and press 3€-P. In the Print dialog box that appears, click on PDF 
and select Mail PDF from the drop-down menu. OS X will create a 
PDF and attach it to a new outgoing message in Mail. — jk 

Take the larger view. In Mail, you’re not limited to one 
window for displaying your mailboxes and message lists. Choose 
File: New Viewer Window to open an additional window (or more 
than one). Multiple viewer windows let you see different accounts, 
sorting orders, column arrangements, or views at the same time, 
without a lot of tedious clicking and rearranging, — jk 

Hang up on hung-up Mail. Mail 

sometimes gets hung up in the process of 
sending mail, receiving it, synchronising, or 
performing other background activities. If 
the program seems slow, you don’t neces¬ 
sarily need to quit Mail altogether. Choose 
Window: Activity Viewer to display a list of 
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#OG 

Accounts 

E 

Genera 

1 

11 

Accounts 

^ 410 

Messages Alerts Video 


Accounts 


V m .Mac Account 


$ Gtalk 

aol 

>/^pBonjour 


( Account Information Security Server Settings 

95 Use this account 

Q When iChat opens, automatically log in 
95 Allow multiple logins for this account 


Account Type: .Mac 




Description: .Mac Account 


.Mac Name: jwk@mac.com 

Password: •••••••••••• 


Take two. Use more than one Mac at a time? Select this option to make 
incoming iChat messages appear on both screens at the same time. 


software. For better protection, consider 
investing in Michael Tsai’s SpamSieve 2.4.4 
(see “Hot links”). Train this utility to sort 
through your mail by showing it actual 
spam and good mail. The extremely accu¬ 
rate SpamSieve works with Entourage to 
identify the spam as it arrives and shunt it to 
Entourage’s Junk E-mail folder. — tn 

Many Macs, one iChat account. You might use two 

Macs, but you’d probably prefer to use one chat account. It’s 
possible to set up both computers to use the same AOL Instant 
Messenger (AIM) or .Mac account in Apple’s iChat AV at the same 
time. Start up iChat on the first computer and take your AIM 
account offline (iChat: Log Out Of AIM). Then choose iChat: 
Preferences, click on the Accounts button in the toolbar, and 
select your account. Select the Allow Multiple Logins For This 
Account option (see the screenshot “Take two”). Now repeat the 
procedure on the second computer. Incoming messages will 
appear on both screens at the same time. —/7c 



all the tasks Mail is performing. Click on the Stop icon next to 
any task to cancel it. —/7c 

Full-service mail. If you use Apple’s Mail or Bare Bones 
Software’s Mailsmith 2.0, you can use the Services menu to make 
e-mailing easier. For example, select some text on a web page 
and choose Services: Mail: Send Selection (or Services: Mailsmith: 
Send Selection) to create a new message containing the selected 
text. Select an e-mail address and choose Services: Mail: Send 
To (or Mailsmith: Send To) to create a new message with the 
selected address in the To field. (Some apps, including those in 
Microsoft’s Office 2004 suite, don’t support services.) —/7c 

Focus on what’s new. Hide older messages in any 
Microsoft Entourage 2004 mail folder by choosing View: Unread 
Only, or pressing J€-shift-0. Only unread messages will remain 
visible. Repeat the process to make all your messages visible 
again. — tom negrino 

Set your Entourage data free, if you use Entourage 2004 
on more than one Mac, syncing all your messages and settings over 
a network can be tedious. Instead, back up your Microsoft User Data 
folder (in your user folder/Documents); then copy it to a USB flash 
drive. Now delete the original and, in your Documents folder, create 
an alias to the folder on the external drive (by selecting the folder 
in the Finder and then pressing 3€-option while dragging it to the 
Documents folder). Do the same on your second Mac. Now all your 
Office apps on both machines will use the external drive to store 
their data. (Be sure to quit all Office applications before unmounting 
the drive. And don’t forget to back up!) —/7c 

Deploy improved spam shields! Entourage 2004’s Junk 
Mail Filter is decent, but it doesn’t catch everything. And wily 
spammers come up with new tricks faster than Microsoft updates 


One-way video chats. If you have an iSight camera and 
your friend doesn’t, you can still use iChat AV to have a one-way 
video chat. Your friend will see your picture and, as long he or 
she has a microphone, you’ll both hear each other. (No micro¬ 
phone? No problem. Your friend can type responses.) Select the 
other person’s name in the Buddy List (Window: Buddy List) and 
choose Buddies: Invite To One-Way Video Chat. —/7c ^ 


Learn to speed-read. Plough through your incoming 
mail faster by learning Entourage 2004’s most important 
message-reading shortcut keys. — tom negrino 


Entourage shortcut 

88-[ 

What it does 

Displays the previous message. A 

98-] 

Displays the next message. A 

control-! 

Displays the previous unread 
message. A 

control-] 

Displays the next unread message. A 

spacebar 

Scrolls down one screen of text, or 
displays the next unread message if 
you are at the end of the current 

message. 

shift-spacebar 

Scrolls up one screen of text. 

A Add the option key to this keyboard combination to delete the current message and 
then perform the action. 


© 

Hot Unks 

home.cc.gatech.edu/eaganj/MailApp 

Attachment Scanner 

c-command.com/spamsieve/ 

SpamSieve 
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15 ways to impress your colleagues 


Share and share alike. Need 

to use the same logo in documents 
and presentations? Store 
frequently-used text or images in 
Microsoft Office 2004’s Scrapbook. 

In Word or Excel, select View: 

Toolbox; then click on the icon at 
the top left of the palette to reveal the Scrapbook. 

In Entourage or PowerPoint, select Tools: Scrapbook. Add some¬ 
thing to the Scrapbook by selecting a bit of text or an image in 
a document and then clicking on Add in the Scrapbook palette. 
To paste an item into any Office document, select it in the 
Scrapbook and click on Paste. — kirk mcelhearn 

Make pasted text match, when 

you paste text from web pages into 
Word, you’d probably like the pasted text 
to match the text in your document. In 
Word X, select Edit: Paste Special, select 
Unformatted Text, and click on OK. This 
pastes the text without any formatting; 
it should pick up the formatting of the 
location where you pasted it. If you use Word 2004, paste the 
text and then click on the Paste Options button that appears 
below the pasted text (it looks like a clipboard). Select Match 
Destination Formatting in the resulting menu. — km 

Save document images. If your Word 2004 documents 
contain graphics that you want to use elsewhere, you can drag 
the images to the desktop or to a folder, but they’re saved as 
picture clippings, which aren’t easy to share. Instead, just 

No-sweat data entry. 
There’s no need to type 
out a standard data 
series in Excel. Just 
type the first couple of 
entries, select, and drag 
— Excel is smart 
enough to fill in the rest 
of the series. 


Hidden helper 

Sum it up with Calculator. Whether 
you’re performing complex equations 
or tallying up the profits from your 
latest bake sale, don’t forget 
Calculator (/Applications). Its Paper 
Tape window (View: Show Paper 
Tape) displays a running summary of 
your calculations, but it can do much 
more than that. Say you’ve just made 
a calculation, and you want to redo it 
with different data. Click in the paper tape, change any of the 
numbers, and click on Recalculate Totals. When you type 
directly in the paper tape, use the usual operators (+, -, *, 
and /), as well as parentheses, —km 


control-click on an image in a document, select Save As Picture 
from the contextual menu, and choose a file format from the 
Format menu. — km 

Let Excel do the work. Instead of entering a list of stan¬ 
dard data in Excel, let the AutoFill feature fill in the blanks. Type 
the first couple of entries in contiguous cells — for example, 
January and February. Select the cells you’ve filled; then click 
and move the cursor to the bottom right of the selection. When 
the cursor becomes a handle, drag down (or across). Tooltips 
display the next entries for the series. When you’ve reached the 
end, release the mouse button, and the cells will fill (see the 
screenshot “No-sweat data entry”). Try this with more-compli¬ 
cated patterns, too. — km 

Use Office Equations in Keynote 3. Want to include 

complex equations in your Apple Keynote 3 presentation? If you 
own Office, get a helping hand from the Microsoft Equation 
Editor (one of Office’s installation options). Open Word, choose 
Insert: Object; then choose Microsoft Equation from the resulting 
dialog box. The Equation Editor will open. Type your equation 
into it, using the editor’s tools to add plenty of equationy good¬ 
ness. Then select the equation and copy and paste it into a 
Keynote slide. It appears as a resizeable graphic. — tom negrino 

Dazzle ’em. The traditional laser pointer pales in comparison 
to The Omni Group’s OmniDazzle (see “Hot links”), which lets 
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Fall Checklist for settlors 

- August - -Septen-tber 

0 Be sure that you have challeu^trvg courses iXrved up 
0 Request college catalogs, restart h schools 
0 Meet with visitii'ig admissions officers 
0 Matee a list of deadlines for tests aud admissions 
0 Begin gathering letters of recoruncendatlon 
October 

0 ratee sat i and n or ACT exams 
er worte on college admissions essays 

0 Checte which financial aid applications are required I 

. . . _ m ___ 11 ■ I 


Focus in. Expand your presentation powers by pairing The Omni 
Group’s OmniDazzle with PowerPoint or Keynote. This utility lets you 
underscore your points by highlighting a part of the screen and dimming 
the rest.Get creative 


you zoom in on, highlight, and annotate your screen during your 
PowerPoint 2004 or Keynote 3 presentations (see the screenshot 
“Focus in”). To enable OmniDazzle in Keynote 3 or later, open 
Keynote’s Slideshow preference pane, and select both the Allow 
Expose, Dashboard And Others To Use Screen option and the 
Show Pointer When The Mouse Moves option. Check 
OmniDazzle’s hardware requirements before downloading. — tn 


Hide Keynote’s movie controls, when there’s a 

QuickTime movie on a Keynote 3 slide, the movie controller 
appears when you move your mouse. That’s handy if you need to 
pause the movie, but it can also be distracting. To prevent the 
controller from appearing, make a copy of the current master 
slide and place the movie on the master slide, rather than on a 
regular slide. You can still control the movie from the keyboard. 
Press J to rewind, L to fast-forward, and K to play or pause. — tn 

Go beyond bullet points. The best PowerPoint presenta¬ 
tion I’ve ever seen didn’t contain a single bullet point. It was 
given by Scott McCloud, who wrote Understanding Comics 
(Perennial Currents, 1994). This brilliant book will help you 
understand all forms of visual communication, including 
PowerPoint and Keynote — and it’s written mostly as a comic 
book! Trust me on this one. I’m also a fan of the Beyond Bullets 
Weblog (see “Hot links”), by Cliff Atkinson. — tn 


Use multiple inspectors at once. If you work with 

Apple’s Pages or Keynote, you know how important the Inspector 
palettes are - they give you access to settings for text, images, 
layouts, charts, and more. If you click on the Inspector button in 
the programs’ toolbars, however, only one Inspector window 
appears or disappears. To open multiple Inspector palettes choose 
View: New Inspector as many times as necessary. —km 


Control Pages’ template chooser. By default, Pages 2 

displays the Template Chooser dialog box when you open the 


program, or when you create a new document (File: New). Using 
the program’s preferences (Pages: Preferences), you can make the 
program always use the Blank template (or another template if you 
prefer). When you want to see the Template Chooser dialog box 
again, hold down the option key when you select File: New. — km 

41 Count ’em up. If you’re disappointed that Apple’s TextEdit 
can’t give you a word count for the document you’re writing, 
Paul Gorman’s free NanoCount (see “Hot links”) will improve your 
mood. This little program counts the number of words in the 
active TextEdit document (in Mac OS X 10.2 or later), updating 
the word count at the frequency you choose. — km 

Fix missing PDF links in Preview, if a pdf s hot links 

don’t work in Preview, make sure you have the Scroll tool 
selected. Choose Tools: Scroll Tool, press 3€-l, or click on the 
Move Tool in the toolbar. — adam c engst 

F3X faster. The quick way to send a document by fax in OS X 
10.4 is to press 3€-P, click on PDF, and select Fax PDF from the 
drop-down menu. OS X creates a PDF of your document and then 
sends it as a fax, using your Mac’s built-in modem. If you don’t 
have a built-in modem, sign up for an e-mail-to-fax gateway 
service, such as mBox Messageln and MessageOut (see “Hot 
links”). Other similar services are also available, but mBox is the 
only Australian-based service that offers international faxing at 
this time. MessageNet, for example (see “Hot links”) offers faxing 
only within Australia, —joe kissell ^ 


Control the flow. In Keynote 3 or PowerPoint 2004, it’s 
usually better to control the show’s progress from the 
keyboard than to fool with a mouse or trackpad. Here are the 
programs’ most useful shortcuts. — tom negrino 

PowerPoint 

2004 Shortcut 

B or period (.) 

Keynote 3 

Shortcut 

B 

What It Does 

Shows a black screen. 

W or comma (,) 

W 

Shows a white screen. 

N, return, page down, 
right arrow, down 
arrow, or spacebar 

N, return, page down, 
right arrow, down arrow, 
or spacebar 

Moves to the next slide or 

the next animation within 

the slide. 

slide number-return 

slide number-return 

Jumps to a slide number. 

escape or 1-period (.) 

escape, Q, or period (.) 

Ends the presentation. 


Hot Links 

www.omnigroup.com/applications/omnidazzle/ 

OmniDazzle 

www.beyondbullets.com 

Bullet-proof presentations 

blog.paulgorman.org/?p=53 

NanoCount 

www.mbox.com.au 

www.messagenet.com.au 

Australian e-mail to fax gateway services 
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14 ways to release your inner artist 


Presto change-o iPhoto sorting. When you need to sort 
loads of photos, iPhoto 6 has two tools that can get the job done 
together: smart albums and the Batch Change command. To gather 
all your pictures from last summer, for example, first create a 
smart album (File: New Smart Album) with the condition Date Is 
In The Range 1/11/05 To 1/2/06. Give it the name Sumer 
05-06. Repeat the process to create addi¬ 
tional smart albums for other summers. 

Then select all the photos in each 
summer album, choose Photos: Batch 
Change, and set Comments to Summer. 

Now create yet another smart album with 
the conditions Comments Contains 
Summer. Peer inside this album to see all 
your summer photos. — Christopher breen 

Presentations on the cheap. Even if you don’t own a 
full-blown presentation application, such as Keynote or 
PowerPoint, you may need one from time to time. Rather than 
pungle up for such a program, prepare your slides in an appli¬ 
cation you own — such as TextEdit or AppleWorks. Save the 
slides as graphics files, import them into any version of iPhoto 
(File: Import To Library), and put them all in an album (File: 
New Album). Use iPhoto’s slide-show tools to create a simple 
presentation. — cb 

Clip job. iMovie’s Select Similar Clips command is the first step in 
applying one effect to multiple clips. 



Zoom and grab. In iPhoto 6’s Slideshow mode, the Zoom 
control at the bottom of the window and the Grab cursor that 
appears when you place your cursor in iPhoto’s image-viewing 
area aren’t just decorative. Any adjustments you make with these 
tools apply to the images when they appear in the slide show. 
Have a few smaller images that include black bars on the side? 
Zoom in and position them so they fill up the entire screen during 
the slide show. — cb 

Save your slide-show settings. If you intend to show 
iPhoto 6 slide shows only on your Mac’s display, it’s easy to set 
things up just the way you like. First, select an album (or pictures 
within an album) and press the Play button at the bottom of the 
iPhoto window. This produces the Slideshow Settings window, 
where you can shut off the obnoxious Ken Burns effect and 
choose the slide show’s transition and music. Click on the Save 
Settings button. The next time you view a slide show, hold down 
the option key as you click on play. The slide show will play 
immediately, using the settings you saved. — cb 

A big batch of effects. A great way to save time in Apple’s 
iMovie HD 6 is to select similar clips and apply the same effect to 
all of them - you could apply a Brightness ft Contrast video effect 
to all the clips of your kid riding a surfboard, for example. Just 
control-click on one of the clips and choose Select Similar Clips 
from the contextual menu (see the screenshot “Clip job”). Any effect 
you choose will be applied to all selected clips. (This command will 
sometimes select clips you don’t want selected.) — cb 

Select all your clips. Some people find it frustrating that 
pressing 3€-A doesn’t select everything in iMovie’s timeline - it 
selects only video clips. To select all audio or clips in iMovie HD 
6 you must be in their timeline track. Click on an audio track, for 
example, and choose Edit: Select All (fr€-A). You can also select 
all video clips by control-clicking on an empty area of an audio 
track and choosing Select All from the contextual menu. — cb 

Better iWeb searching. Apple’s iWeb lets you place a search 
field in your site so viewers can search your content. (Select a blog 
or podcast page, reveal iWeb’s Inspector window, click on the Blog 
8t Podcast Inspector button, and enable the Display Search Field 
option.) These searching capabilities are limited. To give your viewers 
a more thorough option, add a Google Free Site Search button to 
your iWeb site. You can obtain the code, as well as directions for 
adding it to your page, direct from Google (see “Hot links”). — cb 
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Better iWeb counting. iWeb’s hit counter lets you tally up 
the total number of times satisfied visitors have opened a page 
(just choose a page and select Insert: Button: Hit Counter). If 
you’d like a more exact count — for example, one that counts 
unique visitors as well as page loads - check out the free 
StatCounter (see “Hot links”), an invisible web tracker that 
provides web stats that detail unique, returning, and repeat visi¬ 
tors. It also offers analysis of visitors’ browsers, operating 
systems, and more. — cb 



Zone out. Use this handy command to replace an iDVD project’s 
background and delete its drop zones in one step. 


Autoplay (or not). Most web-site visitors dislike music and 
movies that play automatically when a page is opened. As a 
result, iWeb doesn’t let you add autoplay movies or music by 
default. If you’re determined to design a serenading site, you can. 
Create your page, save the site, and then open the folder that 
contains the files for your site. (If you’re using .Mac, it will be at 
/iDisk/Web/Sites/iWeb/Your Site’s Name.) Locate the JavaScript 
file within the page’s Files folder (for example, Welcome.js in the 
Welcome_files folder). Open the JavaScript file in a text editor, 
such as TextEdit, and search for incidences of autoplay=false. 
Change false to true. — cb 

Replace background and drop zones, in Apple s iDVD 

6, when you drag a picture into a theme that includes drop 
zones, only the background image changes — the drop zone 
and its graphic remain. You can install a new background 
image and remove the drop zones in one step by holding down 
the key while dragging the picture into iDVD’s main window. 
When you do, a contextual menu will give you the option to 
replace the background and drop zones (see the screenshot 
“Zone out”). — cb 

Make it a deluxe DVD. Grandma will certainly appreciate 
a DVD that includes a slide show of your latest family adven¬ 
ture, but you can make your gift even better by including the 
original images as well. You can do so in iDVD 6 by choosing 
Advanced: Edit DVD Contents. Click on New Folder in the 
resulting DVD-ROM Contents window, and drag your original 
pictures into this folder. Lucky DVD recipients will find the 
images in the folder you created at the root level of the disc 
when they pop the disc into a computer, —jeffcarlson 

Who’s got the button? Drag buttons in GarageBand’s Loop Browser to 
rearrange their order. 



The limits of locking. Playing an Apple GarageBand 3 
project with lots of tracks can overburden your computer’s 
processor, causing tracks to drop out or distort. 

One solution is to lock tracks by clicking on 
the lock icon in the Tracks column of each 
track you want to lock — in other words, 
render them to your computer’s hard disk. 

This can free up processing power, 
allowing you to use more tracks - but 
there’s a gotcha. If you have a Mac with a 
slow hard drive (an iBook with a 5400-rpm drive, 
for example), locking tracks isn’t as effective. GarageBand writes 
each track to disk (instead of processing the effects in real time), 
so as you add more locked tracks that need to be read from the 
hard disk, the slower drive won’t be able to keep up. If that’s the 
case, consider purchasing more RAM and a faster hard drive — or 
a new computer. — cb 



Rearrange your loops. Whether you’re looking for bongo 
grooves or a spacey electric piano, Apple’s default arrangement 
of sound sets in the GarageBand 3 Loop Browser is intuitive. (If 
you can’t see the Loop Browser, click on the eye icon at the 
bottom left of the GarageBand window.) If your mind works 
another way, you don’t have to stick with the default order. 
Rearrange the position of any button by dragging it on top of 
another (see the screenshot “Who’s got the button?”). — cb 


Free up tracks with submixes. For those times when you 
want to play a GarageBand project in other iLife ’06 applications, 
GarageBand 3 gives you the option of saving the project as an 
iLife Preview. But this file format can also help you when you’re 
creating complex musical masterpieces. If you’re running short on 
tracks, create a submix by saving your mixed project as an iLife 
Preview. Go to GarageBand: Preferences, choose the Render A 
Preview When Saving option, and then choose File: Save. Now 
open a new project and import the iLife Preview of the previous 
project. It will import as a single stereo track. Build the rest of 
your project from there. — cb ^ 

® 

Hot Links 

services.google.com/searchcode2.html?accept=on 

Add Google searching to your iWeb site 

www.statcounter.com 

StatCounter 
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Howto. 


By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 


Each month STM 02 8338 0222 
gives a Sports backpack valued 
at $129.95 to the Australian 
Macworld reader who send in the 
most intriguing Help folder query. 

You need to carry your laptop, 
documents, gym gear and other 
bits and pieces. Do you carry 
two bags? No, you get an STM 
sports backpack. There’s a 
large compartment for whatever 
you can cram in, space for your 
notes and exterior pockets for 
iPod, water bottle, newspaper 
etc. There’s even an exterior 
mesh pocket for your lunch. 

The ergonomically designed 
back system and shoulder 
straps take much of the strain 
off your shoulders. 

Like all STM bags, it doesn’t 
look like there’s a laptop inside 
the Sports backpack, keeping 
your precious notebook safe 
from preying eyes and 
wandering hands. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Sports 
backpack. All queries and 
solutions are the sole property of 
Niche Media. ^ 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 




STM Query of the month 

Banks versus firewalls - 




T) { Show All j 


© 


Computer Name; MacAssist 


Services Firewall Internet 


To use FTP to retrieve fit 


■ When I turn on 
my built in Apple 
firewall my bank’s 
servers cannot 
recognise my iBook. Turn it off 
and hey presto we’re in 
business again. 

Dr George Waters 
via internet 

Networking on the internet 
uses the concept of “ports” to 
help keep track of which piece of 
data belongs to which program 
on the recipient computer. 

For example, the port attribute 
is set (by default) to 80 for web 
traffic, so that when a server 
receives a packet of data with 
that port assigned, it knows to 
hand it over the web server 
software running on it. 

The built-in Mac OS X firewall 
follows rules about which ports 



le passive FTP mop* using the Proxies 




Click the lock to prevent further changes. 


Netstat AppleTalk Ping Lookup Traceroute Whois Finger i Port Scan j 


Please enter an internet or IP address to scan for open ports 


12 7.0.0. l| « 

□ Only test ports between 5900 and 5900 


nv.cxampie.com or 10.0-2.1) 


€j«l3 


© 


Hot Unks 

en.wikipedia.org/wiki/ Universal_Serial_Bus#Transfer_speed 

Wikipedia article on USB versions 

support, apple. com/specs/ibook/iBook_G4_Mid_2005.html 
support.apple.com/specs/emac/eMac_ATI_Graphics.html 

Apple Specifications database articles 

lokisw.com/MailAttachmentslconizer 

Mail Attachments Iconizer 
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to allow and block — it blocks 
everything except those ports 
which are explicitly turned on, 
some of which are pre¬ 
configured “out-of-the- box” A. 

Mac OS X automatically turns 
on the ports for the services which 
have been turned on in the 
Sharing System Preferences pane 
— there’s no use blocking what 
you’ve said you want to allow! 

What seems to me to be 
happening is that the bank’s 
software is listening on a port for 
traffic coming from the bank — 
not the ideal way to handle 
things, in my view, but that’s the 
only sort of traffic that the built-in 
firewall blocks. 

What we need to know is what 
ports are only open when you’re 
on the bank’s system. Luckily 
Mac OS X includes a utility which 
allows us to find this out: the 
Network Utility found in (not 
surprisingly) the Utilities folder in 
the Applications folder. 

First, while you’re not on the 
bank’s system, open Network 
Utility and click on the Port Scan 


©00 

Network Utility 



Info Netstat AppleTalk Ping 

Lookup Traceroute Whois 

Finger Port Scan 

Please enter an internet or IP address to-scan for open ports 


127.0.0.1 

(ex. wjvw.example.com or 10.0.2.1) 

□ Only test ports between 5900 

and 5900 

O ( Stop ) 

Port Scon has started ... 



Port Scanning host: 127.0.0.1 



Open TCP Port: 22 pconywberestot 

Open TCP Port: 80 

Open TCP Port: 139 
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Printer preset problems 


tab B. Type in 127.0.0.1 (your 
machine’s own “loopback” 
address — its first-person 
pronoun) in the IP address field, 
make sure the “Only test ports 
between” checkbox is unticked, 
and then press Scan C. 

There are over 65000 ports to 
scan, so it’ll take a while — we 
haven’t any idea which port 
range to look at, so we just have 
to wait. When it’s finished (the 
button will change back to Scan 
and the list will show that the 
scan has completed), print out 
the results for later reference. 

Then open up your banking 
system, make sure it’s fully 
operational, and then run the 
scan again. While the scan is 
running, continue to use the 
banking system to make sure the 
port stays open. Print out the 
results — you can then log out of 
the banking system for a while. 

Compare the printouts — what 
we should see is one or more 
extra entries. Open up System 
Preferences, click on Sharing, 
then Firewall, then click the 
New... button. Choose Other 
from the popup menu, enter a 
description like “Banking”, then 
enter all of the extra ports 
labelled as TCP ports from the 
port scans in the appropriate 
field, and all of the extra ports 
labelled as UDP in the UDP field 
if there’s more than one of each 
type, separate them with 
commas D. 

Once you’ve entered all the 
extra ports, click OK, then turn 
the firewall on and see if the 
banking system works. If it 
doesn’t you may need to contact 
your bank to see what ports 
need to be opened or what 
needs to be done when you’re 
behind a firewall. 




■ I have a problem when 
printing to my printer, which is 
a Mac OS X problem (it’s not 
an issue with Mac OS 9). 

I have a Xerox DC400 colour 
printer connected to a network. 
When I select File>Print the 
default print mode is colour. If I 
go to Printer and change it to 
black, the print will be in black 

— which is OK. 

My issue is that if I go to 
print the same document 
again, by hitting the print icon, 
the document will print colour. 
On checking the print preset it 
still shows black. The only 
workaround is every time I 
wish to print a document in 
black (not black CYMK, if it is a 
text-only file) is to click on the 
printer, then the black preset 

— each and every time we 
want to print it. 

This becomes an issue when 
we pay 1.6 cents per black and 
white copy and 22 cents per 
colour copy click charge plus 
toner, etc. 

This is also an issue with 
page sizes. If I am printing to a 
non-standard page size, even 
if I make it the default page 
size after the print job it will 
revert to the nearest page size 
set as a default in Mac OS X. 
The issue as I see it is that the 
computer resets itself after 
each and every job and won’t 
retain the information. 

Adobe Acrobat will 
remember the page preset, not 
the colour setting. Spoke to 
Adobe, which is aware of the 
problem — I sent a urgent 
request for a fix but it doesn’t 
seem to be happening. 


I’ve rung Apple support — it 
knows about the problem and 
as I have Panther, felt that 
there is little chance of a 
remedy. I am not sure if this is 
a problem with Tiger. 

Bill Allitt 
via internet 

Part of the problem here, Bill, is 
that the manufacturers have 
assumed that, if you have a 
colour printer, you’ll want to 
print in colour. It’s not helped by 
the fact that the default drivers 
don’t look at the print job to see 
if any colour is actually present. 

Without sitting down with a 
Tiger machine to see if the 
problem has been fixed at the 
OS level, we’ll just have to try a 
couple of workarounds. 

We might be able to change 
the PPD (Postscript Printer 
Description) file, which 
describes to the OS driver what 
the capabilities of the printer are. 
The PPD should be located in 
/Library/Printers/PPDs/Contents/ 
Resources/en.lproj — assuming 
we’re talking about the same 
printer, I opened the “FX 
Document Centre C400 PS” file 
(there are Document Centre, 
DocuColor and DocuCentre 
printers which might be DC). 

Inside that file is a section that 
looks like this: 

*OpenUI 

*FXColorMode/Output 
Color:PickOne 
*OrderDependency: 20.0 
AnySetup *FXColorMode 
*DefaultFXColorMode: 
Color 

*FXColorMode 
Color/Color: " 

1 diet dup 
/ProcessColorModel 
/DeviceCMYK put 
setpagedevice " 

*End 

*FXColorMode 
Black/Black: " 

1 diet dup 
/ProcessColorModel 
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/DeviceGray put 
setpagedevice " 

*End 

That’s where the PPD describes 
how to handle to two colour 
modes, Color and Black — but, if 
you look closely, you’ll also find 
the default mode is declared 
there. In this case, Color. 

If you change that line to read 
as follows: 

*DefaultFXColorMode: 
Black 

You’ll then have a PPD that says 
that Black is the default mode. 

You have two choices at this 
point: you can just Save the PPD 
as is, replacing the existing PPD, 
or you can Save As and have 
two PPDs — one for colour and 
one for black and white. 

What you could do with two 
PPDs is add the printer again, 
this time choosing the Black 
PPD (choose Other as the printer 
model when adding the printer, 
and navigate to 

/Library/Printers/PPDs/Contents/ 
Resources/en.lproj to find the 
PPD). You can then print to that 
new printer and its default mode 
will be black, while the existing 
printer’s default will be colour. 

As for the paper size, you may 
need to select one of the two 
DC400 printers in the Page Setup, 
then choose Save As Default A — 
this should then make the DC400 
paper sizes available at all times. 

If it’s set to Any printer, only the 
common, built-in page sizes are 
generally available. 

If any or all of this doesn’t 
work, it could be worthwhile 
testing it all with a Tiger 
machine to see if the latest and 
greatest from Cupertino would 
help you out. 
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Unusually Slow Bus 



■ I have a G4 eMac (800MHz), 
which runs Mac OS X vl 0.3.9, 
connected via USB to an 
external hard disk (a LaCie 
F.A.Porsche 160GB). I also 
own an iBook G4 (1.33GHz) 
running Mac OS X vl 0.4.7. 

Data transfer speed from my 
notebook to the external HD is 
satisfactory but from the eMac 
to the external HD the transfer 


Beginners 
start here 

Keychain basics 

Every Mac OS X user will see 
a message at one time or 
another about the Keychain, 
and many users don’t really 
understand what it’s about. 

At its most basic level, the 
Keychain is a password- 
storage facility built-in to Mac 
OS X. It’s not good security 
practice to use the same 
password everywhere, but 
that of course means we end 
up with a plethora of 
passwords to remember (or 
store somewhere). 

What the Keychain 
application does is store all 
of these disparate 
passwords for you so you 
don’t have to remember 
them, and all you need to 
remember to access them is 
a single password, which 
then unlocks the Keychain. 

Each user on a machine 
gets their own Keychain, 
and there are also System 
level Keychains for items 
like AirPort network 
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speed is very slow. Can I do 
something about it and if 
yes, what? 

Richard Paschke 
Harrietville, Vic 

The most likely cause of your 
problem, Richard, is differing USB 
versions on the two machines. 

USB vl .1 supports 12 
megabits per second (Mbps), 
while USB v2.0 supports 
480Mbps (see “Hot links”). I did 
a quick check of the Apple 
Specifications database and 
found details for the iBook and 
the eMac (see “Hot links”). 

For USB v2.0 ports, Apple 
explicitly lists them as USB v2.0 
ports in the iBook specs, while 


for USB vl .1 ports, Apple lists 
them as “USB ports” (no 
version number), as on the 
eMac’s spec page. 

So, as you can see, the iBook 
can theoretically handle speeds 
up to 40 times faster than the 
eMac, which you are seeing in 
real life. Unfortunately, there’s no 
way to increase the speed of the 
USB on the eMac. 

The only real option you have 
is to get a FireWire-capable case 
for your hard disk — both 
machines support the 400Mbps 
FireWire 400 standard, and I 
tend to find that FireWire 400 is 
faster than the theoretically faster 
USB v2.0 spec (your mileage 
may vary). 


Would you like to save this password? 


VAUIO^^ 


( Never for this Website ) 


passwords which are needed 
by all users. 

By default, each user’s 
Keychain is unlocked as the 
user is logged in (including 
auto-login). It remains 
unlocked until the user logs 
out — this gives the system 
access to your passwords for 
the duration of your login 
session. By default, the user’s 
Keychain password is set to 
the user’s login password. 

When you enter a username 
and password in an area that 
the OS recognises as a 
username/password-type 
area, you’ll be prompted if 
you want to save the 
password A. Sometimes there 
will be a little checkbox to 
save or remember the 
password B. If you choose to 
save the password, an entry is 
added to your Keychain so 
you don’t have to remember 
that password ever again. 

You can look at your 
Keychain entries by opening 


the Keychain Access 
application from the 
Utilities folder in the 
Applications folder 
C — this utility allows you to 
change the settings for your 
Keychain/s, create new 
Keychains, create, edit and 
delete entries within 
Keychains and view 
passwords and other 
information stored in your 
Keychain. 

Next month we’ll look at 
some of the little-used 
features of Keychains and the 
Keychain Access program 
that make your Mac more 
useful and secure. 


oeo . 

Connect to Server .—^ 


Connect to the file server “jenny Ring’s Supa'"^ 

si 

Dupa iMac* 


Connect as: Q Cuest 


@ Registered User 


Name: admin 


Password: •••••• 


§3 Remember password in keychain 

(joy 

( Cancel ") { Connect ) 



Finish for me 

Microsoft 

Reader tip 

■ I discovered a great 
feature in Mail by 
accident that seems to 
exist in several of the 
“core” programs in Mac 
OS X, such as Mail, iWeb 
and TextEdit, and other 
areas where you’d enter 
lots of text. Start typing a 
word, and before you 
finish the word, hit 
escape. If the application 
supports it, it’ll pop up an 
instant menu showing a 
list of words you could 
use to complete what 
you’ve started to type. 

It’s a great timesaver and 
a fairly nifty little auto¬ 
spelling check all in one. 
Preston de Guise 
Springfield NSW 

Each month, Microsoft 
gives a free Notebook 
Optical Mouse valued at 
$70 to the Australian 
Macworld reader who 
submits the best tip. 

Sized for mobility and 
designed to be noticed, 
Microsoft Notebook 
Optical Mouse 3000 
offers great comfort for 
either hand and is 
always good to go. E- 
mail your tip, together 
with your name, 
address and phone 
number, to 
matthew.powell 
@niche.com.au 
All reader tips published 
become the sole 
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Attachment issues 



■ I have a recurring problem 
when sending attachments. As 
far as I can tell it only applies 
to PC users. It certainly didn’t 
occur when I sent test files 
to myself. 

I use a G3 iMac running 
system OS X 10.4.3 and Mail 
2.0.5. When sending a JPEG 
image attachment the recipient 
advised that the image was in 
the body of the e-mail and 
therefore difficult to access. It 
didn’t show up as an attached 
file that could be easily 
opened. I’ve tried to “Fix the 
file name” and “Check your 


encoding”, as mentioned in 
the 08.2006 edition of AMW 
without success. 

The problem is not 
consistent as I’ve successfully 
sent a large number of image 
attachments to PC users, the 
majority of them JPEG. In the 
current instance I’ve been 
specifically asked to send the 
attachments as JPEG. 

Mauri Thomas 
Bel I ingen, NSW 


The display of attachments inline 
shouldn’t preclude 
the recipient from 
saving the 

attachment. Perhaps 
there’s a “Save 
Attachments” item 
(as there is in Outlook 
Express and Outlook 
on the PC) A in their 
File menu that will 
help them out. 
However, if that 
seems like too much 


trouble for 
them, or if it 
doesn’t work, 
there are a 
couple of 
things to try on 
the Mac side. 
First, compose 
the message 
as plain text — 
this should 
preclude the 
image from being inline on the 
receiving machine. Just 
choose Make Plain Text from 
the Format menu B in Mail 
before you send the message. 

If that doesn’t help, you may 
want to try Mail Attachments 
Iconizer (see “Hot links”), a 
shareware plug-in for Mail which 
stops the inline display of 
attachments on the Mac — not 
sure if it will have the desired 
effect on the receiving PC, but 
it’s certainly worth a try. 


jj Window 

Help© 

Show Fonts 

9€T 

Show Colors 

03€C 

Style 

► 

Alignment 

► 

Make Plain Text 

03€T 

Quote Level 

► 




Fuller 

Compatible 


Get Your Macs Retailing 
with [p©§ o [M 


H Robust and adaptable...POS'IM edges out in front when it comes to i i i i 

hitting the ground running and (providing) flexibility for your needs. H (ITT 
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Choose your Mac Install POS*IM H bareodeswnne? I Start Retailing! 


Easy to Use 
Single and Multi User 
Multi Store, Multi Site 
Mac and Windows compatible 
Suitable for all Retailers & Stock Managers 


POS»IM 

POINT OF SALE 

INVENTORY MANAGEMENT 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates with accounting 

Since 1990 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 
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ReadMe. 


Reviews of the latest computer books. 




Hot Unks 


Versatile discs 


www.dvddemystified.com 

DVD Demystified 

www.missingmanuals.com 

David Pogue’s essential series 


DVD Demystified + DVD is an industrial-strength reference 
encyclopaedia, now completely up to date with the publication of its 
third edition. Since version two was reviewed in these pages DVD 
burners, players and discs have followed Moore's Law (more or less) 
and spiralled down in cost while muscling up on features. A host of 
new formats are jostling on the horizon to become the new standard 
and the technology is extending its reach into homes, schools and 
businesses. All of this is covered in this latest edition, which the 
authors aim at a wide range of people: entertainment professionals, 
multimedia developers, teachers and trainers, IT professionals and 
analysts, filmmakers and musicians. And “technovideoaudiophiles”. 
Work that one out. 

The opening chapters set DVD technology in its historical context, 
discussing the technical features of the new medium in broad terms 
and detailing the advantages of DVD over 
pre-existing technologies. An overview of 
the various formats introduces HD-DVD, 

Blu-ray Disc, Microsoft WMV-HD and 
others before an itemised technical 
analysis of Red and Blue Laser physical 
disc formats and the application details of 
each. Hints for setting up your DVD system 
for optimum performance precede a 
lighter chapter, which debunks some of the 
common DVD myths: “DVD is better 
because it is digital”; “DVD crops 
widescreen movies”; “Dolby Digital means 
5.1 channels.” 

This is not an uncritical acclamation of DVD. A section called 
“What's Wrong with DVD” covers a range of inadequacies, partic¬ 
ularly in the new formats. Then, back on the positive side, there's 
a look at the possibility of new levels of interactivity and the impact 
these might have in business, education and in the home. A chapter 
on the use of DVD technology on computers is followed by a 
detailed analysis of all aspects of DVD production, from concept 
design to distribution. 

The last chapter subjects market predictions for DVD drives and 
players made in 1996 to a reality check in 2000 and forecasts made 
in 2000 to a reality check in 2005. Interesting reading, and probably 
constraining the latest round of predictions to somewhat more real¬ 
istic claims. Appendices contain reference data, DVD standards, 
information sources and a very useful glossary. There are so many 
figures and tables in the book that they get their own index. In a 
book crammed full of technical detail this works well. On the accom¬ 
panying DVD you'll find interviews with industry luminaries, a primer 
on the production process, demos highlighting the various features 
of DVD, movie trailers and tests for audio and video. 


Given the wide audience it seeks, the book does a very good job. A 
lot of DVD stuff is unavoidably technical and while the authors don't 
shy away from this, they keep ordinary people in the picture with 
good use of tables and figures. It's not the sort of book you'd read 
from cover to cover, but in combination with the broad range of 
material on the disk there’s something for everyone, from the expe¬ 
rienced tech head to the curious beginner. If you’re already into DVD 
or you suspect you’ll need to be, DVD Demystified does what it says. 

iMovie 6 and iDVD The Missing Manual by David Pogue 
and Erica Sadun is a similar update of an old favourite. As in previous 
editions, David starts before the beginning: helping you with the 
purchase of a camera that suits your needs and then quickly showing 
you how to use it to the best advantage. A crash course in film tech¬ 
niques covers shot selection, micro¬ 
phone use, camera handling, lighting 
and composition. And then he moves 
quickly through the special requirements 
of filming interviews, weddings, sports 
and in other special settings. 

Now you’re ready to bring your clips 
into iMovie, trim them and arrange them 
in the timeline to build your story. Then 
learn how to use transitions and special 
effects with taste and restraint and add 
titles, captions and credits. Next are 
narration, music and sound, which you 
will then learn how to adjust and opti¬ 
mise. See how stills can add extra flavour to your movie — espe¬ 
cially when brought to life with the Ken Burns effect. Finished? Not 
quite. David can't let you go public before a quick tour of some 
classic movie editing techniques. Then publish your finished movie 
in various QuickTime formats for the web, your iPod, or your phone. 
Or for iDVD, which is where Erica comes in. 

You have the choice either to let iDVD do all the work for you or to 
build your own project by hand. In the latter case Erica will show you 
how to customise iDVD themes with your own backgrounds, buttons 
and audio. This short section closes with some inside information 
on using iDVD to produce DVD-ROM discs, AppleScript in iDVD and 
using disk images to save projects. Appendices include iMovie 6 
menu by menu and a troubleshooting guide 
At 500 pages, profusely illustrated in colour, the book will save you 
hours of trial and error learning and help you get the most out of 
what has evolved into a very sophisticated software duet. 

Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 


Title DVD Demystified 
3rd edition + 
DVD 

Author Jim Taylor, Mark 
Johnson & 
Charles 
G. Crawford 
Publisher McGraw-Hill 
0071423966 
$49.95 



Title iMovie 6 and 

iDVD The 
Missing Manual 
Author David Pogue and 
Erica Sadun 
Publisher O’Reilly 
ISBN 0596527268 
RRP $65.00 
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Don’t buy your Apples at a premium... 



visit www.buymac.com.au 

We offer great deals on everything for your Mac,with 
delivery straight to your door - anywhere in Australia! 


WIN one of 10 USB Voice Over IP Phones! 

Enter competion code “BANANA” on 
checkout page when you purchase online for your chance to win. 
Hurry! Competion exclusive to Macworld readers and closes 31/10/06. 


Call 1800 BUY MAC (1800 289 622) 

PalaeoGraphics Level 1,285 Glenhuntly Rd. Elsternwick Vic 








2006 Apple Computers 

Intel inside! Take a look for yourself! 


Laii loaay — we ndve special pricing jum lur yuui 
Ph: 02 9548 3231 (Engin 02 8209 1769) 


Trish Harris JP 





PITSTOP PRO Special Price $895 
Key Features 

Text 

• Add/edit text in PDF documents 

• Automatic font embedding 

• Change overprint settings 
Objects 

• Move, rotate, scale or shear objects 

• Change the colour of line-art 

• View the prepress settings and/or change 
the overprint settings 


Images 

• Resample images 

• Modify the colour space of images 

• Change, remove the OPI information 
Colour 

• Includes Pantone® Colour library 

• Modify the color space of all objects 

• Add, modify, or remove spot colours 

• Colour management support 




FONTOGRAPHER....$649.00 

Easily expand existing fonts to include fractions, symbols, foreign 
characters, and logos in Type 1, Type 3, and TrueType fonts, or 

create an entire typeface from scratch. 



Fonts created with Fontographer can be used in any 
program with a font menu. 

For reseller pricing, please contact Trish 02 9548 3231 


Recent Popular Upgrades and Crossgrades 


Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 


Acrobat® Professional 
Acrobat® Standard 
Audition 

After Effects® Pro 
After Effects® Standard 
Creative Suite 2 St from 
Creative Suite 2 St from 
Creative Suite 2 Pr from 
Creative Suite 2 Pr from 
Dimension 
Framemaker - UNIX 
Framemaker - Windows 


$253 Adobe® GoLive® $307 

$154 Adobe® Illustrator® CS $307 

$165 Adobe® Indesign® CS $307 

P.O.A Adobe® Pagemaker OS9 Mac/Win $165 

P.O.A Adobe® Premier $349 

PS $899 Adobe® Pagemaker Indesign Edition $649 

CS1 $599 Adobe® Photoshop® CS $307 

PS $1219 Adobe® Streamline $165 

CS1 $899 Adobe® Type Manager Del OS9 Mac $119 

$149 QuarkXPress® v3 to v7 $569 

$495 QuarkXPress® v4 to v7 $569 

Only$385 QuarkXPress® v5 to v7 $569 


Favourite Upgrades 
And Crossgrades at 


Cleaner $365 

Delta Graph $440 

DiskWarrior $ 88 

Filemaker® Pro 8 $286 

Filemaker® Pro 8 Advanced $499 

Intellihance Pro $199 

Macromedia® ColdFusion P.O.A 

Macromedia® Contribute $132 

Macromedia® Director (from 8.5+) $599 

Macromedia® Dreamweaver® 8 $299 

Macromedia® Flash Pro 8 $479 

Macromedia® Freehand® Xgrade $275 


Macromedia® Freehand®vl 1 from 9 $249 

Macromedia® Freehand®vl 1 from 10$ 176 

Macromedia® Studio 8 P.O.A 

Masterjuggler Pro $ 89 

Microsoft® Office 2004 Standard $399 

Microsoft® Office 2004 Pro $599 

Portfolio $199 

Pitstop Pro $299 

QX Tools Pro $195 

Stuffit Deluxe $ 59 

Suitcase Fusion $ 88 

TechTool Pro XGrade $ 99 

TechTool Pro $110 


NEXT 

IMAC 


Australia Wide Shipping 

PO Box 289, Sutherland 1499 
Ph: 02 9548 3231 Fax: 02 9548 3901 
www.nextformac.com.au 
sales@nextformac.com.au 


Celebrating 22 years in 2006! 


I Authorised Solutions Reseller 


For your full expanded price list in PDF, visit our site at www.nextformac.com.au — Remember, if what you are looking for isn't listed, it doesn't mean we can't get it for you! 
Our web site is constantly undergoing changes, so be sure you keep checking back for all of your latest software pricing and web specials. 

All prices subject to change without notice - E&OE 




























Outstanding 
Very good 
Good 
Flawed 


AMW lab: 
surround speakers 

Sounds right 


Unacceptable 

Dangerous 



T HE speakers inside your computer were never designed for 
high fidelity. The engineers who designed the early 
computers only needed something to produce an occa¬ 
sional bleep to remind you of your mistakes, or a chime to 
announce the arrival of e-mail, in the days when spam only came 
in cans. Then we started playing music, watching videos, and 
playing games on our Macs. Better sound was urgently needed. 

It’s fairly obvious that the sound quality you can expect from 
the built-in speakers in any Macintosh is likely to be well below 
the expectations of either movie directors or game designers. Both 
those entertainment genres now expect their customers to be 
seated in a surround-sound environment, and the music industry 
is rapidly moving to the same beat. A quick visit to the local hi- 
fi shop will soon convince you the price you paid for your 
Macintosh wasn’t so exorbitant after all, when compared with 
the prices of surround-sound systems. 

To the rescue came the computer accessory makers, with brands 
like Creative Labs and Logitech fairly well known amongst 
computer users for add-on sound cards and external speakers 
which, while still tiny, were massively larger than those inside 
the Mac. Soon enough the makers of hi-fr speakers decided to 
claim a share of this new market and famous brands such as Altec 
Lansing and Klipsch entered the designed-for-computers fray. Hi- 
fr vendor Bose had already started making speakers that would frt 
on the desk, primarily to appease interior designers who wanted 
to escape the tyranny of working outwards from the huge 
wooden crates used to house serious speaker systems. 

Although probably not the frrst, Bose became the most famous 
advocate of tiny speakers augmented with a single much larger 
bass speaker, which became known as the sub-woofer in 
surround-sound parlance. When AMW Lab went hunting for 
surround speakers for this review, we discovered they all followed 
the Bose philosophy of plonking one larger speaker on the floor 
somewhere, and scattering smaller speakers around the room. In 
fact, several vendors now offer seven speakers to surround your 
Macintosh, but as yet there is limited material available to take 
advantage of the extra channels. For this review we looked only 
at 5.1-channel systems - five speakers and one sub-woofer. 

To your ears. Reviewing speakers is by necessity extremely 
subjective, because humans all have slightly different ears, and 
those ears evolve constantly from cradle to grave, losing their 
ability to distinguish the higher frequencies as we age. If you’ve 
ever wondered why the stereo at grandma’s always sounds shrill 
it’s probably because the old girl needs to boost those frequencies 



We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 
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Test drive. 



Logitech Z-5450 

Altec Lansing GT5051R 

Laser SPK-51 

Jaton AV-318 

■ Type 

Desktop surround speakers 




■ Rating 

«« 


m 

«« 

■ Pros 

Wireless rear speakers, full 5.1 

Good surround emulation, 

Wireless remote, multi-angle 

Hi-fi style banana jacks for 


DTS decoding, thundering bass 

excellent midrange, wireless 
remote 

speakers 

speakers, good bass 

■ Cons 

Rear speakers need 240V socket, Locating sounds less 

Multi-angle speakers 

No remote 


pricey 

precise when gaming 



■ SRP 

$799 

$199 

$150 

$249 

■ Distributor 

Logitech Australia Computer 
Peripherals 02 9972 3711 

Audion Australia 03 9817 7799 

Laser Corp 02 9889 3388 

Jaton Technology 03 9873 3999 

■ Reviewer 

Ian Yates 




■ Hot links 

www.logitech.com/index.cfm/AU/ENwww.audion-mm.com 

www.laserco.com.au 

www.jaton.com.au 



— not necessarily because she’s a fan of disco falsetto with 
accompanying high-hat and snare drum. It is possible to test 
speakers using a white (or pink) noise generator and a spectrum 
analyser, but that won’t tell you how they “sound”. 

One thing you should not believe about speakers is that size 
doesn’t matter. The laws of physics prevent tiny speakers from 
producing the full spectrum of audio at the same sound pressure 
level, which is why you’ll find an array of different-sized speakers 
in the best hi-fi gear. However, the laws of physics can appear 
to be defeated by the judicious use of frequency-equalised ampli¬ 
fication. When surrounded by any of the systems in this review, 
it’s easy to forget what’s missing from the sound stage, until you 
flick the switch and transfer the signal to a set of floor-standing 
home theatre speakers. 

What’s really missing from the systems we reviewed are the 
mid-range frequencies, and that magic referred to as “presence” 
in hi-fi circles. However, very few people would miss them 
enough to spend the same amount of cash on speakers for the 
computer room as they’ve already invested in the lounge room, 
and the softer mid-range isn’t as noticeable in movies and games 
as it is when listening to music. Most movies ask your sound 
system for clearly audible dialogue, which tiny speakers can 
easily manage, and thundering special effects, which sub-woofers 
are designed to deliver. 

The next thing you will notice is that most Macintoshes don’t 
have 5.1 surround-sound sockets on the back panel. You can still 
get a surround-sound effect from the standard stereo output 
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socket, but true surround sound requires another visit to the 
accessoiy shop. AMW Lab borrowed a Revelation 5.1 sound card 
from M-Audio, which retails for $199, and installed it in the lab 
Power Mac. The included software includes profiles for hundreds 
of speaker systems, making it easy to tweak the sound to fill any 
gaps. To connect everything together we used cables from 
Belkin’s Pure-AV line. 

The Contenders. AMW Lab looked at 5.1 speaker systems 
from Creative Labs, Edifier, Jaton, Laser and Logitech, and a 3.1 
system from Altec Lansing. 

Although Altec Lansing also makes 5.1 systems, we were keen 
to try a couple of systems that save the hassle of running speaker 
wires to the back of the room. The Altec Lansing GT5051R has 
side-facing speakers grafted into the front speakers, which are 
designed to bounce off the walls and provide the illusion of rear- 
emanating surround sound, which they did surprisingly well, but 
not quite so well when playing games. This trick only works with 
hard walls, so if yours are carpeted or curtained you won’t get 
the effect you want. For music listening this compact system 
came closest to matching a set of floor-standing speakers. 

The Logitech Z-5450 solves the problem of cabling the rear 
speakers by making them wireless. However, the rear speakers still 
need wires to supply 240V AC, and unless you have a surfeit of 
power outlets you might still be in for a cabling exercise. Logitech 
also makes standard 5.1 speaker sets, at a much lower price than 
the $799 asked for the wireless version. However, you also get 




















067 



Compact, low price Wired remote with aux input, 

good highs and bass 


Audion Australia 03 9817 7799 Creative Labs 02 9021 9800 


www.audion-mm.comwww.au.creative.com 


Edifier Ml500 


Creative l-Trigue 5600 






Small sub-woofer 


Poor midrange and presence 


$300 


Laser SPK-51 


true surround-sound decoding inside the Logitech Z-5450, making 
it the only one on test with an input for optical audio cable, found 
on the back of most standalone DVD players. Clearly the Z-5450 
is designed as a total mini hi-fi replacement, at which it does a 
remarkably good job, with no shortage of floor-shaking bass. 

The Creative Labs I-Trigue 5600 get the prize for funkiest 
looking speakers, but the maker’s claims that three one-inch dome 
tweeters, housed in clever acoustic housings, can sound as good 
as one three-inch speaker weren’t confirmed by AMW Lab’s 
testing ears. The sound was certainly clear, and the bass was 
adequate, making them suitable for DVDs and gaming, but 
lacking presence for music listening. The Edifier Ml 500 produced 
a similar sound albeit with slightly less thundering bass, but for 
less than half the price. 

The Jaton AV-318 will appeal to hi-fi enthusiasts with its stan¬ 
dard banana-jack speaker connectors, and roll of speaker wire 
for you to cut and strip to suit your listening environment. This 
also means you can replace the front satellite speakers with larger 
units that you may have handy, if you want better mid-range. 
The sub-woofer is solid and thunders when asked. 

Laser Corp most closely follows the Bose design philosophy 
with its SPK-51 speaker set. Each satellite has three speakers, 
which can be individually rotated slightly to spread the sound 
even further around the room. Playing with the angles can 
produce a truly immersive sound, best for listening to live music, 
but you can also find yourself endlessly fiddling instead of 
listening. For gaming and movie-watching, the speakers are best 



Altec Lansing GT5051R 

when all three are aligned straight ahead. Moderately thunderous 
bass emanates from the sub-woofer. 

Australian Macworld’s buying advice. If you can hear 

speakers in action before you buy, you will be less disappointed 
when you get them home, and for that reason, AMW Lab recom¬ 
mends a visit to a shop which offers this facility, or several visits 
to friends who have already made their purchase. If you can’t 
find a suitable place for a personal listening test, your choice 
comes down to function and price. For the best all-round sound, 
AMW Lab found the Altec Lansing GT-5051R closest to the full- 
size hi-fi in the lab lounge room. 

Next closest were the trio of Jaton, Laser and Logitech, with the 
Logitech being the best choice for a complete hi-fi replacement 
exercise. If all you really want is a better gaming experience 
without blowing the budget, the Edifier Ml500 is hard to ignore. 
If you need to keep the interior decorator happy as well, Creative 
Labs’ I-Trigue 5600 would even look good on the bridge of the 
USS Enterprise. If you plan to listen to these systems while not 
seated in front of your Macintosh, the wireless remotes included 
with the Altec Lansing, Logitech and Laser systems will make life 
a little comfier on the couch. ^ 
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Test drive. 


■ Type 

Pro desktop computer 

■ Rating 

«« 

■ Pros 

Fast processors; good game frame-rate performance; 
huge memory capacity; additional ports on front and back 

■ Cons 

Pricey, rare RAM format; limited performance gains in 
software not optimised for multi-core systems; non-native 
software (notably Adobe Creative Suite) must be translated 
via Rosetta; lack of a sub-$2,000 entry-level model 

■ RRP 

$3999 for basic configuration, but massively customisable 

■ Manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

Jason Snell 

■ Hot links 

www.apple.com/au/macpro 




2.66GHz Mac Pro 

Great performance 
— with the right software 

F OR Apple, the release of the Mac Pro line of high-end 
desktop Macs marks the end of its transition to Intel 
processors. The Mac Pro excels at the tasks you’d expect 
for a system targeted at the high-end professional market: 
computation-intensive, heavily multithreaded tasks such as 3D 
rendering, scientific computing, and professional audio and video 
production. That makes these systems just about the best high- 
performance workstations money can buy - and potentially 
overkill for people who aren’t working in one of those fields. 

The Mac Pro also arrives in a world of software that’s still in 
flux. Graphics professionals who rely on Adobe’s Creative Suite 
of applications won’t be able to run them natively on the Mac 
Pro until next year, and most Mac software still isn’t able to take 
advantage of the four processor cores that power these machines. 

Generation pro. Although the Mac Pro doesn’t share the 
name of its predecessor, the Power Mac G5, it does share the same 
aluminium skin. While Apple’s left the external design alone, it’s 
addressed the G5 line’s greatest shortcomings with the Mac Pro. 

The Power Mac G5’s internal design was dictated by the need 
to cool the super-hot G5 processors. As a result, even though the 
G5’s internal volume was much larger than the Power Mac G4’s, 
it was a step back when it came to storage, offering space for 
only two drives. Thanks to the Mac Pro’s dramatically cooler Intel 
Xeon processors, Apple’s been able to reclaim space from the 
cooling system and contribute it toward internal storage. 

The Mac Pro can hold four Serial ATA (SATA) drives, up from 
the G5’s maximum of two. It’s easy to install a new drive in a 
Mac Pro: just slide out an empty drive housing (the Mac Pro ships 
with four housings, even if you buy only one internal drive), 
attach a SATA drive to it with four included screws, and slide the 
drive back into the Mac Pro. The drives attach directly to the Mac 
Pro’s motherboard, so you don’t need to fiddle with cables. 

Also hearkening back to the last generation of Power Mac G4 
systems, the Mac Pro’s optical drive bay has room for two full-sized 
optical drives. Although this seems a bit excessive today, the choice 
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makes a bit more sense when you consider that we’re on the cusp 
of a whole new generation of optical drives in the form of the high- 
capacity HD-DVD and Blu-ray formats. During the introduction of 
DVD burners, it was useful to have both a state-of-the art CD burner 
and a newfangled DVD drive, and I expect the same to hold true 
during the transition to these new optical formats. 

With the G5, Apple finally gave Mac users easy-to-access USB, 
FireWire, and headphone ports on the front of the case. Proving 
that there’s never enough of a good thing, the Mac Pro increases 
that number from two to four: There are now two USB 2.0 ports 
on the front, and one each of FireWire 400 and 800. There are 
three additional USB 2.0 ports on the back, giving the Mac Pro 
a total of five USB 2.0 and four FireWire ports. That cheer you 
hear is coming from all the Power Mac G5 users who are tired of 
plugging and unplugging (and most definitely not from the 
makers of USB hubs). 

Invaders from planet Xeon. Of course, the Mac Pro’s most 
radical departure from its Power Mac G5 forebears is in the chip 
that powers it. Each Mac Pro uses two dual-core Intel Xeon 5100 
series processors, meaning that eveiy Mac Pro has four processor 
cores. Whereas the Power Mac G5 offered a single quad-core 
configuration, the Mac Pro line offers three, featuring Xeon 
processors running at 2.0GHz, 2.66GHz, and 3.0GHz. To speed 
processing, each Xeon chip also has 4MB of Level 2 cache. 

When it comes to processors, using a lot of energy and gener¬ 
ating heat go hand in hand - and these Xeons use less power 
and throw off less heat than the G5 chips. The Mac Pro has four 
fans (down from nine fans plus a liquid cooling system in the 
G5), and they run much quieter than the fans on the G5. On my 
Power Mac G5, kicking a processor-intensive job into high gear 
(encoding a video, for example) would immediately result in an 
audible crank-up of the computer’s fans. The Mac Pro, in contrast, 
remains remarkably quiet even during heavy use. All the sounds 
I noticed emanating from the Mac Pro were from three SATA 
drives, not cooling fans. 






































When we used an ammeter to test the power usage of the 
2 .66GHz Mac Pro against the Power Mac G5 Quad, we found that 
the Mac Pro definitely used less energy. The G5 used 92 percent 
more power when starting up, 88 percent more when running an 
Unreal Tournament 2004 demo, 62 percent more when idle, and 
242 percent more when sleeping. 

And of course, the presence of Intel-based processors in the Mac 
Pro means that it can run Windows, too. At press time, Apple’s 
Boot Camp would run on the Mac Pro, but without several native 
device drivers. Although you can download many drivers from 
third-party sources, Apple will likely update Boot Camp to include 
Mac Pro drivers soon. Just prior to press time, Parallels released an 
update to Parallels Desktop to support the Mac Pro. 

Juggling cores. When it comes to sheer speed, it’s easy to 
look at Macworld Lab’s test results and declare that the 2.66GHz 
Mac Pro is the fastest Mac yet (until, that is, we test its 3 GHz 
variation) — it scored a record 299 on our Speedmark 4.5 test 
suite. The Intel era of Mac computing has made making such 
declarations problematic at best. 

First, there’s the issue of Rosetta performance. Software that 
hasn’t been recompiled to run natively on Intel-based Macs must 
run in Apple’s Rosetta code-translation layer, and everything 
slows down when Rosetta dynamically translates PowerPC 
commands into Intel equivalents. As a result, the Mac Pros are 
the first high-end Macs ever to run Adobe Photoshop slower than 
their predecessors - because Photoshop (and indeed, Adobe’s 
entire Creative Suite) currently must use run Rosetta 
in order to run on Intel Macs. (The 2.66GHz Mac Pro 
actually ran our suite of Photoshop tasks [see 
benchmark chart] at almost exactly the 
same speed as a Power Mac G4 1.42 
GHz dual-processor system. 

Professionals whose primary appli¬ 
cations run natively on Intel Macs — 

QuarkXPress 7, Final Cut Studio, 

Shake 4, Cinema 4D XL, and the like 
— will find that even the 2.66GHz 
Mac Pro tops the previous Mac speed 
champ at every turn when running 
native software. If the reason you buy 
a high-end professional Mac desktop 
is to run Adobe’s applications as fast 
as possible, though, there’s no point 
in buying a Mac Pro until Adobe’s 
Intel-native software arrives. 

The other issue that complicates 
matters of speed involves the use of 
multiple processor cores: Software 
must be written to explicitly take 
advantage of systems with multiple 
processors, processors with multiple 
cores, or (in the case of these systems 
and the Power Mac G5 Quad) both. Programs take 
advantage of multiple cores to varying degrees: 
programs dedicated to 3D rendering, professional audio 


and video editing, and science and maths tend to use every last 
bit of processor power in every available core, while many other 
programs can use only a single core at a time. 

If you rely on a program that’s not particularly efficient at 
using multiple cores, you’ll gain much less from the four cores 
that the Mac Pro provides. For example, when I used QuickTime 
Pro to convert a video for use on the iPod, it took advantage of 
only one processor core. (How to use that leftover power? I just 
started three other video-compression tasks simultaneously, each 
of them using one core each.) Even Apple’s pro-level Compressor 
utility was inefficient while compressing video - during a 
Compressor job, at least half of the Mac Pro’s processor power 
remained idle. 

It’s not the Mac Pro’s fault that there are relatively few 
programs that can take advantage of its massive processing 
power. As with the Power Mac G5 Quad, the advantage you get 
out of the Mac Pro will have a lot to do with how efficient your 
favourite software is at taking advantage of multiple processor 
cores. If you rely mostly on programs that aren’t efficient at using 
multiple processor cores, you’ll waste a large chunk of the Mac 
Pro’s processing potential. 

New RAM and decent video. The Mac Pro s ram is 

unlike any other memory seen in the Mac market before. The 
modules are called Fully Buffered DIMMS (or FB-DIMMs), a 
format spearheaded by Intel that offers high memoiy performance 
— at high prices. Each FB-DIMM has its own memory controller 
onboard, which generates extra heat. To 
dissipate that heat, each FB-DIMM in a 
Mac Pro comes with its own heat sink, 
making FB-DIMMs look unique. FB- 
DIMMs must be installed in pairs, and for 
the highest memory performance gains, a 
Mac Pro should have at least two pairs of 
FB-DIMMs installed. 

FB-DIMMs are new technology, and as 
a result shopping for FB-DIMMs will be 
difficult, at least in the near future. Apart 
from Apple, there are currently very few 
companies offering Mac Pro-compatible 
RAM modules. And the modules may be 
significantly more costly than other, more 
common RAM types, at least for a while. 
Here’s the good news: if you need huge 
amounts of RAM, the Mac Pro will 
accommodate: you can fill its eight RAM 
slots with as much as 16GB of RAM. 

Installing RAM in the Mac Pro is much 
easier than on the Power Mac G5. The 
Mac Pro has two RAM carrier cards, each 
with four slots. To install RAM, you just 
slide the card out, place it on a table (the 
card has plastic feet on its back side), and 
insert your new FB-DIMMs. Then the 
carrier card slides back in, right into its 
slot on the Mac Pro motherboard. 
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Test drive. 
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With its combination of 
fast processors and decent 

video card, the Mac Pro provided the highest game frame-rates 
of any stock Mac system we’ve tested. When powered by the stan¬ 
dard Nvidia GeForce 7300 GT card with 256MB of RAM — a card 
not generally appreciated by die-hard gamers - our Unreal 
Tournament 2004 test managed to outdo the G5 Quad by 64 
percent. We saw similar results for Doom 3 and Quake 4. (We were 
unable to acquire the Mac Pro’s two other video card options - the 
ATI Radeon XI900 XT and the Nvidia Quadro FX 4500 - in time 
for this review.) 

The Mac Pro, like the Power Mac G5, uses PCI Express slots. 
Apple has made a few improvements this time around. First, the 
bottom PCI slot is double-wide, since many high-performance 
video cards are, shall we say, a bit rotund. If you place a porky 
video card in a standard slot, it covers up the slot next to it. With 
the double-wide slot, there’s plenty of room. More interestingly, 



these slots can be individually configured for different maximum 
speeds: When you buy a card, you no longer need to figure out 
a strategy to use all your slots. The first time you start up the 
Mac Pro after installing a card, a software assistant lets you 
configure your PCI slots, channelling speed to the right cards 
(and removing it from cards that don’t need as much bandwidth). 

A million to one. For the last few years, Apple has offered 
several (usually three) configurations within the Power Mac line. 
The lowest-priced model tended to use technology held over from 
the previous generation of Power Macs, often with a slower 
system bus and lacking certain upgrade options. With the Mac 
Pro, Apple has done away with these distinctions: although 
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there’s one Apple-designated standard configuration, you can 
customise every aspect of the Mac Pro regardless of the speed of 
the processors inside. 

There are both good and bad points to this approach. Since so 
many Mac Pros are destined for very specific tasks, it’s fitting 
that they be completely customisable. That way buyers who want 
only the lower-cost dual-2GHz processors won’t be stuck with 
last-generation technology. They will be free to outfit their system 
as they choose, and will still be able to take advantage of four 
processor cores. And, every Mac Pro can drive Apple’s mammoth 
30-inch Cinema HD Display. 

On the other hand, the bargain-priced Power Mac towers did 
provide users an affordable way to buy an expandable, customis¬ 
able Mac system. If you strip the Mac Pro down to bare bones 
from Apple’s online store, you still can’t buy one for less than 
$3,380. (And since wireless networking is not a standard part of 
the Mac Pro, unlike every other Mac sold today, that means you’ll 
need to spend $129 extra if you want to add AirPort Extreme 
and Bluetooth to any model, not just the stripped-down one.) 


071 


Australian Macworld’s buying advice. The Mac Pro 

gives professional Mac users more processor power, storage 
options, and external ports than the previous Power Mac line. 
The Mac Pro is a better value, too: the base configuration Mac 
Pro, which runs at 2.66 GHz, costs less than the Power Mac G5 
Quad did upon its release - yet the Mac Pro is generally faster 
than the G5 Quad. And the 3.0GHz Mac Pro threatens to blow 
past all previous Mac performance scores. 

These new systems aren’t for everyone. If you rely heavily on 
applications (such as the Adobe Creative Suite) that do not yet 
run natively on Intel Macs, the Mac Pro systems shouldn’t replace 
your Power Mac G5 just yet. And if the software you use isn’t 
efficient at using multiple processor cores, you won’t be able to 
take full advantage of the Mac Pro’s impressive processing power. 

If you don’t run high-end professional applications and don’t 
truly need a huge amount of internal storage or access to PCI 
Express slots (for the impressive video-card options, among other 
things), you might find that the remarkably powerful 20-inch 
iMac Core 2 Duo is much better value. 


Mac Pro 2.66GHz 



Speedmark 4.5 

Adobe Photoshop CS2 Cinema 4DXL 9.5.21 

Compressor 2.1 

iMovie 6.0.1 

iTunes 6.0.4 

Unreal Tournament 2004 

Finder 


OVERALL SCORE 

SUITE 

RENDER 

MPEG-2 Encode 

AGED EFFECT MP3 ENCODE 

FRAME RATE 

ZIP ARCHIVE 

Mac Pro/2.66GHz (Standard) 

299 

1:25 

0:28 

1:47 

0:38 

0:48 

91.3 

2:01 

Power Mac G5/2.5GHz quad-core 

262 

0:45 

0:30 

1:52 

0:39 

0:43 

62.2 

2:22 

Power Mac G5/2.7GHz dual-processor 

267 

0:48 

0:52 

2:17 

0:43 

0:46 

44.3 

2:15 

Power Mac G4/1,42GHz dual-processor 

155 

1:24 

2:23 

4:43 

1:24 

1:35 

26.5 

3:16 

20-inch iMac Core Duo/2GHz 

210 

2:31 

1:11 

3:21 

1:03 

1:26 

54.1 

2:34 


> Better 

< Better 

< Better 

< Better 

< Better 

< Better 

> Better 

< Better 


Best results in bold. Reference systems in italics. 

How we tested: Speedmark 4.5 scores are relative to those of a 1.25GHz Mac mini, which is assigned a score of 100. Adobe Photoshop, Cinema 4D XL, Compressor 2.1, iMovie, iTunes, and Finder 
scores are in minutes:seconds. All systems were running Mac OS X10.4.7 with 1GB of RAM, with processor performance set to Highest in the Energy Saver preference pane when applicable. We used 
the Mac Pro Standard Configuration with two dual core 2.66GHz Xeon processors, a 250GB hard drive, and the Nvidia GeForce 7300 GT graphics card. The Photoshop Suite test is a set of 14 scripted 
tasks using a 50MB file. Photoshop’s memory was set to 70 percent and History was set to Minimum. We recorded how long it took to render a scene in Cinema 4D XL. We used Compressor to 
encode a DV file that was 6 minutes and 26 seconds long using the DVD: Fastest Encode 120 minutes - 4:3 setting. In iMovie, we applied the Aged video effect to a 1-minute movie. We converted 
45 minutes of AAC audio files to MP3 using iTunes’ High Quality setting. We used Unreal Tournament 2004’s Antalus Botmatch average-frames-per-second score; we tested at a resolution of 1,024 
by 768 pixels at the Maximum setting with both audio and graphics enabled. We created a Zip archive in the Finder from a 1GB folder. —Macworld Lab testing by James Galbraith and Jerry Jung 
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Test drive. 



■ Type Musical instrument interface 



■ Rating 

m 

■ Pros 

Large screen; easy to hook up; many output options; 


very good crunch amp simulation 

■ Cons 

Some sounds seem too processed; lack of a Save button 


makes editing less convenient 

■ OSX 

10.3 or later 

■ RRP 

$499; pedal board accessory $119 

■ Manufacturer 

M-Audio 

■ Distributor 

PowerMove 03 9464 4999 or Electric factory 03 9480 5988 

■ Reviewer 

Jim Dalrymple 

■ Hot links 

www.m-audio.com 


M-Audio Black Box 

Gives guitar players a large 
array of sounds 

T he choices for guitar players willing to take the plunge 
into the digital world of effects and amps are increasing 
each year. M-Audio’s entry into this market fits snugly 
between computer software and larger, less mobile stomp box 
(effects pedal) devices. The Black Box is a hardware device that 
provides guitar amp and effects simulation. It allows guitar 
players to play through a variety of simulated amplifiers and add 
an almost endless array of custom effects. 

There is a lot to like about the Black 
Box — especially its seamless inte¬ 
gration with your instruments and 
the Mac, its ease of use, and the 
variety of effects you can obtain by 
using it. With its USB connection to 
the computer, the Black Box was 
easily recognised by all of the soft¬ 
ware applications I used with it, 
including Logic Pro 7, Cubase SX 3, 
and GarageBand 3. The Black Box 
also comes with a control panel that 
allows users to upload and download 
presets, as well as an interface to update 
the firmware. 

The unit comes with a variety of connection methods making 
it a snap to connect to an instrument and then hook up to the 
computer or other output device: It has a 1/4-inch guitar input, 
a 1 /4-inch headphone jack, balanced 1/4-inch outputs, a S/PDIF 
(Sony/Philips Digital Interface Format) digital output, an expres¬ 
sion pedal jack (for plugging in your favorite effects pedal), and 
a dynamic mic input. 

It also has the largest screen of any guitar-related device I’ve 
ever used, making it very easy to see what you are doing. The 
screen focuses on three main items - the preset number, the amp 
type (for example Plexi) and the effects status (on or off). The 
large screen comes in really handy when you are editing presets. 
While editing, for example, you can see clearly what effect you 
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are adding or adjusting. Plus, you get a live sound preview while 
you are working with the effects. 

A recent firmware update for the device made a huge differ¬ 
ence in the operation and functionality of the product. When I 
first starting using the Black Box, I thought it was good, but very 
limited - it featured 12 amp models and many effects, but it still 
wasn’t enough to get the tone I really wanted. 

The firmware update boosted the number of amps from 12 to 40 
and added reverbs, compression, and new modulation options, for 
a total of 121 effects. The additions are compelling - the new amps 
included some staples of rock music like the Fender Deluxe Reverb, 
Marshall JCM 800, Roland Jazz Chorus, and Peavey 616 MKII. 

While some of the effects sound more processed than I would 
like, the majority of the effects like Chorus and Flanger hit the 
mark. I was veiy impressed by the JCM 800 amp model - I expect 
one of these amps to deliver crunch, and a lot of it. This new amp 
simulation did just that, allowing me to build presets capable of 
achieving the tone I wanted, complete with a nice sweet spot for 
pinch harmonics (that squealing sound on the strings) without 
an unreasonable amount of feedback. 

The Black Box has a total of 200 presets - 100 factory set and 
100 user-editable. I don’t think I would use the majority of the 
presets for most of the playing and recording that I do, but there 
were some very nice warm, clean sounds mixed in with the 
crunchy presets that I played the most. Other presets seemed to 
focus on strange sounds - but I’m sure these would be right for 
some musicians. 

You can edit the presets directly on the Black Box via a complete 
set of buttons and controls - as 
opposed to editing them on the 
computer and uploading them to 
the device when you’re done. 
Scrolling through and editing 
effects or amp models couldn’t be 
simpler - just click on a button to 
enter the Edit mode. Saving your 
changes is a bit more of a challenge 
because you have to hit two buttons 
simultaneously. This caused me a 
few headaches because when I’m 
editing a preset, I’m also strumming 
the guitar on my lap so I can hear what 
it sounds like. Given the choice, I would much rather 
have one dedicated Save button. 

The Black Box also has a built-in drum machine that includes 
100 factory drum patterns and syncs to tap tempo or an external 
MIDI clock. As drum machines go, the one included in this device 
certainly serves its purpose, but if you’re looking for something 
other than a practice pattern, you’ll probably want to go with 
some drum loops from a company like Beta Monkey Music. 

Australian Macworld’s buying advice. M-Audio s Black 

Box is a good addition to your collection of guitar based musical 
effects. It’s lightweight and compact enough to take with you on 
the road, and offers much of the power and options you’d expect 
from a much larger device. ^ 
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■ Type 

Project-management utility 

■ Rating 

«« 

■ Pros 

Excellent interface; complete feature set; easy output/input 


from iCal and Address Book 

■ Cons 

Only two templates offered; some instructions poorly 


translated; projects do not update to iCal automatically 

■ OSX 

10.3 or later 

■ RRP 

$267.18 

■ Publisher 

Project Wizards 

■ Distributor 

Nova-Mind 

■ Reviewer 

Jason Cranford Teague 

■ Hot links 

www.nova-mind.com/Merlin/ 


Merlin 1.3.11 

No need for wizards 

I F you have any role in managing a project, good software 
can mean the difference between smooth sailing and rough 
seas. Yet project management software is often hard to learn, 
complex to use, and expensive to run. The standard for project 
management software is Microsoft’s Project, but there is no Mac 
version available. 

Merlin 1.3.11 is project-management software that’s not just 
built for the Mac - it’s built for Mac users. It includes all the 
standard features you’d expect to find, such as resource alloca¬ 
tion, budget tracking, multiple schedule tracking views, and to- 
do lists, as well as document linking and version tracking. 


Yes, you Gan. 

Check the status of all 
of your projects at a 
glance with Merlin’s 
Gantt view. 



Once you start a project, Merlin’s single-window interface makes 
it easy to set up your project’s specific requirements. Although it 
would be nice to have more than just the two built-in templates 
that Merlin provides, you can import projects started in a variety 
of other applications, including MS Project, and ICS files from iCal. 
Merlin dovetails nicely with Apple’s own Address Book for adding 
project members, and with iCal for keeping your calendar up-to- 
date. Unfortunately, once you publish calendars to iCal, the two 
programs do not automatically communicate updates to each other. 

One exceptionally useful feature is Merlin’s ability to publish 
project web sites to .Mac or to WebDAV-enabled servers with a 
few mouse clicks. A site created in this manner will include not 
only schedules and team contact information, but also links to 
all of the associated project documents for easy download. 


Australian Macworld’s buying advice. If you are 

looking for project-management software that takes full advantage 
of the Mac’s capabilities, then look no further than Merlin. ^ 
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Test drive. 



Samson C01U 

Blue Snowball 

■ Type 

USB microphone 


■ Rating 

m 

W* 

■ Pros 

Easy USB connection; fully powered by USB; very good 
sound quality; output customisable via software 

Easy USB connection; fully powered by USB; dual-capsule design; 
good sound quality; sturdy, well-designed stand 

■ Cons 

Bulky for portable use; cable length limited by USB; 
doesn’t include stand; software not currently 
Intel-compatible; no stereo support 

Bulky for portable use; cable length limited by USB; low output; 
omni-directional mode still somewhat directional; no software controls; 
no stereo support 

■ OSX 

10.2 or later 

10.2 or later 

■ RRP 

Call Electric Factory for price 

$379 

■ Manufacturer Samson 

Blue Microphones 

■ Distributor 

Electric Factory 03 9480 5988 

APAC Audio 02 9683 4752 

■ Reviewer 

Dan Frakes 


■ Hot links 

www.samsontech.com 

www.bluemic.com 


USB microphones 

Ease of use for 
computer-based recording 


R ECORDING with a high-quality microphone and a 
computer has traditionally been a messy process 
involving a mixer or external adapter, and possibly an 
external pre-amp. Blue Microphones’ Snowball USB Microphone 
and Samson Audio’s C01U USB Studio Condenser Mic are unique, 
mono condenser microphones that make computer recording 
simple by connecting via USB. Plug one into your Mac’s USB 
port, and your computer will automatically recognise it as a new 
input device; the USB port provides all the power these micro¬ 
phones need, and no device drivers are necessary. These features 
make USB microphones ideal for computer-based music recording 
and podcasting. 

You adjust each microphone’s levels in the Sound pane of OS 
X’s System Preferences or by using the settings in your recording 
application, such as GarageBand. However, because these micro¬ 
phones are USB-only, you can’t connect them to an analogue 
mixing board, you can’t use traditional microphone cables, and 
cable length is limited. 

The globe-shaped, retro-looking Snowball microphone uses a 
dual-capsule design that lets you switch between cardioid (direc¬ 
tional) and omnidirectional modes. The former is useful for 
single-person or single-instrument recording, as it picks up sound 
directly in front of the microphone; the latter is better for 
recording multiple voices or instruments positioned at any loca- 
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tion around the microphone. In my testing, the Snowball’s omni¬ 
directional mode still favoured sound sources in front of the 
microphone, but it picked up enough audio from behind to make 
the Snowball useful for conducting podcast interviews or for 
other situations where sources are positioned on opposite sides 
of the microphone. There’s also a special cardioid mode - called 
PAD by Blue - that reduces the Snowball’s output when 
recording loud sources. 

The Snowball’s overall frequency response is fairly smooth; 
however, I found the microphone’s tonal balance to be a bit bright 
(tipped slightly toward the higher frequencies), thanks to reduced 
pickup at the low end. The Snowball’s overall output levels were 
also fairly low. However, Blue recently posted two firmware 
updates that allow you to adjust the Snowball’s output to higher 
or lower levels; you can use these updaters to switch between the 
low- and high-output settings - 


repeatedly, if necessary. (One of 
the advantages of a USB 
microphone is the ability to 
update firmware easily.) The 
Snowball’s output is perma¬ 
nently set to 44.1kHz, 16-bit; 
and Blue provides no soft¬ 
ware for customising output. 

A two-metre USB cable is 
included with the Snowball, 
along with a sturdy, tele¬ 
scoping mini-tripod that 
allows you to rotate, tilt, and 
raise the Snowball to optimise 
the recording position. (The 
Snowball is also available 
without stand and USB cable.) 

Samson’s C01U, based on 
the company’s non-USB C01 
microphone, uses a 19mm 
cardioid diaphragm with a single 
recording mode. (Samson calls the 
C01U a hyper-cardioid model, 
meaning that it is designed to reject 
even more audio from the sides and 
rear than a typical cardioid.) Although 
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this makes the C01U less flexible than the multi-mode 
Snowball, the Samson’s output sounded a bit more 
balanced than that of the Snowball - the C01U 
picked up lower frequencies better — and its 
default output level was significantly higher. 

The C01U provides 16-bit audio at sample 
rates of 8, 11.025, 22.05, 44.1, and 48 kHz, as 
determined by the recording application. In 
addition, you can use Samson’s SoftPre utility, 
downloadable from the company’s web site, to 
monitor input level (via a VU meter) and to adjust 
the microphone’s gain, invert phase, and enable a 
high-pass/low-cut filter; the latter can omit all audio below 
the frequency you choose. These options can significantly 
improve the quality of your recordings. Unfortunately, at 
this writing, SoftPre is not a Universal Binaiy; more impor¬ 
tant, since SoftPre requires a kernel extension, it can’t run 
under Rosetta, so the options provided by SoftPre are 
unavailable on Intel Macs. 

Included with the C01U is a three-metre USB 
cable, a thin-fabric carrying pouch, and a 
plastic stand mount; unless you plan 
on holding the C01U during use, 
you’ll need to spring for a stand. 

Both the hard-plastic Snowball 
and the die-cast-metal C01U are 



likely to stand up to the rigours of travel and long-term 
use; unfortunately, both are also bulky and heavy - 
the Snowball is nearly a kilogram with the stand, 
and the C01U is approximately 500 grams without 
a stand - making them less than ideal for 
carrying in a laptop bag. 


Australian Macworld’s buying advice. 

For people who are serious about podcasting, or 
are looking for a way to record vocals or instru¬ 
ments with their Macs, these USB microphones are 
worth a look. Neither provides studio-quality results 
— you’ll need a mixer and a higher-end microphone for 
that — but their convenience and ease of use make 
them ideal for computer-based recording. The Blue 
Snowball’s dual-capsule design and included 
stand make it a good choice for recording 
multiple-source audio, with the option 
for single-source; the Samson 
COlU’s hyper-directional approach 
makes it a better option for 
capturing a single voice or instru¬ 
ment. The COlU’s more balanced 
frequency response and included 
software also produce recordings of 
slightly better quality. ^ 




Gear up @ 

Make your Mac part of your lifestyle with this 

complete wireless entertainment system. 

• Control photos, music, and movies with Front Row 

• Browse the internet 

What you get: 

• Apple Mac mini 1.66 GHz Core Duo 
computer with extended warranty, 
wireless keyboard and mouse 

• Samsung 32" High Definition LCD TV 

• Elgato EyeTV DTT to watch and 
record digital television 

• Klipsch iFi audiophile iPod speakers 




Introducing... 

Mac Pro. 

The most configurable Mac ever. 
Ideal for creative pros. 


Online configuration, personal service, national shipping. 



Address 123 Charlotte Street Brisbane Qld 4000 
Phone 07 3210 7400 
Fax 07 3210 6444 

Email creative@infinitesystems.com.au 
Website www.infinitesystems.com.au 


*Finance to approved 
purchasers over 36 months. 

Weekly rate rounded to 
nearest whole dollar. Pricing 
and specifications subject to 
change without notice. E&OE, 
Commercial-in-confidence. 
Images for illustration 
purposes only. 
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Test drive. 


■ Type 

Strategy game 

■ Rating 


■ Pros 

Easy to learn for a strategy game, but gets challenging 

as new features are unlocked 

■ Cons 

OpenGL weirdness; wonky multiplayer 

■ OSX 

10.3 or later 

■ Processor 

Universal 

■ RRP 

$US39.95 

■ Publisher 

Freeverse Software 

■ Distributor 

Available online 

■ Reviewer 

Peter Cohen 

■ Hot links 

www.freeverse.com 


Legion Arena 

Time to kick some Roman butt 


W ELL-KNOWN Mac game developer Freeverse’s first PC 
port is a conversion of Slitherine’s Legion Arena, a 
real-time strategy game that puts you in command 
of armies during the time of the Roman Empire. 

If you’re a fan of History Channel fare about ancient Romans 
and how they battled to forge the greatest empire of their day, 
you’ll find yourself instantly immersed in this game. Legion 
Arena puts you alternately in command of Roman and Celtic 
legions, staging battles, commanding from the field, and 
improving your legion - both in terms of recruiting new soldiers, 
equipping the ones you have and training them. 

Essentially you’re working your way up the ranks, starting as 
a commander of a few squads of men and cavalry, but nothing 
else. Thrust into the political intrigues of ancient Rome that 
unfold through a series of interstitial movies that are narrated by 
a voice worthy of /, Claudius , you gradually gain power and 
influence as you and your men face ever-greater enemies. 

On the battlefield, each of your squads earns experience as they 
fight. This experience goes toward making them better soldiers 
and can be parlayed between battles to add new skills. For 
example, militia can learn dodging and parrying techniques, 
javelin throwers can become marksmen, and so on. 

Your superiors reward you with denarii (money) and fame upon 
successful completion of a battle. You can trade some of your 
fame down to replenish your troops when they suffer casualties 
on the battlefield. And you can spend your money on more 
troops or better equipment for the ones that you already have — 
such as boots, helmets, better weapons, and so on. 

The game has an incredibly simple point-and-click interface; 
it takes only a few minutes to learn enough of the basics so that 
you’ll be off and running. (A quick tutorial will help you play 
through the basics.) Everything is controlled from the screen 
except for camera movements, which are handled with the mouse. 

Once you’ve outfitted your soldiers (you can even customise 
the look of their uniforms - a surprisingly handy feature that 
helps you differentiate newer recruits from seasoned veterans in 
the heat of battle), you fight. To that end, you’re moved to the 
Deployment Screen, where you can actually position your units 
on the battlefield and give them orders — charge, advance, hold 
for a short time, or outflank your opponents. 


You’ll need to pay close attention to the terrain and your enemy 
during these times — boggy ground will slow your men down 
dramatically, for example, while wooded areas may help disguise 
militia who can then burst forth and surprise the enemy. Over time, 
as you and your men build skills, you’ll unlock new formations and 
new types of units - heavy infantiy, elephants and much more. 

Once you’re done deploying, you click on the Fight button and 
watch the battle unfold. Depending on how well you’ve set up 
your troops and how well-trained they are, it’s possible to be 
completely passive and just watch the battle play out — but it’s 
better to remain a hands-on leader, commanding your units 
hither and yon, sending resources where they’re needed. 

Graphics are acceptable, though I did notice some really pecu¬ 
liar OpenGL-related texturing weirdness when it came to objects 
like rivers. (As I wrote this review, Freeverse told me it’s a glitch 
in the PC code that the company was waiting for the original 
developer to fix.) Music and sound effects help set the tone — the 
score is suitably cinematic and triumphant, and the battlefield 
sound effects are chock full of men screaming and battling. 

Multiplayer capabilities are handled through Freeverse’s own 
Gamesmith online game matching service, which is kind of 
wonky - you’re presented with different chat rooms filled with 
players for different games, as opposed to being shuttled some¬ 
where specifically for Legion Arena. You can also host your own 
games on your Local Area Network (LAN) if you want. 

Freeverse’s local distributor Try and Byte hasn’t had the Mac 
version of Legion Arena rated by the Office of Film and Literature 
Classification (OFLC), which is why you can’t get the Mac version 
off the shelf here. It’s violent, but more than that, after you 
unlock the Celts there are “Naked Fanatics” that frighten opposing 
teams with their ... well, you know. It’s not vulgar or obscene; in 
fact, it’s historically accurate, more or less, but it’s something to 
be aware of if buying for the kids. 

Australian Macworld’s buying advice. Just the thing 

for armchair generals, Legion Arena brings you back to the gloiy 
days of the Roman Empire for a good old-fashioned bloodletting. 


Rome where you want to. Pay attention to the terrain when you deploy 
your troops in Legion Arena — boggy ground will slow down your 
advancing fighters. 
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CBD - Colour Bureau / Large Format Printing 

27 j Kent Street SydneWsW 2000 
To 02 9262 4888 • Fax: 0219262 I960; 
emaiUbiifeau^ysimg^coni.au^ 

St. Leonards - Digital Colour Printing Centre 

26/2A Herbert St Street. Leonards NJsvvko65 
To 02 9922 7288 • Fax: 02 9922 27S3 
"email. sales@v^siwyg.oo^i’au 


S Authorised Service Provider 

/ Workshop or on-site service 

✓ Average 3-day turnaround 

(for workshop repairs) 

/ Very competitive rates 

✓ Service contracts available 

** SERVICE IS OCR SPECIALITY ** 

Phone (03) 9857 0611 

9 Strathalbyn Street, Kew East, Vic. 3102 


www.synergeticaustralia.com 


SeriTek Int/Ext Serial ATA Controllers 




Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB* Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 


Just In: FirmTek 4-Port Internal SATA Card 


Exclusive 
A.i tralian 
Distributor 




www.tryandbyte.com.au 


Quality Ex Demo 



macs 

g>. k m t ■ 

330D Miller Street, Cammeray NSW 2062 

tec (02) 99222327 
Fax. (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 


iPhotos & Posters Online 

superb quality 

service & quality guaranteed 
cards for all occasions 
posters & canvas 
orders posted same day 

Order direct from iPhoto using our plugin 

An Australian small business 



SHOE, “BOX 

Online Photo Service 

www.shoebox.com.au 


♦ Cl " ’ W' lit || £ 

£>, f Express Powermac Solutions 

Full range of upgrades for all Apple Macs. 

• Apple Mac & iPOD Accessories V" 

• Memory - DeskTop & Laptop ^ ■ 

• External Enclosures & Hard Drives 

• CPU Upgrades A 

• Bluetooth Products 

• Video Cards 

www.epowermac.com.au 

Ph: 07 5549 2204 ^ , __ 


^ acallv 



made for ideas 

En^asjeoraii 

iTian 


Firewire is FAST 
Our delivery is FASTER! 


,r c 


MACPOWER PERIPHERALS LTD 



The Vie J Doctors 



449 Ipswich Rd Annerley QLD 4103 



Brisbane Gold Coast Sunshine Coast Townsville Toowoomba 


0 

Service Centre 


• 

jiai 

Authorised 

Warranty Service Data Recovery Networking iPod Repair 

Aw 

Service Provider 

24/7 On-Site Service 0401 335 545 

(07) 3848 9438 (07) 3892 6512 www.themacdoctors.com ! 



Our one stop shop for all your Portable needs 


centre A Full range of Apple Hardware, Software & Accessories m % 
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jl iSnuG 


iSnug - Ultimate Protection 
for the iPod nano 



http://www.tryandbyte.com.au 


Hard Disk 
ProblemsP 

We can help! 

Problems we can help with: 

Faulty Hard Disk Drive 
External Drive not mounting 
Corrupted disk 
Lost or deleted files 
Dropped or damaged disks 

Experts with LaCie Drives 

PAYAM 

DATA RECOVERY 

Sydney: (02)9870 7202 
Melbourne: (03) 9510 5753 

www.payam.com.au 




Introducing the iSkin eVo3 - Total Encapsulation Personified 
Made from durable, precision-moulded silicone for a perfect 
fit. Features full-face, ultra clear, scratch resistant screen. 

Available from: 
your local AppleCentre, 
David Jones, Harvey 
Norman, Domayne, & 
www.tryandbyte.com.au 


iSkin 


iPOD REPAIRS 

Non-Warranty 
’ L.or Warranty 


Bad battery? 

Cracked screen? 

Damaged case? 

Failed hard drive? 

available for all models* 
Phone (03) 9857 0611 

•Subject to parts availability 


www.synergeticaustralia.com 


+WEB HOSTING FROM LESS 
THAN $5 PER WEEK 

+DOMAIN NAMES AT 
COMPETITIVE PRICES!! 

+WEB SITES FROM ONLY $249 
+ALI HOSTING ON OUR OWN 
SERVERS IN AUSTRALIA 

SALES+INFO. 1300139 002 


0 


thewebfactory 

(australia) pty limited (acn 111 226 £ 



MacThermal Labelling Software 


STRATlX. 

MacBarcoda4 

OSX, OS9 & PC barcode generation software 


Axicon Verifiers 

Mac ft PC based barcode verifiers 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print all label shapes, sizes a quantities 


Ph: (02) 9436-0366 www.stratix.com.au Fax (02) 9436-0141 


ggmoccissist 

Mac OS X solutions and support 


Mac Centre 

• Long & Short term rentals 

• New & Pre-Loved Macs 

• Software & Peripherals 

• On-site Support 

• Trade-in your System 

% Authorised Solutions Reseller 


Come and visit our new shop at 
87 Albion St, Surry Hills 

02 9281 4444 

www.maccentre.com.au 



ojy 

• Modulo 


systems 


Modulo 


ms Australia 


For all your software and hardware 
needs at competitive prices. 

Resellers of Adobe, Quark, Macromedia, 
Microsoft, Sony, Hewlett-Packard, and 
much, much, more. 


IPhone: 1800 700 300 | Fax: 02 9713 9925 
| Email: info@modulosystems.com.au | 

| www.modulosystems.com.au | 































































To advertise in 
MacWorld MacMarket call: 
(03) 9525 5566 


MacRabbit 

Clearance Sale continues 
this month... 

2 GIG modules for G5s in stock 
Large hard drives for MacBook 
2 GIG kit for MacBook 
Memory for all Macs 
Laptop OR Desktop 
DISCOUNTED THIS MONTH 


macrabbit Memory for all Macs, ever! 

Tele 0404 872 832 Email sales^macrabbit.net 
ABN: 38 783 636 488 


micro: 




for Macintosh 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


liWliilMliiitW 

at*aai«sti*tts 

jytm uitttity 

intiiwn 


Serving the RRecintosh community for fifteen years 


Suite 214, 22—36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


CD & DVD 

DUPLICATION 

V 

BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


QuarkXPress 7.01 Universal Binary 


4 Is# 

Mac Universal 


Does your publishing program have *BOTH* 
of these logos on it? If it doesn’t, then you aren’t 
harnessing the most out of your new Intel-Mac 
system... And that’s just the start of the changes. 
Find out what else has changed to make it the 
leader of the pack... Again. 


Upgrades are only $550 from v3 and above. 

Call 1300 137 140 for more details, 

or call your local Reseller. 


^piusive 

www.xclusive.com.au 


Learn. 

Share. 

Expore. 

Connect. 

Excite. 

Understand. 

te. 


Gold Coast Mac Training 

New to Macs or keen to find out more? 
X-Spot is the place for you! We've got 
you covered from iPhoto to FinalCut 
Pro with a regular program of small 
group lessons and one-on-one on-site 
training. Check the website for more... 


40^ / t 

www.mactraining.com.au 

1300 309 729 • info@mactraining.com.au 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 
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Phone: 133 622 
Fax: 02 9641 8160 
Web: www.apple.com.au 

Page: 23 


, AMT 
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Phone: 1300 725 944 
Fax: 03 9663 9119 
Web: www.amtelectronics.net.au 
Email: peter@mailordersoftware.com.au 

Page: 49 


comp 

now 

APPLECENTRE 


canopus 

Phone: 03 9885 5888 
Fax: 03 9886 9111 
Web: www.canopus.com 

Page: 39 


CoNeXliS 


Phone: 02 9975 2799 
Fax: 02 9975 2966 

Page: 47 


QEmdigitaf 

Phone: 02 9817 7622 
Fax: 02 8569 2329 
Web: www.emdigital.com.au 
Email: sales@emdigital.com.au 

Page: 42 


Deaghwyse 

Professional Computer Solutions 

Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 

Page: 8 & 9 


DVDirect 

The hottest products at the coolest prices 


Phone: 1800 028 316 

Web: www.filemaker.com.au 

Page: 15 


FREQUENCY 

COMMUNICATIONS 

Phone: 02 9360 0177 
Fax: 02 9360 0122 
Web: www.frequency.com.au 
Email: sales@frequency.com.au 

Page: 13 



North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au 

South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 

Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au 

Geelong 255 Moorabool St, 3220 

Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 

sales_geelong@compnow.com.au 

South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 

sales_chapelst@compnow.com.au 

Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow. com. au 
Web: www.compnow.com.au 

Page: 4 & 5 


Phone: 02 9452 6001 / 0412 07 33 20 
Fax: 02 9453 3085 
Email: sales@dvdirect.com.au 
Web: www.dvdirect.com.au 

VoIP Phone: 6629944 
Page: 70 


David Harradine VKBGt 

Web: www.whack.com.au 
Email: david@whack.com.au 

Page: 19 


Digftal^OOiiEuu 

Phone: 02 9209 4555 
Web: www.digitalzoo.net.au 
Email: admin@digitalzoo.net.au 

Page: 83 


JN HANSAWORLD 

enterprise 

Phone: 0418 601 868 
Web: www.hansaworld.com 
Email: wood@hansaworld.com 

Page: 71 



Phone: 07 3210 6400 
Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 75 



Phone: 02 8212 5387 
Fax: 02 9427 8688 
Web: www.itbox.com.au 

Page: 16 


ViBurst 

It just works 

Phone: 02 9333 6333 
Web: www.iburst.com.au 
Email: sales@pba.com.au 

Page: 84 



made for ideas 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 

Page: 45 
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Phone: 02 9548 3231 
Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 
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GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm; Fri 8.30 to 5.30pm; Sat 9.00am 
to 4.00pm 

ADELAIDE 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

OPEN 

Mon to Thurs 8.30am to 5.30pm; Fri 8.30 to 
9.00pm 

Sat 9.00am to 5.00pm; Sun 11,00am to 
5.00pm 

NEW SOUTH WALES 

Baulkham Hills 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 5.30pm; Sat 9.00am to 4.00pm 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

OPEN 

Mon to Fri 8.30am to 5.30pm; Sat 9.00am 
to 4.00pm 

SYDNEY CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 6.00pm; Sat 9.00am to 4.00pm 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 5.30pm; Sat 9.00am to 4.00pm; 
Sun 10.00am to 3.00pm 

VICTORIA 

Melbourne CBD - Bourke Street 
Ph: (03) 9639 9444 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 9.00pm; Sat 9.00am to 4.00pm. 

MELBOURNE CBD - ELIZABETH 
STREET 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thur 
8.30am - 6pm 

Fri 8.30 to 9.00pm; Sat 9.00am to 4.00pm 

RICHMOND 

Ph: (03) 9429 5002 Fax:(03) 9429 4740 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00 pm 

Fri 8.30 to 5.30pm; Sat 9.00am to 4.00pm 

QUEENSLAND 

Brisbane 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

OPEN 

Mon to Thurs 8.30am to 5.30pm; Fri 8.30 to 
7.30pm; Sat 9.00am to 4.00pm 
SURFERS PARADISE 
Ph: (07) 5504 1000 Fax: (07) 5504 1011 

OPEN 

Mon to Fri 8.30am to 5.30pm; Sat 9.00am 
to 4.00pm 

PERTH 

Nedlands 

Ph: (08) 9389 0400 Fax: 908) 9389 6144 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 5.30pm; Sat 9.00am to 4.00pm 

Page: 10 


Palaeo 

graphics 

Phone: 1800 BUY MAC (1800 289 622) 

Fax: 03 9532 4211 

Web: www.palaeographics.com.au 

Page: 63 
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Phone: 07 3876 6101 
Fax: 07 3876 3101 
Email: info@server101.com 
Web: www.serverlOl .com 

Page: 73 


SII ^ 

Seiko Instruments USA Inc. 


Phone: 1300 788 081 
Fax: 02 9791 3326 
Web: www.siibusinessproducts.com 
Email: sales@smartproducts.com.au 

Page: 25 


TRY BYTE 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 
Page: 27, 29, 31 


Soft w are 


Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 82 
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Streetwise 

Everything for your Mac 


Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 

Page: 33 


Phone: 08 9721 1125 
Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 21 


ZCOVR 

fashionable protection cases 


Web: www.zcover.com 
Email: info@zcover.com 

Page: 2 & 3 



Phone: 03 9895 2999 
Fax: 03 9898 9355 
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Something to chew on. 



By Alex Rieneck. 



Humourless gits and 
the state of the union 

I REMEMBER, many moons ago, being at a media preview of one 
of the very first G3 clamshell iBooks. It was a disturbingly advanced 
machine. It had inbuilt wireless networking and could surf the 
internet via a new-fangled contraption called AirPort. The laptop had 
a carry handle. It was classy. 

It had its drawbacks though. It had Mac OS 8 
point something in it. Worse than that, the case 
had nasty sharp rough bits on it and, worse even 
than that, it was a virulent combination of orange 
and white and the white parts felt rubbery and 
oddly slug-like. I felt that it would be perfectly 
suited for a use in a Pythonesque re-enactment of 
the Battle of Pearl Harbor. 

I was experimentally hefting it around when the 
Apple tech person who was responsible for the 
machine came up to me out of the throng and 
asked me what I thought of it. In true Homer 
Simpson style, I just opened my mouth and 
blurted out the truth. “It’s a good machine,” I 
said, “but if I owned it, I would spray paint it black”. I still think those 
Macs would look good in black. The Apple guy looked at me like I 
was admitting to raping grandmothers, and snatched the laptop 
back from me. He stroked it like a kitten. He was serious. He was, 
as you may have guessed, and further conversation proved, a “Mac 
Zealot”. He was not the first one I ever met and he certainly wasn’t 
the last, but back then he was one of a rare breed because, back 
then, there were really only Mac Zealots and “Serious Windows- 
Based Computer Professionals” who had been rendered inert by 
the power of Windows 95. 

In the 21st century things are different. We have all different kinds of 
zealots, ranging from harmless eccentrics to the out-and-out psychos, 
all busily grinding their axes to the finest edge possible while sniffing 
the breeze for the smell of blood. Luckily though, we also have an 
utterly reliable litmus test to separate the befuddled expert from the 
dangerous nutjob. It is called the “Sense of Humour Test”. 

Simply, if they laugh (and not in a demonic, drooling sort of way, mind) 
they are probably alright. Try this test out yourself. Pick your location 
and target carefully and say “Linux? It’s all just copied from Windows, 
isn’t it?” or “Microsoft has lost the innovative edge to Apple”. Or, most 
fiendishly of all, “What? Apple batteries catch fire too, don’t they?” 

Then place the responses you get on a scale of your own devising. 
Lots of people don’t have a sense of humour any more. Take this last 


Hot Links 

www.pythonline.com/archive/ 

More fodder for future keynotes 

www.apple.com/au/macpro/ 

Just an Intel box running OS X, really 

www.apple.com/pr/bios/serlet.html 

Steve Ballmer’s mother is a hamster, and his father smells of elderberries 


WWDC as an example: right after the opening salvos, out trots 
Bertrand Serlet, the Special Vice President of Apple Software 
Engineering. He immediately launches into a diatribe on how the 
people at Redmond seem to be copying Apple rather than, well, inno¬ 
vating. Monsieur Serlet is French, waves his arms 
around a lot and delivers his speech in a 
broooaaad French accent. I watched that part of 
the show screeching with laughter. 

The next day, of course, the media responses 
were mixed and ranged from pompous variations 
on “couldn’t understand his French accent” to 
turgid and exhaustively itemised discussion of his 
points. Sadly, few had got the joke. It is pretty 
simple. Mr Serlet is French. He did almost nothing 
at the WWDC except taunt Microsoft. It strikes me 
as obvious that Mr Serlet had been sent out in his 
guise as the “French Taunter” of Monty Python 
fame. He taunted. Industriously. All the while Steve 
Jobs lurked backstage smiling evilly in his guise 
as Sir Louis De la Rotter. For once, being a journalist outside the walls 
of Castle Apple was really funny. 

As you’d expect, the rest of the WWDC involved Apple catapulting 
livestock and hard-edged objects over the walls in the general direc¬ 
tion of Redmond, Washington. It isn’t any less funny because the 
chickens rarely miss their targets. This whole concept is even funnier 
now that I think about it, but Castle Apple is completely immune to 
Trojan rabbits, too. 

Mind you, it is worth noticing that with the exception of the Mac Pro 
line of Intel Xeon and the new xServe boxes, there was nothing in the 
way of new product to tempt the average consumer, and that while 
the Mac Pros are classy, they are really just Intel boxes running OS X, 
aren’t they? Then again, the more I see Steve Jobs fine-tuning the 
concept that we all call OS X, the more I understand how the ethos at 
Apple works, and how hard it is to make computers so good that I, 
as a user, frequently forget that I am using a computer at all. 

I think, with all the evidence to hand that things behind the walls 
of Castle Apple are going well at present. I am happy about that. 
Not much wiser since this WWDC, but happier, and oddly, much 
more human. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



You wont need a Soapbox to reach all the 
3D, Digital Photography, Graphics and Publishing 

software you want: Read the full details, view screenshots, 
download demos and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... www.xclusivo.com.au 
















GREAT 


BARGAINS! 


Why wait till Christmas to get your money's worth? 

At DigitaIZoo you can get all the latest digital products at 
fantastically low prices today. DigitaIZoo is always on sale! 


Find out why more Australians are using DigitaIZoo for all their product needs. 
Visit www.digitalzoo.net.au to see for yourself. 



Digital Cameras 



Mobile Phones 



Digital Video Cameras 



Laptop Computers 



Printers 



Software Projectors 


And much more. 


























Makes any spot hot. 
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With mobile wireless modems from iBurst you can move between rooms, homes, 
businesses or even cities*. No gimmicks, no tricks, no bull. It just works. 


www.iBurst.com.au 

♦only available in selected metropolitan and regional areas 







